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Sparks 


Half Way Mark 
New Cord Olicks 
Packard and the Press 
Noe Knows How 
Optimism Reigns 











By 


Chris Sinsabaugh 





New York, Nov. 5. 
WE GO INTO the third day 


Ss 
A of the National Show, the 
half way mark of the affair just 
about, the column finds everyone 
from the tops down well satisfied 
with results so far and even more 
optimistic as to what the year 
1936, meaning the calendar year, 
will produce. Why, we even hear 
‘em predicting a betterment of 
1929 as to world production of 
American cars and trucks. And 
these optimists believe sales will 
be in keeping with this high 
water production mark. In line 
with this thought the broad tape 
Monday recorded the prophecy of 
Dick Grant, vice-president in 
charge of sales of General Motors, 
that retail sales, including export, 
will total 4,250,000 units for 1936, 
which means about 13 per cent 
over what is expected to be the 
1935 total. 

” + ° 

ONE DOES NOT have to go to 
the palace to find material for the 
column. The outside activities 
are a chapter in themselves as 
was indicated Monday, an ex- 
tremely busy day for a show- 
weary column conductor. For in- 
stance, there was a call on Roy 
Faulkner, president of Auburn, 
wildly enthusiastic over the re- 
ception given the new Cord front- 
drive model which debutted in 
the palace Saturday afternoon. 
There can be no questioning the 
interest the public is showing in 
this new job with its most radical 
body. In fact, I would say it is 
one of the high spots of the show. 


Not only is the Cord clicking 
here but reports of dealer reac- 
tion is coming to Faulkner from 
all parts of the country and it is 
evident that Auburn will double 
its production estimate for the 
Cord as a result of this week’s 
operations. Faulkner says 13 
Cords were ‘sold at the show Sat- 
urday and five the next day at the 
Broadway salesrooms and _ the 
Commodore’s private showing. 
The advertising campaign which 
started with the show already has 
produced 1,750 inquiries for speci- 
fication details, sent to the fac- 
tory direct, while new dealer out- 
lets are being lined up, too. 

* ” ” 


AN INNOVATION for Packard 
was a cocktail hour for the gen- 
tlemen of the press at the Bilt- 
more, a function graced by the 
appearance of President Macauley, 
Engineering Vice-President Vin- 
cent, General Manager Gilman, 
Eastman, head of the New York 
branch, and other executives. It 
was just about the best attended 

(Continued on Page 89, Col. 3) 

























Stout Lauds Leadersh 


Sees Industry 
Setting Pace in 
Social Justice 


By HERBERT CHASE 

New York, Nov. 5.—-About 1,000 
members and guests of the So- 
ciety of Automotive Engineers 
attended the annual dinner of 
that organization at the Hotel 
Commodore this evening. Presi- 
dent W. B. Stout acted as toast- 
master and spoke in part as fol- 
lows: 

“Engineers may have thought 
they were designing and building | 
automobiles, but they were doing | 
more. They were demonstrating 
economic laws which they have 
discovered during the past years. | 
They were proving that wealth | 
means not money, but bettered 
average living conditions of aver- 
age men and women. 

“Because some man of brains | 
figured out a job for an average 
workman, designed a machine 
tool and gave him work to do, 
he allowed the workman to earn 
$6 a day instead of a few cents 
an hour, and because the man 
earns it, he gets paid for it. 

(Continued on Page 38, Col. 1) 





SHOW SALES RUNNING Hl 





Attendance at 


Up Palace May Top 





oe ™ ane 





MERCHANDISING MART visitors at Chicago this week got a | January. 
view of the new 1936 motor styles which were on parade in the 
Among the cars in the picture above are: 


spacious lobby. 
Cord, Buick, Dodge and Packard. 


Rich 1936 Car Market 
Seen by Farm Bureau 
As Credit Improves 


Washington, Nov. 5.—Evidence 
continues to pile up that rural 
America will be a rich market 





Chevrolet Sales Outlook 
Best in Years, Says Holler 





New York, Nov. 5.-Chevrolet’s 
business outlook is the best it has 
been in years, W. E. Holler, vice- 
president and general sales man- 
ager of the Chevrolet Motor Co., | 
asserted today in an _ interview | 


Nash Offers | 
6% Financing 
Plan to Buyers 


New York, Nov. 5.--About 400 
Nash-LaFayette dealers and sales- 
men, assembled in the ballroom 
of the Commo- 
dore for a sales 
meetingand 
luncheon today, 
had their first 
news of a 6 per 
cent finance 
plan for the 
purchase of 
Nash and La- 
Fayette cars on 
a time basis. 

Charles W. 
Nash, chairman 
of the board of 
Nash Motors, headed the factory 
group which attended the gather- 
ing. Nash addressed the meeting, 
as did E. H. McCarty, president; 
Hascall Bliss, vice-president in 
charge of sales; Frank Babcock, 
advertising manager, and Storrs 
Case, promotion manager. 


| 








£ 


C. W. Nash 





| based on the public reaction to 


the new models displayed at 
the automobile 
show and _ in 


the General 
Motors show in 
the Waldorf- 
Astoria. 
Chevrolet ex- 
hibits in both 
places have 
been thronged 
ever since the 
displays opened. 
Dealer show- 
rooms through- 
out the New 
York area also report many sales 





W. E. Holler 


and many prospects, Holler said. | 


“Orders for new Chevrolets are 
being reported at a rate which 
makes it highly probable that an- 
nouncement day sales have 
broken all records,” he added. 
“We are checking through the re- 
ports now but on the face of 
more than 5,000 unsolicited tele- 
grams sent in by enthusiastic 
dealers all over the country the 
prediction seems entirely safe. 


“Never in my association with 
Chevrolet have I seen a new car 
announcement call forth such 
spontaneous and enthusiastic re- 
action from the public and from 
our dealer organization. The 
gratifying fact about it is that 
the response is general through- 
out the country and not spotty as 
in some years.” 


ee ___irecord of 1929 


Value of November Model 
Change Still Subject 
Of Hot Debate 


By ROBERT MOUNTSIER 

New York, Nov. 5.—With 
two days of attendance to 
look back upon the men be- 
hind New York’s 36th an- 


nual automobile show appear 
to be growing more enthusiastic 
over this showing of the Ameri- 
can motor car industry’s products 
| in the fall in- 
stead of later in 


Sales are pick- 
ing up in the 
Grand Central 
Palace exhibits 
and in metro- 
politan show- 
rooms, and pub- 
lic attendance at 
the show is on 
anupward 
trend. Asaholi- Robt. Mountsier 
day for many 
New Yorkers this election Tues- 
day is expected to jam into “mo- 
tordom on parade” a lot of folks 
to vote for their favorite 1936 cars 
after casting their ballots for 
party candidates. 


Ford, 





for automotive products during 
the coming year. The Federal 
Bureau of Agricultural Economics 
today announced that further im- 


provements in the farm credit One veteran who has had much 
situation during 1936 appears|to do with automobile shows for 
probable. more than a quarter of a century 


insists that this show’s total at- 
tendance will top that of any 
show since 1929. On the other 
hand an executive highly placed 
in the industry still believes No- 
vember is not the time for hold- 
ing the annual National Automo- 
bile Show in New York City, and 
he feels that it is necessary for 
a month to elapse before he can 
definitely determine whether this 
show is a success from the manu- 
facturer’s point of view. 

Here at the show yesterday, R. 
H. Grant, General Motors’ vice- 

(Continued on Page 2, Col. 1) 


“An increase in the volume of 
credit available to farmers is in- 
dicated for both private and Fed- 
erally-sponsored credit institu- 
tions,” the bureau stated. “The 
farmers’ need for’ short-term 
credit will probably be somewhat 
larger than in 1935. 


“Since most of the emergency 
refinancing of long and _ short- 
term indebtedness apparently has 
been completed, it is probable 
that, unless there is a rapid turn- 
over in farm land, the need for 
new long-term credits will be sub- 

(Continued on Page 39, Col. 1) 


Reduced Financing Plan 


Helps Hudson Purchasers 


Hudsons | operates nationally and the plan 


New York, Nov. 5. 
and Terraplanes can now be pur-/ is available to purchasers in any 
part of the United States. 


chased on reduced financing | 
The new plan not only saves 


terms, accord- | 
- Apel = Ro the purchaser money through the 
made today by lower cost of financing, but it 
W. R. Tracy,| so makes it simpler for the 
vice-president in| buyer to figure his charges. He 
charge of sales| Simply takes the unpaid balance, 
of the Hudson | #dds an amount equal to the in- 
Motor Car Co. | 8urance premium, and multiplies 
This new and/| the total by 6 per cent to get the 
more economical cost of financing on a 12-month 
method of pur-| Payment basis. For longer or 
chasing these| Shorter periods the purchaser cal- 
culates his charges on the basis of 
one-half of 1 per cent per month. 
There are no other charges ex- 


ears is made 
(Continued on Page 3, Col. 1) 











W. R. Tracy 
available imme- 


diately through the facilities of 
|} the CIT Corp. This organization | 





Sales Run High as N. Y. Show Stimulates Interest 
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R. H. Grant Cites Reasons 


For Buying During Fall 


(Continued from Page 1) 


president in charge of sales, 
issued a statement pointing out 
the advantages of buying a car 
in November. Speaking for the 
industry as a whole, Grant said 
in part: 


“IT sincerely hope that you buy 
your new car this month if you 
possibly can. Then you'll not 
only have it nicely broken in for 
your spring and summer touring, 
but you'll also have it more than 
half paid for if you buy it on a 
time-payment plan. 


“You'll have a (flying start 
toward a summer of pleasant, 
care-free motoring. You'll have 
a new car during all of 1936, and 
you will be aiding in the con- 
structive movement toward a 
more even employment in the 
automobile industry. 


Upkeep Lower 


“Considering values, prices on 
practically all cars are lower this 
fall than they have been at any 
other time in automobile history. 
Upkeep costs are lower. Financ- 
ing costs have been reduced ma- 
terially. Recognizing the con- 
structive attempt being made by 
the automobile industry, most 
states have arranged to license 
on a reasonable basis the 1936 
cars purchased this year. There 
never was a time when you could 
get more for your money in an 
automobile than you can this 
fall.” 


The automobile manufacturers 
were congratulated by Simon 
Guggenheim, president of the 
American Smelting and Refining 
Co., after he had been at Grand 
Central Palace yesterday, for “the 
spirit and courage” displayed in 
this show and for their “char- 
acteristic enterprise and initiative 
in its new program of production, 
calculated to level off the peaks 
and valleys of employment in in- 
dustry and in the consumption of 
durable goods.” 

Exhibit in Europe 

Lionel Noah, president of the 
American Woolen Co., pointed out 
that if the automobile industry’s 
experiment involved in holding 
the New York show at this time 
and in reorganizing its produc- 
tion and selling calendar is suc- 
cessful, “there will be no question 
of the value of this move not only 
to automobile manufacturers but 
to all allied industries.” 


Another angle of the industry's 
new production year was empha- 
sized at the International Day 
luncheon held yesterday for over- 
seas visitors at the show and for 
foreign consuls. Alfred Reeves, 
general manager of the Automo- 
bile Manufacturers’ Assn., stressed 
the fact that “for the first time, 
American car makers are able to 
exhibit their new models at the 
leading foreign shows and to 
supply up-to-date models to car 
buyers below the equator at the 
beginning of their spring and| 
summer motoring seasons.” 

At this International gathering 
the program of reciprocal trade 
agreements between the United 
States and other countries was 
discussed by Dr. Henry F. Grady, 
chief of the Department of State’s 
trade agreements division. Rob-| 
ert C. Graham, chairman of the 
AMA's export committee and vice- 
president of Graham-Paige Mo- 
tors, presided. 

Tire Men Hold Meet 

Various other affairs also took 
place yesterday. The Society of 
Automotive Engineers held its 
annual dinner, reported elsewhere 
in this issue. The National Tire | 
Dealers’ Assn. got their three- | 
day convention under way at the 
New Yorker. 

Prominent Chevrolet dealers in | 
New York, New Jersey 








hundred and more will give a 
testimonial dinner tonight at the 
Plaza to W. E. Holler, vice-presi- 
dent and general sales manager 
of Chevrolet, and Harry L. Hor- 
ton, manager of the Chevrolet 
Atlantic Coast region. B. F. 
Curry, one of New York’s leading 
Chevrolet dealers, will be toast- 
master. 


Packard Motor Car Co. held an 
informal reception for the press 
yesterday afternoon at the Bilt- 
more. President Macauley and 
General Manager Gilman headed 
a large group of Packard execu- 
tives who attended. These in- 
cluded Col. J. G. Vincent, vice- 
president in charge of engineer- 
ing; Lee J. Eastman and William 
Elliot of the Packard Motor Car 
Co. of New York, and B. C. Budd, 


vice-president of the Packard Mo- | 


tors Export Corp. 


Buick Busate 
Output as Show 
Spurs Demand 


New York, Nov. 5.—The en- 
thusiastic public acceptance of 
Buick, which has characterized 
sales activity of 
the company 
since the intro- 
duction of the 
new cars in Sep- 
tember, is par- 
ticularly evident 
at the National 
Automobile 
Show in Grand 
Central Palace 
here, according 
to W. F. Huf- 
stader, general 
sales manager 
of the Buick Motor Co. 


Hufstader said that sales from 
the floor of the show have been 


excellent with corresponding ac- | 


tivity in dealers’ showrooms 
throughout the metropolitan area. 
At the General Motors display 
in the Waldorf, the Buick exhibit 


also is producing outstanding re- | 


sults from a sales standpoint, he 
said. 

“Orders are coming in so fast, 
in fact,” Hufstader declared, “that 
our problem now is one of mak- 
ing deliveries.” 


He announced that production 
in Flint again has been stepped 
up for November to meet the 
heaviest demand throughout the 
country that has been experienced 
in recent Buick history. 


DRIVING LIGHTS supplement the standard headlamps on the 


and | new Pierce-Arrow models for 1936. The unique mounting shown 


W. F. Hufstader | 





Reilly 


PRESS APPROVES PONTIAC. B. C. Forbes, left, nationally- 
known business commentator, looks at the new line with Harry J. 
Klingler, Pontiac president, center, and Arthur Brisbane, whose col- 
umn “Today” appears in all Hearst newspapers. 


Beetsteak Dinner 


An Hilarious Affair 


New York, Nov. 5.—Automotive executives, gathered 
‘here from all parts of the country, today were still dis- 
cussing the beefsteak party given by Frank Reilly at the 


| Warwick Hotel. 


| Comedy is always a feature of the Reilly parties, which 


‘have been conducted for many years. 
the Warwick was used for the gathering. One room was 


devoted to a great winding table. 
A giant®— 


| 


|the rowdies sanctum. 
| high chair was placed at the head 


f | of the table in the sanctum. This | 
# | was occupied, eventually, by W. 
who was given a} 


|A. P. John, 
| green calico dress to wear, with 
“WAP” written on it. He was 
also given a_ baby 
many toys. 

Jack Pearl, radio and 
comic, presided in another room 
Among those he amused were the 


, Charles F. Ketterings, the George | 


M. Slocums, the John Chicks, Bob 
Crooker, the Harry Klinglers, the 
Arthur Kudners, Schuyler Kud- 
ner, Ben Koether, Bud Berend, 
| A. W. L. Gilpin, Cecil P. Simpson 
and the Ray Days. 

Others who wore butcher 
aprons included Joe Hartigan, 
Quentin Reynolds, Fred Richard- 
|son, Charles A. Hughes, Howard 
| Knaggs, Joseph Galambs, Wade 
Leech, Jack Dineen, Hascal Bliss, 
Courtney Johnson, Eugene For- 
| ker, Bud Berend and Norman 
Taylor. 

When the festivities were over 
at the Warwick, most of the 
crowd went to the Waldorf-As- 
toria, where they continued the 
party until the early hours of the 
| morning. 





Pennsylvania to the number of a| above sets a new style for the coming year. 


bonnet and | 


stage | 
|Graham dealers 








A whole floor of 


The room was called 


200 Saints 
Attend Graham 


Show Luncheon. 


New York, Nov. 5.—About 200 
and salesmen 
from this eastern area attended 
the Graham-Paige luncheon and 
meeting held in the Biltmore to- 
day. The chief speakers were 
Joseph Graham, president, and 
Robert Graham, executive vice- 
president, of Graham-Paige Mo- 
tors Corp. 


They emphasized the sales im- 
portance of Graham’s new styl- 
ing, the economy of the new six- 
cylinder engines and the appeal 
of the improved supercharger. 
Also, Cannonball Baker’s recent 
feat in driving a Graham car on 


an economy run from Chicago to} will keep the factory operating at 


capacky ¥ well on into next year.’ 


New York for Graham’s show 


program was featured. 


S. C. Shows Gain 


Columbia, S. C., Nov. 5.—Gasoline 
tax collections for October totaled 
$730,276, compared with $659,187 in 
October, 1934, according to W. G. 
Query, chairman of the South Caro- 
lina Tax Commission. 


San Antonio 








GM Engineers 
Hold Technical 


Press Luncheon 


New York, Nov. 5.—Charles F. 
Kettering was the chief speaker 
at a luncheon tendered by Gen- 
eral Motors to the technical press 
here today. Kettering spoke in 
a general way about research and 
its relation to practical engineer- 
ing work, dealing especially with 
what he termed “molicule” engin- 
eering through which petroleum 
products are changed in a mole- 
cular sense to make them more 
suitable as fuel and oil for auto- 
motive use. 

As to the diesel engine, about 
which Kettering said he is often 
questioned, the speaker indicated 
that there is great doubt as to 
its suitability for passenger car 
use, partly because the injection 
system is so expensive to manu- 
facture. As a matter of econ- 
omics the diesel is likely to be 
barred in this field, but for rail- 
way applications greatly different 
conditions apply. 

O. E. Hunt gave a brief outline 
of the engineering organization 
of General Motors, pointing out 
that each of the companies form- 
ing the group has its own en- 
gineering staff. He then intro- 
duced the chief or assistant chief 
engineer of the passenger cars 
companies in the corporation, as 
well as some representative of the 
production department. Paul W. 
Garrett, director of public rela- 
tions, acted as chairman of the 
meeting and introduced several 
of the executives of the corpora- 


| tion. 


Cadillac Has 
Best October 
Since 1929 


New York, ‘Nov. 5. — Cadillac- 
LaSalle retail sales were larger 
during October than any October 
since 1929, it was reported by J. C. 
Chick, general sales manager for 
the Cadillac Motor Car Co. 

“Factory production, shipments 
to dealers and retail sales all es- 
tablished October records that 
have not been matched since 
1929,” said Chick. “Retail sales in 
October were 259 per cent ahead 
of October, 1934. 

“Unfilled orders from dealers 
now are at a level which has 
necessitated an increase in the 
Cadillac-LaSalle production 
schedule for November and which 


Contracts pa 


St. Paul, Minn., Nov. 5.—Twenty 
contracts for highway improvements 
in Minnesota were let yesterday by 
the state highway department at a 
cost of $595,314. The work includes 
grading and graveling, culverts and 


| bridges. 


Outlook 


Finest Since Depression 


San Antonio, Tex., Nov. 5.—New 
car sales for the month of October 
showed the effects of the change 
of announcement of new models 
by a sharp decline in sales from 
October of last year. 


This decline, however, is only 
temporary and November will in 
all probability bring sales back 
above normal, with the year re- 
porting a heavy 
1934 


Packard made a fine showing 


| with 14 sales, the best month in | 


some time, Buick responded to its 
new model with 40 sales. 
general report clearly shows that 
those cars whose models have al- 
ready been announced, and who 


increase over | 


The | 





have cars for delivery, are doing 
a good business. 

The 1936 Ford enjoyed a fine 
reception with strong sales com- 
ing in weekly. Chevrolet dealers 
had thousands of visitors who saw 
the new models. 

Plymouth sales have shown a 
sharp increase since the new cars 
were shown, and Dodge sales 


| were four times those for Septem- 


ber. The general outlook for busi- 
ness is the best it has been in 


| five years, 


It is doubtful if San Antonio 
will fall in line with those cities 
having automobile shows, as local 
dealers are not especially en- 
thusiastic about the idea. There 
has not been an automobile show 
here since 1931. 
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Grant Tells Advantages Created by New Policy 


GM Head Urges Public | 
To Buy Cars This Fall 





New York, Nov. 5.—Considera- 
tion by the buying public of the 
new policy of introducing models 
in the fall was stressed today in 
a radio address made by Richard 
H. Grant, vice-president of the 
General Motors Corp. 

Speaking over Station 
he said: 

“New models of practically all 
automobiles are now being pre- 
sented to the public two months 
earlier than usual—that is to say, 
in November, 1935, 
January, 1936. 


Stabilization Is Aim 
“It is important that the public 
know why this early introduction 
of new cars has been fostered by 
the automobile manufacturers 
and it is also important that the 
public give consideration to their 


WABC 





R. H. GRANT says: “Buy now 
and save!” 


own interests in timing their 
automobile purchases, 

“First, let me tell you the chief 
reason for this early offering of 
new cars. It is an attempt on the 
part of the automobile industry 
to spread production, distribution 
and sales throughout the year in 
order to stabilize employment in 
automobile plants. 

“Certainly the public at large 
favors the steadiest possible em- 
ployment in the automobile busi- 
ness. We believe that if the pub- 
lic understands there is no disad- 
vantage in early automobile buy- 
ing they will co-operate to give 
steady, continuous employment to 
the hundreds of thousands of 
workers whose skill and industry 
play so large a part in supplying 
the country’s transportation 
needs. 

Reduce Cost 

“In other words, we may look 
upon the objective of the auto- 
mobile manufacturers as worthy. 
In addition, if they obtain their 
objective, it will reduce the cost 
and raise the quality of the cars 
produced. 

“Now let us examine the inter- 
ests of the public in purchasing a 
car at this time of the year. In 
looking into the question, we 
must remember that our automo- 
bile buying habits were formed 
years ago in the days of the open 
car—which gave but little protec- 
tion from the weather—and dur- 


Lower Finance 
Plan Is Aid To 
Hudson Buyers 


(Continued from Page 1) 


cept that, in some states, a small 
documentary fee is required. 

Purchasers of Hudsons and 
Terraplanes taking advantage of 
the new plan receive insurance 
covering actual value fire and 
theft, deductible collision and 
other accidental physical dam- 
age. The plan does not require 
the purchase of any other type 
of insurance or bond in connec- 
tion with time payments on the 
car. 





ing the time when road conditions 
were extremely bad in winter. 


There have been radical changes | § 


in these conditions. 


“The modern car has a closed, 
ventilated, and heated body which 
makes winter driving as comfort- 
able as summer driving. Road 
conditions in most communities 
are such that there is almost as 
much automobile traffic on the 
average winter day as in any 


| other season of the year. 


instead of in | 


“Part of the pleasure of owning 
and driving a new car, as every- 
one knows, is to have a new car 
when it is really new. There’s a 
thrill in being among the first to 
step out in a smart, brand new 
model—and certainly that thrill is 
accentuated by these new 1936 
automobiles. They are the finest 
the industry has ever presented 
from any standpoint. 


Keener Pleasure 

“Every factor that makes mo- 
toring a keener pleasure reaches 
a climax in the cars now offered 
for your consideration. To wait 
is to deprive yourself of the bene- 
fits of the refinements and im- 
provements which add so much 
to the safety and performance of 
these beautiful cars. 

“Then, too, there’s a decided 
economy angle to buying a new 
car in November. Assuming that 
you have an old car to turn in on 
A new one, you'll get a much bet- 
ter valuation on it in November 
than you will after the first of 
the year. Regardless of how old 
your present car is today, after 
the first of the year it will be one 
year older from a used car stand- 
point. 

“Also, there is the matter of 
getting your present car in tip- 
top shane for winter driving. Why 
go to all the expense of replacing 
worn tires, grinding valves and 
buying new batteries when, by 
purchasing your new car now, 
you can have a car in perfect 
condition this winter—to give you 
greater safety, better perform- 
ance, and more comfort than 
your old car possibly can give 
you? 

Upkeep Lower 

“Everyone knows that a new 
car is more economical, and more 
dependable to operate in winter 
than an old one. 

“Besides, as a further measure 
of economy and, considering 
values, prices on practically all 
ears are lower this fall than they 
have been at any other time in 
automobile history. Upkeep costs 
are lower. 

“Financing costs have been re- 
duced materially. Recognizing 
the constructive attempt being 
made by the automobile industry, 
most states have arranged to li- 
cense—on a reasonable basis—the 
1936 cars purchased this year. 





’ 
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TIRE CHANGING WITH SAFETY 


never saw before.” 





is another contribution which 
Hudson has made this year in addition to its list of “five things you 


When the rear deck is raised to remove the tire, 


tail lights offer protection | from overtaking cars. 


Auburn Plans to Issue 


$2,809 125 


Nov. 5. Auburn | sale 
today, had filed a 
registration statement for the 
issuance of $2,809,125 of three- 
year 4% per cent debentures for 


Washington, 
Automobile Co., 


There never was a time when you 
could get more for your money 
than you can this fall. 

“Many important developments 
throughout the years have made 
cars safer, smoother, and easier 
to drive in winter as well as in 
summer. I refer to such out- 
standing advancements in the 
earlier years as the self-starter, 
closed bodies, and four - wheel 
brakes. 


“The new products we are offer- 
ing have such outstanding ad- 
vancements as the solid steel top 

which not only adds to the 
safety of a car but also con- 
tributes in no small measure to its 
smartness —improved hydraulic 
brakes—which make braking ac- 
tion so much easier and so much 
more positive —-no-draft ventila- 
lation— which helps vision and 
promotes safety—and independent 
wheel suspension—which makes a 
car so much easier to handle and 
so much smoother to ride in at 
every season of the year. 

Aid in Movement 

“IT sincerely suggest that you 
buy your new car this month if 
you possibly can. Then you'll not 
only have it nicely broken in for 
your spring and summer touring, 
but you'll also have it more than 
half paid for if you buy it on a 
time-payment plan.” 


REGAL SETTINGS for a regal car makes it difficult to deter- 


mine which enhances the other most. 


Here is the Cadillac formal 


sedan in the $250,000 Basildon Room at the Waldorf-Astoria, 








in New Bonds 


sale to stockholders and 61,182% 
shares of capital stock. 

The statement was made ac- 
cording to the Securities Act of 
1933. 

Fifty-six thousand one hundred 
thirty-two one-half shares of the 
capital stock are planned to be 
held for debenture holders and 
5,000 shares are to be issued to 
meet the conditions of an option 
on stock held by R. H. Faulkner, 
president and a director of the 
Auburn organization. The de- 
bentures are proposed to be of- 
fered in denominations of $12.50, 
$25, $50, $100 and $1,000. 

It is planned to issue the de- 
bentures within 60 days after the 
effectiveness of the registration 


statement and to offer them to 
the stockholders on the basis of 
one debenture valued at $12.50 
for each share of stock owned. 
They would be redeemable in 
whole or in part between the 
date of issue and Dec. 31, 1936, 


at 103 and accrued interest; from 
that date to Dec. 31, 1937, at 102 
and accrued interest, and there- 
after at 101 and interest. 

The statement also revealed 
that the Cord Corp., holder of 44,- 
218 shares of capital stock, has 
agreed to buy its pro-rata share 
of the debentures, or $552,725 of 
them, and also to underwrite the 
issue by taking over any deben- 
tures which are not subscribed 
by other stockholders, 

Those stockholders buying de- 
bentures would receive the op- 
portunity to convert them into 
Auburn capital stock at $50 a 
share. The stock opened on the 
exchanges yesterday at 39%. 


GM He: - Dies in F all 


From Apartment Window 

New York, Nov. 5.—Philip C. 
| Guinon, 44, assistant to the head 
of the export department of Gen- 
eral Motors Corp., was dead to- 
day after falling, or jumping from 
his 20th floor apartment in the 
Greenwich Village district. Guinon 
had been under a_ physician’s 
care recently. 


McKeough Dies After 
Short Illness in Detroit 


Detroit, Nov. 5.—Funeral serv- 
ives were held today for John 
K. McKeough, vice-president and 
sales manager of the Continental- 
Diveo Co., and widely known in 
midwestern automotive circles. 

McKecugh, who was 50 years 
old, had been identified with the 
| industry for the past quarter cen- 
tury. Surviving are his wife, 


Leone, and four children, Patricia, 


John, Robert and Richard. 





Show Reactions 


Forces Step-up In 
Olds Output 


New York, Nov. 5.—Popularity 
of the style originated by Oldsmo- 
bile in 1935 and further developed 
in the 1936 mod- 
els has resulted 
in a large influx 
of retail orders, 
according to D. 
E. Ralston, vice- 
president and 
general sales 
manager. 

“The great in- 
terest shown in 
our two new 
lines of cars, 
and in their new 
low prices, has 
convinced us that 1936 will be the 
biggest year in Oldsmobile’s long 
history,” he said. 

“From visitors at the showings 
we find that both men and women 
motorists today are insistently 
interested in all these features 
which contribute to safety, com- 
fort, performance and economy. 


“In order to meet the great de- 
mand for Oldsmobiles which de- 
veloped as soon as the cars were 
displayed, production at the Lans- 





D. E. Ralston 


ing plants has been further 
stepped up. Great interest was 
evidenced, too, in the new GMCA 


6 per cent plan, which will mean 
substantial savings to those buy- 
ing Oldsmobiles on time pay- 
ments.” 


New Business 


Gives Jobs To 
100,000 in N. Y. 


Albany, N. Y., Nov. 5.—Growing 
business in this state today has 
resulted in an employment in- 
crease of 100,000 men, according 
to a report issued by Industrial 
Commissioner Elmer F. Andrews. 

There are now more than 1,- 
000,000 persons employed in fac- 
tories in the state compared with 
fewer than 900,000 in 1932. The 
percentage increase is listed as 
15.2 per cent and the number of 
factories in the state have in- 
creased 0.6 per cent. 

Andrews also said that a loss of 
211 factories in the metropolitan 
area had been more than offset 
by a gain of 430 in the rest of 
the state. 

“Nine of the 18 large industry 
groups,” he said, “show gains in 
both factories and employes since 
1932. The largest increase in 
number of factories (370) is re- 
ported for the manufacture of 
food and kindred products and 
reflects growth in the brewing 
and bottling industries as well as 
additional upstate dairies and 
canneries.” 


And eiasis Sas ed 


To Hupp Board 
By U. S. Judge 


Detroit, Nov. 5.—Archie M. 
Andrews today had been con- 
firmed as a member of the inde- 
pendent board of directors of the 
Hupp Motor Car Corp. The ap- 
pointment was made by Judge 
Arthur J. Tuttle in Federal court. 


The confirmation is considered 
a modification of the judge’s po- 
sition at the time he issued a de- 
cision to restrain Andrews from 
interfering with the new inde- 
pendent board of the corporation. 


Originally Judge Tuttle has as- 
serted that Andrews should be 
removed from the board. Since 
Andrews’ election was part of the 
proceedings at which other board 
members were elected, Judge 
Tuttle ruled that all the directors 
had been legally elected, 
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Macauley Castigates Reckless Pedestrian 


Finds National ] Recovery 
Pace Being Accelerated 


on its effort and investment, con- 


New York, Nov. 5.—Speaking 


over radio station WOR here last 
evening, Alvan Macauley, presi- 
dent of Pack- 
ard Motor Car 
Co. and also 
president of the 
Automobile 
Manufacturers’ 
Assn., declared 
that there is 
nothing in view 
today which 
should retard 
our progress 
toward recovery 
during 1936. 

Macauley 
pointed to the gains the industry 
has made during the past year 
and touched at length on the ques- 
tion of highway safety. He urged 
that measures be adopted to curb 
the reckless pedestrian as well as 
the reckless driver. He pointed out 
that most of us are pedestrians 
part of the time and drivers at 
another time. It would be quite 
unfair, he argued, to fine a man 
as a reckless driver at one time 
when no charge could be brought 
against him for recklessness as a 
pedestrian. 

All Excellent 
His address in part is as follows: 


“Those who will buy cars in 
1936 are indeed fortunate. No 
matter which price field they turn 


Alvan Macauley 


sistent with the proper rights of 
others. And labor will also con- 
sistently endeavor to improve its 
conditions and particularly its 
rates of pay. These are entirely 
human and natural ambitions. 
They are altogether wholesome. 
They both make for progress and 
human happiness. 


“Labor relations in our indus- 
try are happy because in the main 
each side has treated the other 
with consideration and with a 
proper regard for the rights of 
man. 


“In our industry, working con- 
ditions are outstandingly good. 
The principle of collective bar- 
gaining is firmly established. We 
manufacturers have no desire or 
intent to depart from it. It was 
a great social step forward. 


“By reason of the better under- 
standing between us, labor oper- 
ates under more satisfactory con- 
ditions than ever before. Wages 
are higher than at any time in 
our history—higher, even, than in 
1929. 

“I do not claim that Utopia has 
been reached. But great progress 
has been made. 

“We can see nothing ahead that 
will “bar our progress to still 
greater prosperity in 1936. Once 
well started, the wheels of busi- 
ness gather momentum. Return- 


SAFETY IN OPERATION of automobiles is a problem which fills 


the greater part of the lives of the men at this table. 


They are: 


Ferber Marshall, president, Marshall Asbestos Corp.; M. M. Cunning- 
ham, service-sales promotion Bendix Products, and A. E. Feragen, 
service-sales supervisor, Bendix Products at the Bendix luncheon at 


the Lexington Hotel, New York. 


to, they will find excellent cars 
to chose from. There never was 
a time when the automobile buyer 
was offered so much for his 
money. 

“The constant improvement in 
our cars, coupled with prices that 
make one wonder how they can 
be accomplished, has enabled the 
automobile industry and allied 
lines to step out in front in the 
march back to prosperity. 

“Since it arrived at worldwide 
importance, the industry fortu- 
nately has always been the leader 
out of every business depression. 
It has risen to new heights of 
leadership in 1935, which will be 
the biggest year in automobile 
production since the all-record 
year of 1929. 

“Something like 3,700,000 cars 
and trucks will be built this year, 
and that will be 28 per cent over 
1934. 

“From this great activity busi- 
ness and re-employment have 
benefited throughout the nation. 
Every state in the Union contrib- 
utes something to the manufac- 
ture of motor cars. Directly and 
indirectly, the industry is stated 
as giving employment to 5,056,000. 

Make for Progress 

“I am glad to speak of the rela- 
tionship that exists between em- 
ployer and employe, between man- 
agement and labor, in the many 
automobile and accessory factor- 
ies. Capital will always seek to 
make the greatest return possible 


ing prosperity is an established 
fact. 
Still Problems 


“While progress during the past 
year has been outstanding and 
very helpful to the general re- 
covery of the country, still there 
are problems on which the in- 
dustry is working with the finest 
talent obtainable. Chief among 
these is the imperative necessity 
for safety on the streets and 
highways. 

“For many years, automobile 
manufacturers, together with hun- 
dreds of organizations through- 
out the country, have been grave- 
ly concerned with the problems 
of traffic accidents. First of all, 
the automobile has been made 
inherently safe. Few, if any, ac- 
cidents are due to the failure of 
new or properly maintained cars. 
Our association has co-operated 
on legislative and educational ef- 
forts to control the situation. 
Not the least in importance was 
our decision, a year ago, to spon- 
sor the Bureau for Street Traffic 
Research at Harvard University, 
which, investigation showed, was 
probably the most competent or- 
ganization for solving street traf- 
fic problems. The support of the 
Harvard bureau by the associa- 
tion is for the express purpose 
of making available to govern- 
ment officials and civic organi- 
zations in any state or city 
throughout the United States the 
best thinking and the best reme- 
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NOW, THAT’S THE BABY, says Roy Peed, vice-president of 
Chrysler as he shows Byron White, Kalamazoo, Mich., how the new 
De Soto models should be demonstrated during 1936. 


dies that have been developed 
anywhere, and for making traffic 
studies and surveys, and recom- 
mending remedies wherever called 
for. 

“There is no one grand remedy 
for traffic problems. Many known 
remedies, when properly em- 
ployed and enforced, will help. 
Much, very much, depends upon 
the human element — the driver 
and the pedestrian. 

“Our cities, laid out one hun- 
dred or more years ago, are gen- 
erally unsuited, on account of 
narrow and congested streets, to 
modern traffic conditions, and 
very far-reaching changes will 
some day have to be made. These 
are already under way in many 
cities. But a vast reconstruction 
remains to be done. 

Curb Pedestrian 

“Much has been accomplished 
in other respects. Certainly to- 
day’s new automobiles are as safe 
as it is humanly possible to make 
them. However, we have been 


Socony Opens New 
Refinery in Chicago 
Chicago, Nov. 5.—Having a ca- 
pacity of 8,000 barrels a day and 
declared to be the most modern 
refinery in the world, a new unit 
has just been placed in operation 
at East Chicago, by the Socony- 
Vacuum Oil Co., Inc. 


The refinery was built at a cost 
of $750,000. It has such features 
as self consumption of waste 
products, instruments affording 
constant control of temperatures, 
pressures and flows, and air- 
cooled walls permitting quicker 
transfer of heat. M. W. Hilde- 
brand is in charge of the new 
plant. 

Brian S. Reid, general manager; 
R. R. Wible, assistant general 
manager, and W. J. Gerwe, chief 
of the Chicago automotive di- 
vision, were in charge of inaug- 
ural ceremonies. 


wanting in one direction. We talk 
scornfully of the reckless driver— 
and he deserves the utmost con- 
demnation. But we do little about 
the careless pedestrian. He should 
be curbed—and I mean just that— 
curbed for his own protection. 
Obviously flesh and blood have 
no chance against a thing of 
steel. 

“In this country, however, there 


ai Offers 
New Features 
For Drivers 


Detroit, Nov. 5.—When the 
driver steps out of a new Hud- 
son or Terraplane to remove a 
spare tire or get out some bag- 
gage, he is protected from rear- 
end collision by means of an in- 
genious warning’ signal con- 
tained in the tail light, that 
shows red regardless of whether 
it is tilted up when the trunk 
cover is raised or whether it is 
in its natural position. 


Extreme care was taken by the 
Hudson engineering staff in 
studying out the problem of pro- 
tection. In the conventional type 
of tail light the license plate is 
placed beneath it with a white 
light shining down to illuminate 
it at night. 


In the new Hudson and Terra- 
plane tail light, the license plate 
is set above the tail light, with a 
white light shining upon it, while 
a red lens is set in the bottom. 


This red lens shows clearly for 
several hundred feet when the 
trunk lid is elevated, providing a 
wide margin of protection for the 
driver if he stops on a road at 
night to remove anything from 
the trunk. 





MEN WHO SELL SAFETY include, left to right: 


F. B. Willis, 


vice-president in charge of sales Bendix Products Corp.; O. C. Hola- 
day, director of service-sales and F. H. Kroeger, Bendix Products 
New York zone manager, at the Lexington Hotel luncheon. 


is no war between the motorist 
and the pedestrian, for he is often 
one and the same. In a country 
where there are almost as many 
motor cars as families, where 
every man, woman and child could 
find seats in existing motor cars 
at one time; where the service 
rendered by the motor vehicle 
touches in some form every in- 
dividual person, a man is a 
motorist one moment and a pe- 
destrian the next. It is inconsis- 
tent that we should be drastic 
with a man’s shortcomings when 
he is doing one thing, and over- 
look misdeeds of the same man 
when he is doing something else.” 


FIELD FORCES of the Bendix Products Corp. were represented 


at the Hotel Lexington luncheon by such distributors as: 


D. E. 


Harvey, Harvey Sales and Service, Boston; L. M. Weener, of the 
same company, and Joe Schrafel, Wheels, Inc., New York City. 


Fruehauf Case 
To Be Decided 
By Labor Board 


Detroit, Nov. . 5.—Following a 
complaint against the Fruehauf 
Trailer Co., alleging discrimina- 
tion against members of Federal 
Labor Union No. 19375, a meet- 
ing of the National Labor Rela- 
tions Board had been called here 
today. Discharge of seven men 
was given as the reason for the 
session which was called by 
Frank H. Bowen, acting director 
for the Seventh Region. 

Ear! L. Vosler, vice-president of 
Fruehauf, entered a denial with 
the board and Victor W. Klein, 
counsel, presented it. Both Vos- 
ler and Klein have attacked the 
act under which the board was 
set up. They claim it is uncon- 
stitutional. 

The hearings are being con- 
ducted by J. Warren Madden, 
chairman, and his _ associates, 
John M. Carmody and Edwin S. 
Smith. 


Steel Goes East 


Cleveland, Nov. 5.—W. A. Steel, 
former Oldsmobile zone manager 
here, has taken over the Cadillac- 
LaSalle-Oldsmobile franchises in 
Bridgeport, Conn., formerly held by 
Ennis Randolph. 

The dealership is incorporated un- 
der the name of Housatonic Motors, 
Inc., in which company General Mo- 
tors Holding Corp. has an invest- 
ment with Steel. 
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ex-officio; Tupper, Weller, and 
George F. Benkhart, N. Y. C, 
Victor L. Brown, Milwaukee, 
Wis.; T. E. Courtney, 
president, De Kalb, Ill., and A. O. 
Dietz, N. Y. C. 

Will Co-operate 

The association has decided 
upon a policy of co-operating “in 
every proper way with dealer 
groups to find ways and means 
of building up the financial 
strength and otherwise promoting 
the interests of the dealer or- 
ganization. 

A firm stand has been taken 
against “the practice of com- 
panies engaged in the business 
of financing payment of insur- 
ance premiums including in their 
charges any rebate, commission 
or reserve for the producing in- 
Surance agent, broker or under- 
writer.” 

Strengthening of the association 
through the organizing of more 
state finance groups, and an ag- 
gressive advertising campaign de- 
signed to acquaint the public and 
dealers better with the place of 
the finance company in the 
scheme of purchasing have also 
been decided. 

Charges that banks are taking 
much revenue away from finance 
companies are made in the cur- 
rent issue of the NASFC News, 
just issued. An analysis of the 
situation states: 

“In the first eight months of 
1934, 46.6 per cent of all motor 
vehicles registered were financed 
by reporting companies. In the 
same period of 1935, only 39.8 per 
cent were financed. 

“If last year’s ratio had re- 
mained effective this year, the re- 
porting companies would have 
financed, during the first eight 
months, 158000 more new ve- 
hicles than they did, by the pur- 
chase of an additional $88,000,000 
of retail paper. 

Banks Bid 

“The drop in the ratio has more 
than a sentimental interest. The 
reduction in this ratio could have 
been caused by a smaller propor- 
tion of motor vehicles being sold 
on instalments, a larger propor- 
tion of contracts being financed 
by the dealers or a larger propor- 
tion being financed by banks. 

“We do not know whether cash 
sales have actually increased in 
proportion to time sales, but it 
seems improbable that they have. 

“From what we know of the 
automobile dealer situation it is 
very unlikely that they are in a 
better position this year than last 
to finance their own installment 
sales. 
























Biflex Plants Bring 


$140,000 in Forced Sale 

Wilmington, Del., Nov. 5.—Fol- 
lowing a receivership sale here 
today, two plants of the Biflex 
Products Co. were sold to the 
Oakes Products Corp. for $140,000. 

A plant in Decatur, IIL, includ- 
ing 20 acres of land, was sold 
for $50,000. A second plant 
in North Chicago, Ill, consisting 
of approximately 5.06 acres, was 
sold for $90,000. 









Heading the association as pres- 
is Glenn B. Ryman, At- 
Vice-presidents are A. 
D. Weller, Rochester, N. Y.: T. 
C. Tupper, St. Louis, Mo.; L. M. 
Siever, Philadelphia, Pa. and C. 


John R. Walker was re-elected 
executive vice-president, and 
secretary and 
analyst. P. E. Allen, Terre Haute, 
Ind., will serve as treasurer after 
Dec. 31, up to which time Landen 


The NASFC executive commit- 
tee is to be composed of Ryman, 


retiring 


“It seems necessary, then, 
































ness. It is, of course, 
known fact that banks have been 


least a _ substantial 
banks have been bidding for auto- 
mobile financing without benefit 
of FHA. 

“The figures disclosed seem to 
indicate that they have succeeded 
to a considerable extent.” 


Cadillac Back 
Orders Promise 


Steady Work 


New York, Nov. 5.—With the 
new 1936 Cadillac and LaSalle 
cars on the market less than one 
month, new car 
orders from 
dealers already 
exceed total or- 
ders received 
during the en- 
tire year of 
1934, it was stat- 
ed here today 
by J. C. Chick, 
general sales 
manager for the 
Cadillac Motor . , 

Car Co. J. C. Chick 

Chick, who is 
here to attend the show, pointed 
out the record dealer demand as 
indicating the rapidity with 
which the fine car market is re- 
gaining its pre-depression volume. 

“Naturally, we are very opti- 
mistic,” said Chick. “We have 
ample reason to be cheerful be- 
cause Cadillac-LaSalle retail sales 
were larger during October than 
in any October since 1929. 

“Factory production, shipments 
to dealers and retail sales, all 
established October records that 
have not been matched since 
1929. Retail sales in October 
were 259 per cent ahead of Oc- 
tober, 1934. 

“Unfilled orders from dealers 
now are at a level which has 
necessitated an increase in the 
Cadillac- LaSalle production 
schedule for November and 
which will keep the factory oper- 
ating at capacity well on into 
next year.” 











Steel Payrolls 
Show Increase 
For September 








New York, Nov. 5.—Increase of 
working hours during September 
today had resulted in an upping, 
by 50 per cent of the steel indus- 
try’s payroll. 

Due principally to more hours 
of work, the average was 34.0 as 
compared to 22.6 hours per week 
during September, 1934. 

Average hourly earnings of 65.4 
for laborers were also higher than 
65 cents per hour the previous 
year. Employment during Sept- 
ember was the highest since 
March, the peak month this year. 

Pay rolls were $45,472,741 as 
compared with $47,890,271 in Au- 
gust which contained two addi- 
tional working days. One year 
before pay rolls totaled $29,142,892. 


Call Highway Bids 

St. Paul, Minn., Nov. 5.—Bids on 
four highway jobs estimated to cost 
approximately $550,000 have been 
called for Nov. 15 by the Minnesota 
Highway Department. The projects 
included in the call are all high- 
type stabilized gravel base road con- 
struction work in Koochiching, 
Grant, Douglas, Pope and Dodge 
counties. 





to 
conclude that most if not all of 
the change has been caused by | 
the encroachment of the banks 
on the installment financing busi- 
a well 


doing considerable financing of 
goods other than automobiles un- 
der the FHA plan, and that at 
number of 
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Ryman, of Atlanta, New Head of Finance Gro 


NASFC Takes Firm Stand 
Regarding | Finance Groups 


By MEL ADAMS 

Chicago, Nov. 5.—Results of the 
election of officers of the National 
Assn. of Finance Companies for 
made 


Sees Banner Year 








KNUDSEN 


Executive Vice-President 
General Motors Corp. 


With the demand for mo- 

tor cars still strong, and 

| general business conditions 

| distinctly better, the indus- 

| try’s contribution to em- 

ployment stabilization in 

the form of an earlier show 

| date has every chance of 

meeting with public ap- 
proval. 

With production well un- 
| der way, and every manu- 
| facturer presenting his 
| latest improvement in 
| style and performance, the 
| next year’s sales of motor 
cars should show the high- 
est total since 1928-29. We, 
in General Motors, have 
every confidence that busi- 
ness is going to improve 
steadily from now on. The 
impetus of the improve- 
ment of 1935 will carry for- 
ward, and the still pent up 
demand for motor cars in- 
sures good deliveries to re- 
tail buyers, and with that 
steady employment in the 
industry and allied indus- 
tries. 

The depression years were 











hard years. Many suffered 
through no fault of their 
own, but, the will to work, 
the cheerfulness and pa- 
tience of the American 
people, have been the real 
victors over the depression, 
which from now on will be 
something to think less 
about. 





how Under Way 
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San Francisco, Nov. 5.—The 
automobile mechanics’ strike, 
which threatened the San Fran- 
cisco Auto Show, has been defi- 
nitely ended. Under a five-point 
agreement entered into by the 
motor car dealers and the mem- 
bers of the union, a 40-hour week 
will prevail and the minimum pay 
of permanently employed me- 
chanics will be $140 per month, 
it was announced today as the 
20th annual Pacific Automobile 
Show opened in the San Fran- 
cisco Civic Auditorium. 

Mayor Angelo Rossi, in whose 
office representatives of the two 
sides met and signed an armis- 
tice after the auto show had been 
cancelled, thus permitting the big 
display to be rescheduled, offic- 
ially opened the show and in a 
brief talk thanked the two fac- 
tions for getting together for the 
good of the auto industry, as well 
as for the city of San Francisco, 
the state and the nation. 


The attendance on opening day 
was far ahead of the expecta- 
tions of the show committee. It 
was predicted by numerous auto- 
mobile men, among them the vet- 
eran dealer, William L. Hughson, 
that the show this year would be 
the most successful held here in 


ment feature originally booked. 

A brief statement 
James W. McAlister, 
Plymouth distributor here, 
resenting the motor car dealers 


been ironed out through 


ment of collective 


ers. 


will 
cents an hour and $25 a week. 


both the dealers and the me- 
chanics. 


Buick Sales Grow 
New York, Nov. 


in October. 
in September. 





MARSHALLING MEN from Marshall Asbestos Co., brought to- 
gether Fred Weyburne and K. M. Wise, from Detroit, and C. W. 
Butterfield, Troy, N. Y., all Marshall men, at the Bendix Products 
Corp. luncheon at the Lexington Hotel. 



























After Dispute is Settled 


the cancellation and _ reinstate- 
ment necessitated many changes 
in plans and deprived the show 
committee of the great entertain- 


issued by 
Chrysler- 
rep- 


declared that differences between 
the union and the dealers had 
the 
agreement, which calls for recog- 
nition of the union as an instru- 
bargaining, 
but retains for the dealers the 
right to select their own work- 
By the agreement tempo- 
rary employes, hired by the week, 
receive a minimum of 90 


Don Gilmore, president of the 
Motor Car Dealers’ Assn. of San 
Francisco, and active in the prep- 
arations for the auto show, said 
today that he believed the agree- 
ment would prove beneficial to 


5. — Glidden- 
Buick Co., local distributors, today 
reported it had sold 370 Buick units 
This compares with 227 


5 


up 
Curtice Calls 
Shows Factor 
In Recovery 


New York, Nov. 5.—On the air 
in a special broadcast for the 
New York Evening Journal, Har- 
low H. Curtice, 
president of the 
Buick Motor 
Co., today em- 
phasized the 
economic im- 
portance of the 
National Auto- 
mobile Show 
now in progress 
in Grand Cen- 
tral Palace here. 

At the same 
time he re- 
viewed the auto- 
mobile business of 1935, declar- 
ing that 1935 represents in auto- 
mobile sales for the industry the 
greatest year since 1929. 


“If you were to see the automo- 
bile show through my eyes this 
year,” the executive told his radio 
listeners, “you would be viewing 
it against a background extend- 
ing far beyond Grand Central 
Palace here in New York. 


“This country is unmistakably 
and irresistibly emerging from its 
dark days. It is working and 
winning its way out of hard times. 
Of necessity the automobile in- 
dustry is playing an important 
part in the progress of recovery, 
since it is the largest manufac- 
turing industry in America. 


“Ownership of the automobile 
is limited to no single class. Mo- 
tor cars are enjoyed more widely 
than almost any other manufac- 
tured product in this country. 


“Any product so universally 
used and enjoyed, of necessity de- 
pends upon quantity production 
and its attendant economics on 
one hand—and upon high wages, 
a high standard of living, and 
widespread buying power on the 
other. 


“That combination—large scale 
manufacture and widespread dis- 
tribution of income by means of 
adequate wages—is the important 
point of difference which dis- 
tinguishes the American system 
from any other system in the 
world. 


“It is in part a _ recognition 
of this latter fact, and an effort 
to spread employment more equit- 
ably throughout the year, that 
we, at Buick moved the introduc- 
tion of our new cars to the end 
of September and that the auto- 
mobile industry as a whole for 
the first time is holding its New 
York show in November instead 
of January. 


“While the year 1935 still has 
more than a month to go we can 
say with confidence that it repre- 
sents in automobile sales for the 
industry the greatest year since 
1929. I can tell you also that as 
far as Buick is concerned we are 
deliberately and steadily setting 
ahead production confident that 
the approaching year will give 
us at least a 50 per cent sales 
increase over this one.” 





H. H. Curtice 
































1.500 Trucks Entered 


In New Safety Contest 


Washington, Nov. 5.— Fifteen 
hundred trucks have been entered 
in the second annual safety con- 
test of the American Trucking 
Assns., Inc., although entry blanks 
have been available only two 
weeks. The competition will cover 
the period Aug. 1, 1935, to July 
31, 1936. 

A feature of this year’s contest 
will be the reporting of all acci- 
dents, with particular emphasis 
placed on the conditions and 
causes surrounding the accidents. 
From this information will be de- 
veloped measures for accident 
prevention. 








6 AUTOMOTIVE DAILY NEWS, TUESDAY, NOVEMBER 5, 1935 


Founded 1925 


Automotive Daily Netws 


The Trade Newspaper of the Industry 
Published every Wednesday and Saturday at 
DETROIT, U. S. A. 

Fifth Floor, New Center Building. Telephone Trinity 2-3500 


New York—545 Fifth Ave. Washington—Chandler Bidg. Chioago—i80 N. Michigan Ave. 
Murray Hili—6-0104 National 4303 Franklin 2508 


Chris Sinsabaugh, Editor George M. Slocum, Publisher 
B. B. Crighton, Business Manager; Wm. C. Callahan, Managing Editor; Fred W. Lines, 
Advertising Manager; Edward Kruspak, Eastern Advertising Manager; Willard 
Cotton, Western Advertising Manager; J. C. Weed, Special Representative; 

Paul Dumas, Service-Maintenance Editor. 


RESIDENT CORRESPONDENTS 
NEW YORK—A. W. Donohoe; C. J. Alexander, Wall Street Correspondent; CHICAGO 
—Mel Adams; WASHINGTON, D. C.—William Ullman; AKRON—A. L. James; 
PHILADELPHIA—K. H. Lansing; SEATTLE—D. M. Trepp; SAN ANTONIO—B. C. 
Reber; KENOSHA—C. M. Zeff; TORONTO—C. Joyce; DENVER—Ira_ Alexander; 
BIRMINGHAM—R. H. Brown; ATLANTA—J. H. Reed; INDIANAPOLIS—Arthur 
Buck; LOUISVILLE—A. W. Williams; MINNEAPOLIS—George Smedal; LINCOLN— 
James R. Lowell; BRIDGEPORT—C. B. Barr; DES MOINES—E. R. Tuttle; SALT LAKE 
CITY—F. L. W. Bennett; MILWAUKEE—W., T. N. B.; MONTREAL--Roy Carmichael; 
TOLEDO—E. J. Nally. 


Subscription: ONE YEAR $6, TWO YEARS $10, for United States and Canada, 
also Mexico, Cuba and Panama. To other countries, one year $9. Single 
copies 10c. Advertising Rates: See Standard Rate and Data, or write for rate card. 


Entered as second-class matter Post Office, Detroit, under Act of March 3, 1870. 
Copyright 1935, Slocum Publishing Co. 

One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 

ne industry it is pledged to serve, wholly through 
10 TH. YEAR the dissemination of NEWS which is timely, 
authentic and of value. 
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Heading for New Horizons 


OGS OF UNCERTAINTY regarding the public re- 

sponse to early show announcements seem to have been 
dispelled completely by the reception given to new models 
during the first two days at the Palace. Every exhibitor 
reports actual sales and buying interest this year the best 
seen since the heydays of 1929. There are those opti- 
mists who feel that during 1936 production and sales of 
new passenger cars and trucks will eclipse the record of 
that year. 

This may be a little too much to hope for and, to an 
extent, it may be better to hope that recovery does not 
come too fast. The New York Times, in an editorial today, 
cites business indicators such as production of steel, elec- 
tric power, automobiles, cotton and lumber, together with 
freight car loadings, to show that business has now 
reached 91 per cent of an estimated normal. 


At this point, says the Times, business it at the highest 
peak it has reached during the past five years. It is well 
above the 86 per cent of normal reached during the first 
summer under the Roosevelt administration and at a time 
when certain indicators were affected by stocking by cer- 
tain industries to offset the expected reaction of prices to 
the then pending NRA. 

Certainly the automotive industry has done itself 
proudly during the first nine months of the current year, 
when it built and sold more automobiles than were sold 
during the entire year of 1934 and double the entire year’s 
sales in 1932. With general business heading for further 
improvement next year, an industry which can offer such 
high dollar value in its products as the automobile indus- 
try is now offering, assuredly has reason to feel optimistic 
regarding sales. 

We may not reach quite to the high water level of 1929, 
on the other hand we may even exceed that mark. In any 
case, with fewer dealers in the field than there were in 
1929, the opportunity for profit for the dealer should be 
much better. There seems to be absolutely no reason why 
sales next year should not exceed 1935 by a good margin 
and whether or not we equal or exceed the 1929 market it 
cannot be denied that we are heading for new horizons. 


Penalizing Pedestrians 

ES eel MACAULEY, president of the Automobile 

Manufacturers’ Assn., in a radio address last even- 
ing from the show, pointed out that we are rather incon- 
sistent when we upbraid the reckless motorist and con- 
done the reckless pedestrian. He called attention to the 
fact that the average pedestrian spends a great part of 
his time behind the wheel of an automobile and that he 
should certainly not be penalized for things he does as a 
motorist and at the same time be excused for doing the 
same things as a pedestrian. 

Naturally, everyone abhors our present high accident 
rate. But statistics prove that pedestrians are at fault 
in a great majority of cases. A sad fact is that many of 
these accidents involve children, which proves that too 
many of them are following in the footsteps of their par- 
ents, who heedlessly roamed the streets before the days 
of the automobile. We doubt if much can be done 
through penalizing pedestrians but much certainly could 
be done by educating our children. 


By the Publisher 


New York, Nov. 5. 

Harbingers Without getting 

of into the mael- 
Booms strom of politi- 
cal argument, 
may one reporter have the temer- 
ity to suggest that we may be 
right in the path of another 
prosperity wave without most of 
us realizing it? Even this town, 
where gloom and dire forebod- 
ings seemed to hang like poison 
gas over the pavements, seems 
about ready to admit grudgingly 
that something which smells sur- 
prisingly like the late twenties 
is apparently here. And the very 
retails stores which complained 
earlier that the fall auto show 
might interfere with their before 
Christmas buying are admitting 
an increase because of the influx 
of show visitors. 
+ * * 

WHICH BRINGS up the ques- 
tion of what is the difference be- 
tween prosperity and inflation? 
Certainly during those hectic 
Coolidge days we had inflated 
values of farms, real estate, staple 
goods and stocks. We called it 
prosperity then but after all was 
it not universal inflation? “A 
rose by any other name,” and 
now we hear the same people 
who are praying for a return to 
prosperity so upheld by the pos- 
sibility of inflation that they want 
to hide in the nearest cyclone cel- 
lar. Well, whatever it is going to 
be called this time (and I guess 
that will depend on your politics) 
we are into it and I hope Kip- 
plinger, whom I heard talk at 
Atlantic City last Wednesday, is 
right that we are headed up- 
wards towards another peak, per 
haps 1941—that’s five years away 
and we can all have a lot of fun 
before we take the next Grand 
Slam! "= 2 8 

ALL OF WHICH has appar- 
ently little reference to the New 
York show excepting that un- 
less you know what is going on 
you can not possibly believe the 
sales managers, let alone the pub- 
licity men who roll off the fig- 
ures of broken sales records so 
glibly. Even the old conserva- 
tives are getting into it and talk- 
ing of shattered quotas as step- 
ping up production to meet de- 
mand. One who only last year 
threatened us for publishing per- 
centage figures of his competitors 
blandly sent some over yesterday 
that made those of which he 
complained last year look like the 
Leaning Tower of Pisa. 

— 

TIME WILL TELL whether or 
not the idea of the November in- 
troduction of new models is to 
become a permanent fixture in 
the future. Naturally, we are all 
hopped at the present time by the 
reception the public has accorded 
the show during the opening few 
days, but it will take a month or 
more before the effects on buying 
habits can be quietly appraised. 
At the present time the fall show 
seems a logical answer but we 
will leave the final decision to 
wiser heads than mine. 

a of * 

WHERE ARE those friends of 
mine who insisted that the day 
of the big car was past? Last 
night at the New York Athletic 
Club, John Chick, who sells Cadil- 
lacs, nationally, told me that he 
had more orders on hand for 12- 
cylinder cars than he sold in all 
of 1934 or in the first nine months 
of this year. As old “Diamond 
Jim” Brady so aptly put it many 
years ago: “Them that has ’em 
wears ’em.” 

~ * * 

IN THE COMING Saturday’s 
issue you may look for a com- 
plete summary of show trends 
and developments as seen through 
the authoritative eyes of the old 
maestro himself, Chris Sinsa- 
baugh, aided and abetted by our 
New York correspondent (of 
whom we are justly proud), Bob 
Mountsier, and we lesser men of 
letters.—G. M. 8S. 


Heading for New Horizons 


Bauersfeld’s Balderdash 


By JOHN BAUERSFELD 


A LOT OF CARS have gone 
through the Holland Tunnel since I 
wrote you, and here it is another 
show time. 

The New York newspapers report 
earthquakes along the North At- 
lantic coast. Them’s not quakes. 
It’s probably the show getting un- 
der way. 

It seems a bit strange to have 
two shows in one year. (I believe 
the last show was in January, 1935, 
or am I ga-ga?) 

The crowds streaming through the 
doors indicate that New Yorkers are 
still motor-minded. (The accident 
rate proves it) and good times or 
bad, each current crop of automo- 
biles hold as much interest as Sally 
Rand sans fan. (Omigosh!) 

So much for the _ introduction. 
Let’s cast our glims on the indus- 
try’s handiwork. 

. of * 

ENTERING the Palace one is 
taken back by the simplicity of de- 
sign and vast layout of the interior 
of the building....Other years there 
were velvet drapes and paintings of 
varied subjects....The photographic 
murals of the manufacturing end of 
the industry are a show in them- 
selves this year....The walls and 
pillars are done in light blue and 
vermilion with a chrome trim.... 
An artistic achievement in color de- 
sign. 

* - * 

YOU CAN change everything at 
an automobile show but the people. 
...Boy! are they enthusiastic! 

The cars are different...the dis- 
plays different...everything is 
changed, but the old ballyhoo still 
remains. 

“Ladies and Gentlemen, welcome 
to the Buick displays.”...A fellow 
chants as he waves a wand over a 
cut-a-way chassis....“This year’s 
Buick.”...A fellow from across the 
way takes the cue....“The Plymouth 
is the largest and roomiest.”... 
“Planar individual front wheel sus- 
pension is standard on the Presi- 
dent,” says Studebaker... .“Yeh,” 
yells Chevrolet, “We have hydraulic 
brakes, improved engines and a bal- 
anced carburetor.”...So it goes... 
Chrysler, Cadillac, Auburn, Dodge, 
De Soto, Olds, Pontiac and all the 
rest of the manufacturers... .Sing- 
ing their song of sixpence....For 
their pocket full of rye. 

: ” * 

THE PEOPLE are what interest 
me....Far better writers than I can 
give you all the dope you want on 
the cars and their specifications.... 
I leave that to them...and may they 


write stickfuls....As I said, let’s 


listen to the people. 


“Hey Joe, come here, look at this 
Chrysler...the guy says it has a 
sorta bronze gold finish...how would 
you like to ride down your block 
with a job like that....I bet the 
gang would drop dead.”...“Hey! 
Mack, here are some more catalogues, 
didja get a Chevrolet calendar? 
Grab a handful of them Chryslers, 
the kids like to cut out the pictures.” 
...The literature hounds are here 
in droves....One guy I saw should 
have backed up a truck....He won’t 
be short of fuel this winter... .Doors 
slamming....Hoods being lifted.... 
Questions being asked....Cars being 
ordered....Huge crowds milling 
about the new Cord....A very neat 
looking job...should sell good... 
nice lines. 

Oops! “That’s right mug...why 
don’t you walk the full length of 
the Bauersfeld hoof.”...“No sir, I 
don’t know what time it is.”... 
“What’s that lady? Would I mind 
watching William while you go in 
the ladies room?...O.K. but don’t 
be long....I’m very busy....How do 
you like all the automobiles Willie? 
...-Not much eh!...You’d rather 
have a goat...don’t do that you'll 
scratch that nice man’s automobile. 
...Ow! what a dirty look....Hey! 
get away from that water fountain, 
you’re splashing all the people.... 
Ye Gods! won’t she ever come out? 
... that kid will have me in jail.... 
Ah! here she is....Oh no, he was ne 
trouble...that’s O.K....So long 
Willie.”...Whew! 

” + . 

THE FOREIGN cars are grabbing 
a lot of attention....The M.G., Bug- 
atti and Rolls-Royce...some class to 

(Continued on Page 86, Col. 1) 


Coming Events 


NOVEMBER 
4-6—New York. National Tire Dealers Assn. 
National Convention. 
9-11—Dallas, Tex. Auto Show. 
1i-14—Los Angeles. American Petroleum In- 
stitute, 16th Annual Meeting. Biltmore 
Hotel. 
13-17—South Bend, Ind, 
25-30-—Memphis, Tenn, Tri-State Auto Show. 
27-Dec, 1—Peoria, til. Auto Show. 


DECEMBER 
7-8—Atlantic City, N. J. Automotive Booster 
Clubs International. Annual Meeting. 
Hotel Madison. 
9-13—Atlantic City, N. J. 
Industries Show. 


JANUARY 
13-17—Detroit, SAE Annual Meet, 


Auto Show. 


Automotive Service 
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IN the past sixteen years, the people of New 
York have bought more than $166,000,000° worth of our 
product. How much have they bought of yours? ¢ If you 
let our product introduce yours to our customers, more of 
them will become your customers ¢« A newspaper which 


sells itself so well can sell well for you. Why not use it? 





* Represents the amount spent for the paper by readers only; does not include advertisers’ expenditures. 


AUTOMOTIVE LINAGE: Nine months 1954-1955 





















1934 934 1935 

Eagle 572,274 16.9% Eagle 487,082 16.8% 
Times 567,796 =16.7 Times 444,442 15.4 
Herald Tribune 500,736 14.8 Herald Tribune 414,875 14.4 
American 354,586 10.4 NEWS 323,133 11.2 
Sun 298,533 8.8 American 279,356 9.6 
World-Telegram 287,184 8.4 Sun 254,353 8.8 
NEWS 285,103 8.4 World-Telegram 249,673 8.6 
Journal 273,640 8.1 Journal 224,886 7.8 
Times Union 199,506 5.9 Times Union 133,130 4.6 
Post 33,322 1.0 Mirror 61,969 a7 
Mirror 19,901 0.6 Post 19,935 0.7 

Toran 3,392,581 100.0 Toran 2,892,834 100.0 
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Good Location Best Sales-Service Advertiser 


Store Survey - 


Factors in 


Analyzes 


Choosing Site 


LUBECK 


By E. M. 


Detroit, Nov. 5. — Automobile 
dealers who are contemplating 
building a modern sales and serv- 
ice station or remodeling their 
present building to take advan- 
tage of the newer form of auto- 
motive merchandizing should not 
overlook the fact that by offering 
modern facilities for service and 
general supplies fully 85 per cent 
of the usual advertising costs can 
be eliminated. The modern sales 
and service station by its appear- 
ance alone invites trade. 

A recent survey made by the 
Metropolitan Life Insurance Co. 
under the heading of “Selecting 
Locations For Retail Stores,” 
summarizes its survey into steps 
to be followed toward getting the 
correct location for general mer- 
chandizing businesses. It calls 
attention to the fact that many 
of the chain store organizations, 
such as groceries, drug, variety, 
clothing and candy stores, main- 
tain real estate departments 
trained in choosing sites. It also 
points to the need for advertising 
to get customers coming in. Ex- 
cept for a general announcement 
advising the community that it 
is open for business the neigh- 
borhood sales and service station 
so far has not had occassion to 
advertise for trade, a fact that 
is attracting the attention of 
chain store operators. These 
operators have noted particularly 
that the attractive stations with 
their wide platforms, ultra mod- 
ern equipment, liberal chrome 
plating, brilliantly lighted show 
rooms and clean, well dressed 
employes go hand and hand with 
this new program which brings 
a steady volume of business day 
and night and permits customer 
contacts and sales results with a 
minimum amount of advertising. 


Drives in Freely 
The answer is obvious. Drivers 


need the essentials that will make 
the car run, gasoline and lubri- 
cating oil, and if the station has 
a brand of gasoline and oil with 
which the car owner has seen 
publicized on the bill boards or 
in newspapers, it needs no bally- 
hoo or come-on artists to invite 
him to come in. He drives in of 
his own free will and accord. And 
it is the ever increasing number 
of car owners that makes the 
contacts for other supplies, re- 
pairs or new and used car sales. 

Chain store operators have 
noticed another feature of the 
modern automotive merchandizing 
program of the neighborhood 
sales and service station which 
may have a decided effect on the 
merchandizing of other commodi- 
ties. It is the generous amount 
of parking space. Even though 
chain store operators depend al- 
most entirely upon traffic and 
passer-by counts to determining 
the location of a proposed store 
they have found that the auto- 
mobile dealer has stolen a march 
on him in many ways. It has been 
noticed that the chain department 
stores of several of the large 
mail order houses have fallen in 
line and have opened up places 
of business away from competi- 
tion but providing for parking. 


Worth Attention 

While the majority of new sta- 
tions so far give every evidence 
of studied locations and have 
proven their effectiveness in 
attracting not only neighborhood 
trade but passing traffic as well, 
there are certain almost mathe- 
matical facts developed by the 
chain store operators and set forth 
in the Metropolitan survey which 
are worthy of the attention of 
the dealer contemplating setting 
up a neighborhood sales and serv- 
ice station. 

Some oil companies sponsoring 


More than ever — 


Nothing Rolls 
Like a Ball 


@ Every year more cars roll more millions 


of miles to prove this well-known 


fact. 


Engineers who value long, carefree service 


above anything else are using New Departure 


Ball Bearings again this year. 


NEW DEPARTURE 
BALL BEARINGS 





PANCAKE ENGINES are coming into their own. Here is a new 
White 32-passenger bus, 20 of which were placed in service in 


Cleveland Nov. 1, 


the station idea and working in 
conjunction with the dealers have 
made use of the data to a certain 
extent, but the value of the sur- 
vey made by Metropolitan is best 
seen in a chapter headed “Gen- 
eral Requirements to be Met.” It 
begins with an injunction similar 
to that made by K. R. Wilson of 
Buffalo, N. Y., a few years ago 
who said that the automotive 
dealer has an opportunity to be- 
come the best merchant in his 
community if he set himself up 
properly and maintains the stand- 
ard of service he advertises he is 
prepared to give. The Metropoli- 
tan survey states that the dealer 
should demand the best store in 
the best location possible, and 
that it should be close to the 
homes of its customers. 


The survey points out that there 
is no economy in a cheap site 
and that it is better to wait until 
a good one is available than ac- 
cept something less satisfactory. 
The analysis also suggests that 
pioneering is to be avoided, which, 
however is contrary to results ob- 
tained so far in the neighborhood 
station idea. Many of them have 
been established on streets and 
traffic arteries heretofore consid- 
ered of little value for automobile 
service stations and been decidedly 
successful in the undertaking. 


Lights Attract Trade 


Contrary to the survey, which 
indicates that merchants avoid 
locations where the majority of 
the buildings are dark at night, 
such locations appear best for 
the neighborhood station which, 
because of their night illumination 
schemes, attract trade. Unlike 
the average store, which is 
closed after six o’clock, the neigh- 
borhood station does most of its 
business after that hour. The 
majority of car owners, estimated 
at 65 per cent, do their driving 
after six o'clock which accounts 
for heavy night volume of gaso- 
line and lubricating oil sales. 


The value of a merchandising 
site, from the standpoint of traf- 
fic and the reason for such traffic 
is made an issue by the survey. 
It points out that the potentiality 
varies with the amount of traffic 
and that the values is effected by 
the traffic. With the dealer, the 
passing traffic is important, for 
if he is handling a brand of gaso- 
line little known to the average 
motorist he may have a selling 
job on his hands. But if he is 
handling a well known brand 
traffic will stop of its own accord 
and buy rather than be sold. In 
this connection, the question as 
to which side of the street is the 
most valuable is one to which few 
dealers have paid much attention. 
It shows that sometimes a side 
street is of greater value, but 
such a selection must be aided 
by a vigorous sales and advertis- 
ing campaign. Side street loca- 
tions for dealers have many times 
proved better. 

Night Volume High 

Further in the survey the com- 
pany lists the daily volume per- 
centage by general merchants 
through the week. Checking this 
with several automobile dealers 
who have been operating their 


sales and service stations over a 


year, the averages, as a rule, are} 


similar, It shows that Monday 
averages from 13 to 15 per cent; 
Tuesday, 12 per cent; Wednesday, 
13 per cent; Thursday, 13 per 
cent; Friday, 11 per cent; Sat- 
urday, 36 per cent and Sunday, 
11 per cent. 


For sales and service stations 
located centrally in the larger 
cities the Sunday volume drops to 
an average of five per cent, but 
increases over 15 per cent on 
Monday. In those located in the 
strictly residential sections the 
Sunday volume increases mater- 
ially. It was also noted that in 
almost every station the volume 
after six in the evening is from 
65 per cent to 80 per cent of the 
day’s volume, due to the fact that 
the majority of the stations stay 
open until almost midnight, when 
many other gasoline filling sta- 
tions are closed. Those that stay 
open and give 24-hour service 
show still greater increases. 


Rental Important 
The next and most important 
factor is the rental which, after 
all, is the final factor in deter- 
mining whether it is profitable to 
open a store at the point chosen. 
The survey calls attention to 


length of leases and winds up by | 


showing that before anything is 
actually done a complete survey 
should be made based upon esti- 
mated sales, expenses, repairs, 
etc., reducing the entire matter to 
the form of a budget on the basis 
of profit or loss. To this the 
automobile dealer should also add 
a study of the service volume 
possible on not only the number 
of cars in the neighborhood of the 
kind he is selling but also other 
makes for which he can obtain 
service work. 


Accident Rate Now 
Lower Than in 1934 


Washington, Nov. 5.— Automo- 
bile fatalities in the larger cities 
of the United States continues at 
a lower rate than last year, ac- 
cording to latest figures of the 
census bureau. 


During the first 43 weeks of 
this year 6,909 died as the result 
of traffic accidents, against 7,031 
during the corresponding period 
last year, returns from 86 princi- 
pal cities show. 


The toll in these cities last 
week was 199, 15 less than the 
preceding seven days. New York 
had 19 deaths, against 27 the 
week before. Other comparisons 
were: Chicago, 12 against 21; 
Detroit, 11 against 5; Los Angeles, 
9 against 11; Philadelphia, 9 
against 4. 

Out of the 86 cities, 28 had no 
automobile deaths last week while 
27 reduced fatalities under the 
previous week’s figures. 





White Sessa 
Start Service 


In Cleveland 


Cleveland, Nov. 5.—First units 
of a fleet of 20 new White 32-pas- 
senger city coaches were placed 
in service by the Cleveland Rail- 
way Co. Nov. 1. 


Passenger car performance and 
flexibility are claimed features 
which are said to promote safety 
in traffic and insure on-time op- 
eration. Adequate braking ability 
under all conditions is provided 
by air brakes. The front door is 
ahead of the front axle to aid in 
loading. There are no floor ob- 
structions and freedom from gas 
fumes is claimed. 


The engine in the new City 
Coach is a White-built and pat- 
ented 12-cylinder, horizontally-op- 
posed engine, known as the “Pan- 
cake” engine. Its depth is so 
slight that it has been placed di- 
rectly in the center of the bus, un- 
der the floor, permitting the driver 
to sit in the extreme front end of 
the coach, and making no ob- 
struction in the floor. Besides in- 
creasing the passenger seating 
space, it permits the driver to 
have an entirely unobstructed 
view of the whole street in front 
of him and “curb bumping” be- 
comes a thing of the past, 

The bodies, built by the Bender 
Body Co., have front entrances 
and rear exits, prohibiting con- 
gestion in the extraordinarily 
wide aisles. Passenger visibility 
is at a maximum. The seats, as 
comfortable as those found in 
most passenger cars, are placed 
to give the most leg room and yet 
so arranged that 32 persons can 
be seated in each coach comfort- 
ably. 

The buses are ventilated and 
heated by new automatic systems. 
A constant flow of clean, fresh, 
cool air is provided by ducts in 
the roof and outlets along the 
floor. A hot water heating sys- 
tem provides enough heat to make 
riding comfortable even at sub- 
zero temperatures. 


Canadian Board 


Continues Inquiry 


Montreal, Nov. 5.—The Canadian 
tariff board is continuing its ex- 
haustive inquiry into the automo- 
bile industry in Canada. The 
Liberal Government definitely 
proposes a reduction in the duties 
of automobiles; but it wants to 
act upon precise information se- 
cured by an impartial board. 

The commission spent most of 
last week traveling about to the 
important automobile centers 
studying production figures and 
facts at first hand. 

Meanwhile in its other function, 
as trade and industry commis- 
sion, the board has not held any 
public sittings, and it is unlikely 
that anything will be done along 
this line until the new govern- 
ment has decided whether to set 
up a new board, abolish it alto- 
gether, or let it stay as it is. 


Application Filed 


Washington, Nov. 5.—The Auto- 
mobile Finance Co., Pittsburgh, has 
filed with the Securities and Ex- 
change Commission application for 
registration of a new issue of 17,488 
shares of $25 par value 7 per cent 
cumulative preferred stock, to be 
offered at par, and 4,302 shares of 
no par common stock to be offered 
at $30 a share. The company pro- 
poses to sell four shares of pre- 
ferred stock and one share of com- 
mon for $130. G. A. Pivirotte, of 
Pittsburgh, is president of the com- 


) pany. 


ROOM 825 - + Commodore Hotel 


CONTINENTAL MOTORS CORPORATION : : 


SPACE C-6-7-8-9 Automobile Show 
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CAR BUYING DIGEST 
READERS CONFIRM POLL 





30.5% promised to buy new cars in 1935 
and 35% have actually bought 


Big sales certain in 1936 


Now— Brilliant editorial 
policy and low rates makes 


Digest best automotive 
advertising buy. 





In the Fall of 1934 The Literary Digest 
conducted a poll to determine how many 
of its readers would buy new cars in 1935. 
Thousands of ballots were mailed —covering 
every state in the country. 


The tabulated returns from this poll revealed 
that 80.9% of all Digest families were car 
owners. Of this number 30.5% said they were 
going to buy new cars in 1935. 


We have just finished polling the same 
group of people to find out what happened. 
35% actually bought cars. 


New Poll Will Predict 1936 Sales 


Knowing last year’s car sales and the wealth 
of data available on the buying ability of 
Digest readers; we know that 1936 automo- 
tive sales to Digest readers will be substantial 
—greater probably than ever before. But to 
check this market —to get an exact knowl- 





THE 1936 BEST 





BU Y 


edge of its potential, we shall conduct another 
automotive poll. Results will be announced 
later. 

Yet interesting as this poll will be there are 


other angles to the Digest story which are 
attracting automotive advertisers. 





Presidential Years 
Are Good Years for The Digest 


In 1936 another presidential election occurs. 
Such years have always been big years for 
The Literary Digest. Millions of lines of 
newspaper publicity spread its name and fame 
while the American public watches with 
bated breath the exhaustive analysis of pub- 
lic opinion. Thinking American families, 
keen well-to-do intelligent people turn, with 
even greater interest, the fascinating pages 
of this great news weekly. 


Now more than ever before their interest 
will be aroused and held. 


Brilliant Editorial Policy 
Wins Acclaim 


Astute staff experts are scanning the world’s 
news—gathering @// the important facts and 
the opinions on both sides of every question. 
Then brilliant editorial writers add first hand 
‘‘personal interview’’ data—inside informa- 


tion of interest and importance. 

Sources are quoted for each statement. Digest 
readers know wo is responsible for every 
opinion. From this combination comes a 
magazine of incomparable value—a great 
news service which is delighting its readers. 


Read What Some of Them Say! 


’ 


State Governor —‘“‘T find it invaluable.’ 

Bank President —‘‘Foremost magazine 
for the busy man.”’ 

Mayor Great City —‘‘Indispensable in 
these quickly moving times.”’ 

Physician —‘‘A necessity in my life.’ 

Attorney —‘‘Unequaled in its sphere.”’ 


And— New Low Rates 


For this value The Digest’s advertising rate 
is lower than in many years with a guaranteed 
circulation of 600,000 (we are delivering 
nearly 700,000 this fall). The rate is only 
$1800 per black and white page. 


These typical campaigns will show you how 
inexpensively you can dominate the Digest 
market. 


52 four color pages. .... $140,400 
52 black and white pages. . . 93,600 
26 four color pages. ..... 70,200 


26 black and white pages. . . 46,800 


Facts you should remember about 
The Digest 


. The lowest rate per page per thousand 
readers of any news weekly. 


_ 


. 600,000 guaranteed circulation. 
. 71% executive and professional readership. 


. 80.9% car-owner readers. 


in «a tw 


. Readers with incomes to travel, to buy 
books, to live in better homes. 


. A record for verified results—actual dol- 
lars-and-cents sales thru dealers—such as 
no other magazine has ever offered to 
advertisers. 


7. A unique service—What to Buy (The 
Advertising Guide)—which makes 
readers advertising conscious and pur- 
chase minded. 


oO 


Send your message to a new car minded, able-to-buy audience. USE— 





FOR 


AUTOMOTIVE 


The Jiterary Diges 


ADVERTISING 
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Die-Cast 


One-Piece Construction 
Eliminates Rattling 


By HERBERT CHASE, M. E. 


New York, Nov. 5—Among the 
prominent features of the cars 
shown here this week are new 
die-cast grilles. These add greatly 
to the appearance of the new 
models on display and are charac- 
terized by sturdy construction. A 
considerable proportion of all 
these grilles was produced by the 
Doehler Die Casting Co., To- 
ledo, O. 

One of the advantages of die- 
cast grilles is that they can be 
made in one piece. They thus 
save many assembly operations 
and are not likely to develop rat- 
tles. When so made, however, 
they present difficult problems in 
the design and construction of 
the dies in which they are pro- 
duced as well as in the casting 
process. 

Few Last Year 

The Doehler plant is, in fact, 
one of the few possessing the 
required equipment and experi- 
ence to turn out castings of this 
size and complexity, especially 
with a surface finish so smooth 
as to permit of good plating with- 
out undue cost in buffing. Rela- 
tively few die cast grilles were 
used on 1935 cars, but those em- 
ployed proved so satisfactory and 
so striking in appearance that a 
score or more of the new models 
are featuring them this year, al- 
though not all are one-piece struc- 
tures. 

There is also a marked trend 


Studebaker 


toward the wider use of die-cast| ture of the car interior. 
louvers as a logical and pleasing! few years ago, a die casting of 
this type or one of a complete 
grille would have been considered 
impossible. 
adapted for quantity production, 
and at moderate cost, considering 


means of carrying out the grille 
motif along the sides of the hood. 
Some are 40 inches or more in 
length. Such castings add to the 
substantial appearance of the 
front portion of the car, especi- 
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NORMA-HOFFMANN BEARINGS CORP’N, STAMFORD, CONN., U.S. A. 
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Grilles Prominent New Car Feature 
















































Buick Car Sales 


| Increase 3 to 1 


In Early October 


Flint, Mich., Nov. 5.—What the 
automobile industry may expect 
in the way of sales from the in- 
troduction of its new models at 
the fall automobile shows is fore- 
cast by Buick retail deliveries 
which continued to climb in the 
second 10 days of October. Ac- 
cording to figures just released 
by W. F. Hufstader, general sales 
manager, Buick delivered in that 
period 4,367 cars, topping the first 
10 days of the month and also 
setting the highest 10-day record 
in the past four and one-half 





ally in side or three-quarter front 
view. 

They take away the somewhat 
unfinished appearance of a 
stamped louver opening or sci 
of openings characteristic of past 
days, but perform the same func- 
tion. 

A still newer departure worked 
out by Doehler is a complete 
instrument panel produced as a 
one-piece die casting for Cadil- 
lac. This is some six inches in 
width and about four feet long, 
yet is cast only 3-32 inch thick 


over the greater part of its years. This figure is almost three 
length. times the delivery for the same 
Easily Buffed period in 1934 and is the largest 


second 10 days in October since 
1929. 

Orders are reported consider- 
| ably ahead of production while 
| the number of cars built and 
shipped these past 10 days would 
have set an all-time record. 


The casting includes integral 
flanges for fastening at the ends 
and around the glove compart- 
ment, as well as stiffening ribs 
along the edges, and bosses for 
fastening purposes. Openings for 
all the instruments and control 
knobs are provided without ma- 
chining and decorative recesses 
with small ventilating openings 
extend over most of the length 
of the casting about 1% inches 
apart. 

A glove compartment door, made 
to match the remainder of the 
panel, is also die-cast as a sep- 
arate piece with hinge and lock 
bosses integral. As the front face 
of the panel is flat, it is readily 
buffed to take a plated finish, 
and forms a most attractive fea- 


peda et 


tt eet ttt | lela 
Ala. Taxes Increase 


Montgomery, Ala., Nov. 5—H. §S 
Long, chairman of the Alabama Tax 
Commission, reports that gasoline 
tax collections for the month of Oc- 
tober totaled $898,241.02, as com- 
pared with $814,791.04 in October, 
1934, or an increase of $83,268.98. 

Collections from Jan. 15 to the 
present were up $849,734.45 over 
the corresponding period in 1934, it 
was stated. 


Nash De Soto 


Walter B. Guy Again Heads 
NADA Legal Department 


Washington, Nov. 5.—Legal 
representation of the National 
Automobile Dealers Assn. 
changed hands here last week. 
Walter B. Guy, counsel for the 
Washington Automotive Trade 
Assn. and formerly counsel for 
NADA, resumed his post for the 
national organization. He suc- 
ceeds J. Reed Lane, whose sepa- 
ration from the organization re- 
mains unexplained here. 


For some time past Lane has 
been active in pressing before 
the Federal Trade Commission 
the NADA application for a fair 
trade practice agreement in place 
of the defunct NRA code. He 
said he was notified by telegram 
Oct. 17 from St. Louis that 
NADA would close its office here 
Oct. 31 and that his legal services 
would be dispensed with after 









































Louvers Also Are Die-Cast 


Elimination of Delays, 
Chevrolet Parts Aim 


Lane said he did not know the} Flint, Mich., Nov. 5.—Promotion 
reason for the change and that | Of owner satisfaction, through el- 
he had wired F. W. A. Vesper,| imination of delays in the re- 
president, that the dismissal con- | placement of parts for their cars 
stituted “a very peculiar way of | and trucks, is the objective of 
doing business.” Guy said he has | the expansion which the Chevro- 
no instructions as yet as to what | jet parts department has just| now obtain any part that may 
steps to take about the —— completed, under the direction of | be needed within 24 hours, 
practice agreement negotiations. | 47 1 Douglas, parts and acces-| throughout 96.5 per cent of the 


oan aren, Seo - sories merchandising manager. entire country. 


pending are a new dealers’ con- 
tract with the manufacturers and 
the new Federal Social Security 
law which goes into effect Jan, 1. 
A 1 per cent wage tax for the un- 
employed will be collected from 
all employers of eight or more 


work out to the advantage of 
owner and dealer alike. Instead 
of having to stock slow-moving 
parts that are rarely called for, 
or run the risk of subjecting cus- 
tomers to delays, the dealer can 





Cadillac 

Only a The expansion has involved the 
establishing of a network of parts 
warehouses covering the entire 
U. S., and the formulating of an 


Orders for parts which the 
dealer does not stock are trans- 
mitted via teletype to the nearest 
warehouse stocking these parts, 
operating plan which welds these | and the warehouses are organized 
facilities into a smoothly-opera-| to make shipment the same day. 
ting unit, assuring prompt dcil-( 
very of all orders for parts for 
any Chevrolet passenger car or 
truck now in service. 


Today they are well 





(Continued on Page 34, Col. 1) 


Some things may be worth 
stwalking @ mile for” - ~- 
but not when you can -_ 
on this new, softer, ™ 


comfortable automobile 
upholstery. . 


There are 41 of these ware- 
houses, besides the central supply 
depot here, which is the ultimate 
source of supply for the entire 
system. The warehouses fall under 
three classifications, these being 
based on the type of parts which 


they carry. Five major supply COLLINS 
depots, strategically located POR TION 
throughout the country, carry a co 2° 1935 Collins & Aikman Corp. 


bank of stock necessary to supply 
the fast moving warehouses, of 
which there are 27. Then there 
are seven master warehouses, 
carrying a complete line of parts, 
including those classified as slow- 
moving. Each of these ware- 
houses serves a certain number 
of fast moving warehouses, and 
each of the latter, in turn, a 
certain number of dealers. 


The new system is said to 
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Who Will Buy Your Nice New Cars? 


* rakes all kinds of people to buy a million 


I 
I automobiles. Some of them will be bankers and 


advertising men; some of them will be milkmen, 
salesmen, grocers, teachers, clerks, housewives, con- 
gressmen, mechanics and ordinary mortals. All of 
these people, no matter what their bank balance or 
price class, have one thing in common: the over- 


powering desire to own a new car. 


This urge to acquire what is new and better is sel- 
dom a matter of necessity: even you automobile 
makers must be astonished at the lengths to which 
an old car will go. Rather, it is a matter of some 
internal satisfaction—something more mental than 
material—which makes people sign the time pay- 


ment papers. 


It takes all kinds of people to buy a million mag- 
azines, also—two million and a quarter, in our case. 
Some are rich, most are not. None can be hard up 
because even a nickel weekly is a luxury—like a new 


car. Both are bought for the satisfaction they give. 


Liberty’s readers, like those who buy low-priced cars 
nowadays, are in all walks and price classes of life. 
They, too, have one thing in common: f¢hey enjoy life. 
That’s why they like Liberty’s livelier editing, faster 


reading—and the thrill of a new-car ride. 


Our millions of readers have much in common 
with your millions of customers. They get a kick 
out of Liberty’s faster fiction—and the sweet, smooth 
lines of your new models. They appreciate Liberty’s 
dramatic articles —and the dramatic advertising of 


your new Cars. 


Maybe you enjoy Liberty yourself, or maybe you’re 
not the type. The important thing is that a couple 
of million people like Liberty so well they buy it 
voluntarily every week. That here is a magazine as 
skillfully designed and as honestly built as your own 


automobiles... asd sold to the same people. 


Remember that when you think about selling the 


nice new cars you are making ae 


LIBERTY 


NEW YORK CHICAGO DETROIT 


BOSTON 


SAN FRANCISCO TORONTO 
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Trend is Mixed with 


Some Boosts, Some Cuts 


New York, Nov. 5.—Prices on 
various popular models being dis- 
played at the New York Automo- 
bile Show today had been an- 
nounced as follows: 


AUBURN 
6-Cylinder, Model 654: 
Brougham 
Brougham Custom 
Brougham Salon 
Coupe 


Sedan Custom 

Sedan Salon 

Cabriolet 

Cabriolet Custom 

Cabriolet Salon 

Phaeton Sedan 

Phaeton Sedan Custom 

Phaeton Sedan Salon 
8-Cylinder, Model 852: 

Brougham 

Brougham Custom 

Brougham Salon 


Cabriolet Custom 
Cabriolet Salon 
Phaeton Sedan 
Phaeton Sedan Custom 
Phaeton Sedan Salon 

852 Supercharger 8-Cylinder: 
Brougham 
4-Door Sedan 


5-Pass. Sedan 
Business Coupe 
Sport Coupe (opera seat) 
Sport Coupe (rumble) 
Convertible Coupe (rumble) 
5-Pass. Victoria Coupe 
Series 60 Century: 
4-Door 5-Pass. Sedan (trunk) 
4-Pass. Sport Coupe (opera seat) 
4-Pass. Sport Coupe (rumble) 
4-Pass. Convertible Coupe (rumble seat, 
fender well only) 
2-Door 5-Pass Victoria Coupe 


ovries 80 Roadmaster: 
4-Door 6-Pass, Sedan .... 


6-Pass. Convertible Phaeton (trunk, 


fender well only) 
Series 90 Limited: 
4-Door 8-Pass. Sedan 
8-Pass, Sedan Limousine 
4-Door 6-Pass. Sedan 


CADILLAC 


V-8 Series 60: 

2-Pass. Convertible Coupe 
2-Pass, Coupe 

5-Pass, Touring Sedan 
Series 70: 

2-Pass. Convertible Coupe 
5-Pass. Convertible Sedan 
2-Pass. Coupe 

5-Pass. Touring Sedan 


Series 75: 
5-Pass. Convertible Sedan 
5-Pass. Sedan 
5-Pass, Touring Sedan 
5-Pass, Formal Sedan 
5-Pass. Town Sedan 
7-Pass, Sedan 
7-Pass. Imperial 
7-Pass. Imperial Touring 
7-Pass. Town Car 


V-12 Series: 
2-Pass, Convertible Coupe 
5-Pass. Convertible Sedan 
2-Pass. Coupe 
5-Pass. Touring Sedan 
Series 85: 
5-Pass. Convertible Sedan 
5-Pass. Sedan 
5-Pass. Touring Sedan 
5-Pass, Formal Sedan 
5-Pass. Town Sedan 
7-Pass. Sedan 
7-Pass. Touring Sedan 
7-Pass, Imperial 
7-Pass. Touring Imperial 
7-Pass. Town Car 


CHEVROLET 

Master: 

De Luxe Coach 

Sedan 

Town Sedan 

Sport Sedan 

Business Coupe 

Sport Coupe 
Standard: 


Town Sedan 
Sport Sedan 
Sedan Delivery 





HUDSON 


IN 
HUDSON BODIES HAVE 


EQUAL TO A POLISH.” 


HUDSON VALUE. 


ie 


DETROIT, MICH. 
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DEALERS 


CE 1927 ALL BLACK 
BEEN FINISHED WITH 


JONES - DABNEY’S FAMOUS 402 IVORY JET 
BLACK LACQUER. THE LACQUER THAT 
“MADE BLACK AUTOMOBILES POPULAR.” 


TELL YOUR PROSPECTS THAT WHEN THEY 
PURCHASE A BLACK HUDSON, “A WASH IS 


“402” NEVER GETS DULL—MORE PROOF OF 


USE ‘402” IN 


YOUR OWN PAINT SHOP. 


we 


JONES-DABNEY, INC. 


LOUISVILLE, Ky. 
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CHRYSLER 


Chrysler Six: 
Business Coupe eee 
Rumble Seat Coupe .... 
Touring Brougham 
Touring Sedan .. 


De Luxe Eight: 
Business Coupe ..... 
Touring Brougham 
Rumble Seat Coupe . 
Touring Sedan 


Airflow Eight: 
6-Pass. Sedan 
6-Pass. Coupe 


Airflow Imoerial: 
f-Porss, Cone 
6-Pass. Sedan 


DE soTOo 
Airstream: 

Na Luxe Rusiness Gonna 
De Luxe Touring Rranoham . 
Do Luxe Tovring Sedan 
Custom Rusiness Coune .. 
fustom Remble Seat Conne 
Cuetam Touring Rrownham 
Custom Touring Sedan 


Airflow: 
6-Pass, Sedan 
Coupe with Auxiliary Seats” 


DODGE 
Business Conne oaee 
Remble Seat Coupe .... 
2-Noor Sedan , 
2-Noor Touring Sedan bree 
4-Noor Sedan .... 
4-Door Touring Sedan 


FORD 
5-Windew Coupe ees 
Tudor Sedan . 

Fordor Sedan .. 

De Luxe Roadster (rumble seat) 
Na Luxe 5-Window Conpe .. 
De Luxe Tudor Sedan 

Do Luxe 3-Window Coupe 
De Luxe Phaeton ‘ 

Tudor Touring Soden 

No tuve Fordor Sedan .. 
Cabriolet 

Foardar Taurinn S-dan 
Convertible Sedan 


GRAHAM 


Sunercharner Model: 
2-Nocr Touring Sedan with Trunk 
2-Noor Tour. Sedan with tunanne Comp. 
4-Door Touring Sedan with Trunk.. 
Coune with Rumble Seat 
Rusiness Coupe .... 
Custom 4-Door Tour. Sedan with Trunk 


Cavatier: 
2?-Mnor Touring Sedon with Trunk 
2-Noor Tour, Sedan with Luanaae Comp. 
4.Noor Tourina Sedan with Trunk.... 
4-Door Tour. Sedan with Luggage Comp. 
foune with Rumble Seat. . peks 
Business Coupe . 


Cruecder: 
2-Noor Sedan with Trunk ‘ 
Door Tour. Sedan with Lnanane Como. 
-Noor Tourina Sedan with Trunk 
aiken Tour. Sedan with Luggage Comp. 


HUDSON 


-fviinder, Custom Series: 
Rreugham 

Torvring Brougham 
Sedan ‘ ee 
Tevring Sedan 

4-Pass. Coupe 

2-Pass. Coupe 


-fvlinder, De Luxe Series: 
Rrougham 

Touring Brougham 

Sedan see 
Touring Sedan 

4-Pass, Coupe 

2-Pass, Coupe 


-Cylinder, Custom Series: 
Brougham 

Touring Brougham 
Sedan ‘ 
Towring Sedan 

4-Pass. Coupe 

2-Pass. Coupe 


HUPMOBILE 


$ 895 


RES 
925 
ROS 
RAS 
1790 


795 
788 
895 
7a8 
798 
765 


665 
625 
#95 
665 


Ser. ‘‘G'’ 608 


Six: Spec. 
2-Door Sedan .... ...$ 815 
2-Door Touring Sedan : 850 
4-Door Sedan ..... ‘ .. 685 
4-Door Touring Sedan ‘ 890 
Business Coupe (without rum- 

ble seat) oo we 
Coupe (with rumble seat) 840 
Ser. ‘‘N 

Eight: Spec. 
2-Door Sedan ....... 054 cee 
2-Door Touring Sedan anh cue ee 
4-Door Sedan .... us .. 1035 
4-Door Touring Sedan - 1075 
Coupe (with rumble seat) .... 1035 


LAFAYETTE 


3-Pass. Coupe 
5-Pass. Coupe 
Victoria .. 

Victoria (with trunk) 
Sedan 

Sedan (with trunk) ian 
Cabriolet ...... Gnewes Price 


LASALLE 


2-Pass. Convertible Coupe 
2-Pass. Coupe 

5-Pass Touring Coupe 
5-Pass. Touring Sedan .. 


LINCOLN-ZEPHYR 


2-Door Sedan 
4-Door 


**400"" Series: 


3-Pass. Coupe 
5-Pass. Coupe 
Victoria .... 
Victoria (with trunk) 
Sedan 
Sedan (with trunk) 
400" De Luxe Series: 
3-Pass. Coupe 
5-Pass, Coupe 
Victoria 


Cus. 
$ 899 
925 
93” 
965 


871 
915 
" 621 
Cus. 
$1095 
1135 
1135 
1175 
1135 


.-$ £95 


665 
625 
655 
675 
700 
later 


| 
| 
| 








Victoria (with trunk) 
Sedan 

Sedan (with trunk) 
Cabriolet 


Ambassador Series: 
Touring Victoria . 
Touring Sedan 
Super Eight Touring Sedan 


OLDSMOBILE 

6-Cylinder: 

Business Coupe 

Sport Coupe 

5-Pass, Coupe 

Convertible Coupe .. : 

5-Pass. Touring Coupe ‘(Built- in Trunk) 

5-Pass. 4-Door Sedan 

5-Pass. 4-Door Tour. "Sedan (Built-in 
Trunk) vases vedevewes 
8-Cylinder: 

Business Coupe 

Sport Coupe 

5-Pass. Coupe .. 

5-Pass, Touring Coupe (Built-in Trunk) 

4-Door Sedan .... 

Convertible Coupe .. 

5-Pass 4-Door Sedan (Built- in Trunk) 


PACKARD 
Model 120: 


2-Pass. Business Coupe... . 
2-4-Pass. Convertible Coupe 
2-4-Pass. Sport Coupe 
5-Pass. Touring Coupe 
5-Pass. Sedan 

5-Pass. Club Sedan 
5-Pass. Touring Sedan 


Eight, Model 1400, 127-in. w. b.: 
5-Pass. Sedan . 


Model 1401, 134-in. w. b.: 
5-Pass. Coupe 

2-4-Pass. Coupe 

2-4-Pass. Coupe Roadster 
4-Pass. Phaeton 

5-Pass. Club Sedan 
5-7-Pass. Formal Sedan 
5-Pass. Sedan 

5-Pass, Convertible Victoria 


Model 1402, 139-in. 
7-Pass. Limousine 
8-Pass. Business Limousine 
5-Pass. Convertible Sedan 
8-Pass. Business Sedan 
7-Pass. Touring 


Model 1403, 132-in. w. b. Super Eight: 
5-Pass. Sedan 


Model 1404, 139-in. w. b.: 
5-Pass, Coupe 
2-4-Pass. Coupe 
2-4-Pass, Coupe Roadster 
4-Pass. Phaeton 
4-Pass. Sport Phaeton 
5-Pass. Club Sedan 
5-7-Pass. Formal Sedan 
5-Pass. Convertible Victoria 


Model 1405, 144-in. w. b.: 
7-Pass. Limousine - 
8-Pass. Business Limousine 
5-Pass. Convertible Sedan 
7-Pass, Sedan 
8-Pass. Business Sedan 
7-Pass, Touring .. 


Model 1407, 139-in. w. b. Twelve: 
5-Pass. Coupe ware 
2-4-Pass, Coupe ‘ 
2-4-Pass. Coupe Roadster 
4-Pass. Sport Phaeton 
4-Pass. Phaeton ‘ 
5-Pass. Club Sedan . 
5-7-Pass. Formal Sedan 
5-Pass. Sedan 
5-Pass, Convertible Victoria mines 


Model 1408, {44-in. w. b.: 
7-Pass. Limousine ; 
5-Pass, Convertible Sedan .. 
7-Pass. Sedan ‘ 
7-Pass, Touring 


PIERCE-ARROW 
Model 1601: 
139-in. w. b. Chassis, spare wheel on 
rear 
5-Pass. Sedan 





730 
730 
805 


795 
820 


810 
845 
845 
870 
935 
935 
935 


5-Pass. Club Sedan 

Coupe with rumble seat 

Convertible Coupe Roadster with rum- 
ble seat 

144-in. w. b, Chassis, spare wheel on 
rear 

7-Pass. 

7-Pass. Enclosed Drive Limousine 

Brunn Metropolitan Town Brougham... 
147-in. w, b. 9-Pass. Commercial Sedan 


Model 1602: 

139-in, w. b. Chassis, spare wheel 
rear . 

5-Pass, Sedan 

5-Pass. Club Sedan 

Coupe with rumble seat 
Convertible Coupe Roadster with rum- 
ble seat 

144-in. w. b. Chassis, spare wheel on 
rear 

7-Pass. 

7-Pass. Enclosed Drive Limousine 
Brunn Metropolitan Town Brougham... 


Model 1603: 

147-in. w. b. Chassis, spare wheel on 
rear . 

7-Pass, 

7-Pass, Enclosed Drive Limousine 


PLYMOUTH 


2-Door Sedan 
4-Door Sedan 

De Luxe Models: 
Coupe 
Rumble Seat Coupe 
2-Door Sedan 
4-Door Sedan 
2-Door Touring Sedan 
4-Door Touring Sedan 


PONTIAC 

Master Six: 

Coupe 

Sport Coupe 

Cabriolet 

2-Door Sedan 

4-Door Sedan 

4-Door Touring Sedan 


De Luxe Six: 
Coupe 
Sport Coupe 
2-Door Sedan 
2-Door Touring Sedan 
4-Door Sedan 
4-Door Touring Sedan 


De Luxe Eight: 

Coupe 

Sport Coupe 

2-Door Sedan 

2-Door Touring Sedan 
4-Door Sedan 

4-Door 


Standard: 
2-Door 
4-Door 

De Luxe: 
2-Door 
4-Door 


TERRAPLANE 


De Luxe Series: 
Brougham 
Touring Brougham 
Sedan 
Touring Sedan 
4-Pass. Coupe . 
2-Pass. Coupe 


Custom Series: 
Brougham 
Touring Brougham 
Sedan 
Touring Sedan 
4-Pass, Coupe 
2-Pass. Coupe 


WILLYS 


Coupe .... 7 
Standard Se dan ; 
De Luxe Sedan . 
Cab Pickup .... 
Panel Delivery 


THE MODERN AUTOMOBILE 
REQUIRES 


Bedford Cords 


SIDEWALL FABRICS - HEADLININGS 
CURTAIN MATERIALS 
PACIFIC ACOUSTIC PANELS 


PACIFIC MILLS 


Boston New York Detroit 


THERE IS NO PROFITABLE SUBSTITUTE FOR QUALITY 


1936 Prices Show Little Change From 1935 


2875 
3500 
3650 
5295 
3400 


3150 
3695 
3795 


. 3695 


3795 


3375 
4000 
4150 
5795 
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Conde Nast 
New Car Buyers 
Will Trade UP 
in 1936 








The 215,000 new cars that will be bought by readers of the 
Condé Nast Group of class publications during 1936 won’t merely 


be repeat sales in the same price class. 


33,755 readers of Vogue, Vanity Fair and 
House & Garden will buy their new cars in a 


higher price group than their 1935 purchases. 





If all the automobile buyers of the United States 
bought new cars in the same ratio that readers of Vogue, 
Vanity Fair and House and Garden buy them, then the 
total 1936 market for the industry would be, not 4,000,000 
cars, but 22,000,000 cars. 


These are facts, proved by a house-to-house census of how, 
when, and for how much Condé Nast readers will do their new 


car buying next year. 


TEE CONDE NAST GROUP 


VOGUE © VANITY FAIR © HOUSE & GARDEN 


NEW YORK, 420 Lexington Ave.-MOhawk 4-7500 © DETROIT, 6-254 General Motors Bldg.-Madison 6771 © CHICAGO, 1302 Wrigley Bldg.-Superior 2660 
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Agree Drastic Restrictions are No Safety Aid 


M inimizing Human Factor 


Is Solution, NSC Decides 


a r 

ew York, Nov. 5.—At the re- 
cent meeting of the National 
Safety Congress, at Louisville, 
Ky., which devoted the major 
portion of its session to discussing 
ways and means for lessening 
automobile traffic accidents, the 
general concensus of the assembly 
was that drastic curbs on motor 
vehicle operation will not improve 
conditions and that more real 
progress towards solving the traf- 
fic problems will be made by in- 
creasing the efficiency and flex- 
ibility of the motor car than by 
experiments with restrictive mea- 
sures. 

Such devices as governors, 
which restrict speeds to the 
limits permitted by law, were 
agreed upon as being of no parti- 
cular value. A limitation of 45 
miles an hour was not favored, as 
such a limitation would not ma- 
terially change the nation’s acci- 
dent record. Any attempt to 
handle the situation in such 
manner would be only at a severe 
cost in the normal and natural 
development and use of motor 
vehicles, it was agreed. 


Not Speed Alone 
Dr. Miller McClintock, director 
of the Harvard Bureau for Street 
Traffic Research in his address 
stressed the fact that the motor 
car’s capacity for speed does not 
make it dangerous. 


“Speed is its function and must 
be accepted on its face value. In- 
stead of destroying it, we must 
surround it with controls which 
will assure reasonable protection,” 
he declared and reminded his 
audience that the finest motor 
car in the world, traveling over 
the finest highway in the world, 
if driven in an unsafe manner 
can be an instrument of destruc- 
tion. He paid tribute to the Amer- 
ican automobile by saying that 
the American citizen is unable to 
buy, for any amount of money, 
any mechanism which is more 
accurately and beautifully de- 
signed to produce its normal 
functions than the current auto- 
mobile. Dr. McClintock cited the 
numerous improvements devel- 
oped by the automobile engineers 
which have resulted in increased 
protection for the highway users 
and said that engineering science 
will make still further progress 
towards reducing the human 
equation in the operation of motor 
vehicles. The main difficulty, he 
said, is the lack of traffic control 
as well as a broader supervision 
and restriction as to the character 
of those who use the automobile. 


Good Roads Help 

He summed up his subjects by 
saying that highway engineers 
have already discovered that the 
driver, through the building of 
proper roads, has been relieved 
of the neccessity of making criti- 
cal decisions and that investiga- 
tions have shown that all highway 
traffic accidents fall within four 
classifications. Today’s engineers 
have found methods and devices 
for making these accident types 
physically impossible. 

The first of the major accidents 
are of the “inter-sectional” type. 
They can be completely eliminated 
by the installation of grade cross- 
ings or through the adoption of 
the clover-leaf turn at crossings. 

The second, and almost as im- 
portant type of accident, is the 
“medial” accident in which cars 
move in opposite directions on 
the same highway. Medial con- 
flicts are those involving head-on 
collisions and side-swiping. Im- 
pacts between vehicles involved 
in accidents of this type results in 
the multiplied speed forces of the 
two vehicles. 

He also added that the in-and-out 
driver in attempting to pass an- 
other car and seeing danger of 
hitting another oncoming ,vehicle 
turns in and side-swipes the car 
he has overtaken. This could 
be cured, he said, by means of 


divided roadways, giving, in effect 
a one-way traffic system. 


The third type of accident is 
classified as the “marginal con- 
flict condition,” where impacts 
are possible between moving 
cars and other cars, persons or 
objects along the outer edge of 
the roadway. A collision with a 
parked vehicle is one of the 
simplest forms. The easiest cure 
would be the complete elimination 
of parking or stopping vehicles 
for any purpose. 

Laned Highway Cure 

The fourth or the “internal 
stream” accident involves con- 
tacts between cars going the same 
way, resulting primarily in rear 
end collisions and certain types 
of side-swiping. Accidents of this 
type are brought about by speed 
differentials between units com- 
posing the stream of traffic. He 
explained that if vehicles in the 
internal stream were traveling 
at the rate of 60 miles an hour an 
overtaking vehicle traveling at 
that rate would strike the car 
ahead with an impact force of 
only one mile an hour and cause 
very little damage. If, on the other 
hand, a car traveling at the speed 
of 40 miles an hour should strike 
a car proceeding at the rate of 
only 24 miles per hour the re- 
sulting impact power would 
be exactly as if the higher 
speed car were to strike a 
car that was stationery. The 
cure for this type of accident is 
the three or four lane highway 
where speed differentials are easily 
solved by the average driver, 
provided slow moving vehicles 
keep to the right. 

Dr. McClintock pointed out that 
already certain engineering opera- 
tions had resulted in lessening 
traffic accidents. He cited Outer 
Drive in Chicago, the Skyway 
across the Newark meadows, the 
extended route to the Newark 


MY MERRY OLDSMOBILE becomes a regular carry-all. This 
view of the new Olds trunks show how one can travel in comfort 


and with every convenience. 


Airport, and the West Side Ele- 
vated Highway in New York City 
which carries upwards of 30,000 
vehicles per day and which in 
three years of operation has had 
only three accidents, neither of 
which could have been prevented 
by any protective device. 
Human Factor Fails 

In concluding he said that today 
the American public has auto- 
mobiles and highways that can be 
used with absolute safety but 
opportunities are still open for 
ways and means in both vehicles 
design and highway construction 
to give protection against failure 
of the human factor. The first 
step should berto surround the 
highways with physical guards so 
that failures of the mechanical or 
human factors will not be trans- 
lated into disaster or at least that 
the seriousness of the accidents 
will be mitigated. Dr. McClintock 


Tires can be changed if necessary 
(spare the mark) without unpacking the whole shebang. 


pointed out that it may be possible, 
over a period of time, to accomplish 
safety maintenance by an adminis- 
trative organization which will 
pass upon the charge that the 
operator of the vehicle was crim- 
inally negligent in his regard for 
his own safety and others in 
maintaining a vehicle not meeting 
minimum standards. When found 
guilty of such neglect he would 
be subject to appropriate punitive 
action. 

From the manufacturer’s stand- 
point, safety and operating econ- 
omy have replaced power and 
speed in the 1936 cars, according 
to E. H. McCarty, president of 
Nash, in a recent interview. These 
qualities, he declared, will be the 
ones most desired by the buying 
public from now on. 

Continuing, McCarty said that 
the all-important question of 
a few years ago, “How fast will it 





Drive Slower— 
And Save Money 


Washington, Nov. 5.—The 
United States Bureau of 
Standards has just compiled 
figures showing how speed 
causes a much higher fuel 
consumption. Here they are, 
based on the performance 
of an average car: 


10m.p.h. 18.8 miles per gal. 
20m.p.h. 18.9 miles per gal. 
30m.p.h. 18.0 miles per gal. 
40 m.p.h. 16.4 miles per gal. 
50m.p.h. 14.6 miles per gal. 
60m.p.h. 12.6 miles per gal. 
70m.p.h. 10.6 miles per gal. 
80 m.p.h. 8.6 miles per gal. 


Driving at reasonable 
speeds is not only safer—it 
costs less. 


go?” is best answered by the 
fact that the automobile is cap- 
able of greater speed than the 
average driver can use safely, 
which applies to practically all 
automobiles regarless of size or 
price, and that the reaction 
against the demands for speed is 
turning the car makers’ attention 
toward making motor car use safe 
and more economical, 


Driver Responsible 

McCarty cites the decided im- 
provements in brakes this year 
and studies are being made to- 
ward brakes of even greater 
efficiency. Steel bodies, wider 
treads which lower the center of 
gravity, better road observation 
and better lighting make today’s 
cars safer than ever. Eliminating 
the necessity of making quick de- 
cisions on the road by means of 
grade separations and road con- 
trol will be important factors. 
“Even then,” he said, “no matter 
how safely the car makers build 
their products safety still remains 
in the hands, and is the big res- 
ponsibility of the car driver him- 
self.” 


“GREATEST PUBLIC RECEPTION 


of new models in 


HUDSON 


HISTORY” 


say dealers everywhere 


Look through the 
;, next 12 pages and you'll see why... 


As you look through the next 12 
pages of this Automotive Daily 
News, you'll find the reasons why 
the 1936 Hudson is receiving the 
greatest public welcome any Hudson 


ever had. You'll 


dealers in all parts of the country 
are changing over to Hudson. 

For here are cars that are really 
new. Cars that give 1936 buyers the 
extra size, extra beauty and extra 


attached. 
see why successful 


quality they want, at 


prices right in line with 
what they can pay. 

But the Hudson fran- 
chise holds other advan- 
tages for you, in addi- 


tion to cars easy 


HUDSON M 


PRICES BEGIN AT 


s f. o. b. Detroit. 
7 1 0 Standard group of 
accessories extra, 
Sixes--93 or 100 H.P.--Wheel- 
base, 120 in. Eights ~- - 113 or 124 
H.P.- -Wheelbases up to 127 in. 
to sell. 


OTOR 


CAR COMPANY, Detroit, 


It safeguards your profits. Gives you 
rigid protection of your invest- 
ment and of your territory. Gives 
you price protection with no strings 


Available Hudson territories are 
being rapidly taken by experienced 
dealers eager to be in on a really big 
success. There are a few open terri- 
tories left, for which aggressive, well 
set-up dealers will be considered. 


Possibly your terri- 
tory isamong them. Bet- 
ter find out today. Get 
in touch with the near- 
est Hudson and Ter- 
raplane distributor. Or 
write the factory. 


Michigan 


Hudson Motors of Canada, Limited, Tilbury, Ontario 





ANNOUNCEMENT 
AND AUTOMOBILE 
SHOW EDITION 
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Above—The new 1936 ‘oie er Straight Eight Yeo 
Touring Sedan. Available in both De Luxe and Custom 
models. Below—Hudson’s sparkling new beauty is 
nowhere more striking than in this beautifully modeled &@ 
radiator and harmonious front end pono 


Above—You know it’s an aristocrat when you look at this fender. 

It is wide and massive—yet its flowing lines blend right into the radiator 
~no valleys, no crevices anywhere. 

Right—Hudson bumpers are more than ornamental. They are extra 

heavy, fully to protect the front and the rear of the car. 
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Above—Note the new Hudsons as they pass you on 
the road. See how the roof lines sweep smoothly down 
to the rear bumper. How fenders flow into body. 


Here’s another Hudson 

beauty spot—deep, torpedo- 

type headlamps. Fully con- 

vex lenses add to their dash- 

ing style and assure brilliant, 
safe driving light. 





WHEN YOU DRIVE A 


HUDSON 


YOU RIDE IN 


Above—Hudson in- 
teriors live up to the 
promise of the outside 
view. Upholstery ma- 
terials are the finest 
worsteds and mohairs, 
among them a new 
“two-tone”’ fabric used 
for the first time 
in any car. 


Below—Hudson’'s 
beauty is permanent. 
Bodies, fenders and 
sheet metal parts are 
rust-proofed by the 
most modern, effective 
method known. 


Above—Note the graceful curve of the Hudson instrument panel. 
Instruments are grouped into one big dial in the center of the panel 
level with your vision while you watch the road. 
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Above—Hudson’s 1936 styling extends to every Above—There’s a new degree of smartness in these 1936-type louvres, 
minrte detail, making sure that wherever your eye which add their distinctive touch to the long, sweeping lines of the 
wanders in a Hudson, it will alight on beauty. Hudson hood and provide effective motor ventilation. 
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MORE ROOM 


THAN ANY 
OTHER POPULAR 
CAR 


pe af skirts 
MORE SEATING ROOM . . MORE LEG ROOM... MORE HEAD ROOM Pe 


Above —-The Hudson Super Straight Eight Sedan. 
Available in both De Luxe and Custom models. 


LARGEST OF OTHER NEW : H UDSON P 


POPULAR CARS 1936 


Below—This double line of 
huge presses mold Hudson 
bodies out of solid steel in 
Hudson’s own great body 
plant. Hudson is the only 
manufacturer of populer cars 
that makes all its own bodies 
in its own factory. 


Above 

full-sized living room rug, 12 feet long. The big Hud- 
son—127-inch wheelbase, over 17 feet from bumper 
to bumper—overlaps the rug by more than 5 feet. 


: 9 A real six-passenger 
Above—tThe Electric Hand provides not only faster, f \ tacastont Gia edulis oan 
smoother shifting and easier, safer driving—but it does f ride any distance in 
away with the shift lever, making the Hudson front / smiling comfort in a 
compartment all clear. A passenger riding in the middle j ; 4 ; . : Hudson Sedan. Wider 
of the driver’s seat has as much leg room as the driver. J — ! = ~ seate—front and rear 
Hand brake lever is up under the cowl at the left a f iia provide lots of elbow 
within instant grasp, but out of the way. i & si = . end shoulder room. 





Below—Think ahead to vacation days, when you buy your new car. Just 
look at the luggage space a Hudson Touring Sedan or Touring Brougham 
gives you! Yet there’s room for the spare tire in that roomy rear compart- 
ment, too. Oh, yes, there’s a special locker for tools. 


Above—There’s room in the 
Hudson trunk for all this luggage 
—far more than automobile trunks 
have ever held before. 
Below—The Hudson package compartment has 
plenty of room even for bulky packages. 


Left—Here all the luggage shown at the top of the page 
is snugly and safely stowed away in the Hudson trunk 
compartment, with the spare tire removed and carried 
in a side mount. Side mounted spare tires are 
available on all Hudson models. 


CARS EVER 
PRICED SO 


LOW 


Right—And look at the leg room. Even six-footers can s-t-r-e-t-c-h $ © me ti es uf a ee ee —— “A at . — am 
in a Hudson. A metal bar, covered with a corrugated rubber tube, “s —— y ae _ a i oad a ou ee” 
forms the comfortable foot rest in Hudson Eight Sedans. y ¥ that ceiling. . . an © wide vision fear window! 
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Above —The Hudson Super Straight Eight Brougham pees 
Available in both De Luxe and Custom models. Pepe) « 
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Plus RESERVE 


2—DUO-AUTOMATIC 
HYDRAULIC BRAKES 
—(Left)—the first hy- 
draulics with a separate 
safety braking system that 
takes hold automatically 
in emergencies. Double- 
safe stopping! If the pedal 
passes through the hy- 
draulic braking range, it 
automatically operates 
the rotary-equalized re- 
serve system—stopping 
you quickly and smoothly. 


3—THE RHYTHMIC 
RIDE—(Right) —long, 
gentle “natural rhythm” 
springs are free for the first 
time from steering and 
braking strains. And, with 
Radial Safety Control, 
this new kind of cushioned 
springing is combined with 
greater stability than has 
ever before been possible 
in motor cars. That means 
greater safety! 


4—TRU-LINE STEER- 
ING —(Left)—the car 
holds its direction steadily, 
unaffected by spring ac- 
tion, braking or road con- 
ditions. It practically 
steers itself. That’s be- 
cause Radial Safety Con- 
trol holds the axle in its 
true arc, giving you a new, 
sure mastery of your car. 


* : wi : 
The Hudson Super Straight Eight 3 
Convertible Coupe. ? 


ay 
1—RADIAL SAFETY CONTROL—(Above)—a wholly new principle that 
makes riding, steering and stopping safer than ever before. The front axle can 
move only in a true radial arc, in harmony with road contours, because two 
giant arms of forged steel hold it in that position. Axle movement, steering or 
brake action cannot affect springing. 


5—AUTOMATIC DRAFT ELIMINATOR—(Above)—now added to 
Hudson's Exclusive Year-'Round Ventilation System to automatically equalize 
air pressures inside and outside the car. As used air is drawn out by vacuum 
through a partly opened window, fresh air is drawn in through a filtering bag 
in the Automatic Draft Eliminator and is then circulated—clean and without 
drafts—throughout the car. 





HOW OTHERS BUILD BODIES 
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Wan ONE _, Hudson combines the first chassis ever engineered for safety—with 
woe \ Radial Safety Control—and America’s first bodies a// of steel. The inner 


ve structure of Hudson bodies is entirely of tough, sturdy steel. Welded to it 
are steel sides, steel floor and a new, improved seamless steel roof. 


CC 
V 
One type of automobile body is a shell of steel over a frame- 
work of wood. The roof is of cotton fabric stretched over 
wooden bows. Joints are screwed or bolted. Nal SA asain 


Some cars have roofs of steel, but with many “cructural 
parts of the body still made of wood—door-prsts, pillars, 
floors, framework of part wood, part steel. 


A third type of automobile body is all of steel except for 
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SEAMTESYS 


STEEL ROO, 


a roof of fabric. No protecting steel overhead! But such Right —Safer —with the Electric Hand. You shift gears faster, more 


half-way measures do not 


satisfy Hudson engineers. smoothly —with both hands always on the wheel, both eyes on the road. 


Vi a HUDSON 


THE SAFEST CAR EVER BUILT 
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The Hudson Super Straight Eight Coupe—with rumble 
seat. Available in both De Luxe and Custom models. 





Below—Hudson pistons are 
cam-ground of aluminum alloy, 
with one of the four rings be- 
low the wrist-pin. All rings 
are pinned. 


Right above—Hudson’s un- 
matched performance is famous 
everywhere—and it is proved in 
the official record books. It’s 
safer performance, too—with 
the rushing pick-up of that big 
Hudson motor to whisk you 
out of tight places in city 
traffic or on the highways. 
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Left—The world’s smoothest mo- 
tors—Hudson’s! 113 or 124 horse- 
power in the Super Straight Eight. 
93 or 100 horsepower in the Six. 


Right—Here’s an important secret | 


of Hudson’s smoothness—the ex- 
clusive, compensated, inherently 
balanced Hudson crankshaft, that 
eliminates motor vibration at its 
source—in the motor itself. 


4a 


Ne A spirit level on this precision ma 


chine indicates to the workman the 

exact state of balance in the clutch 

assembly as he turns it slowly in a 
complete, perfect circle 


Hudson-built cars hold 77 official A. A. A. 
performance records—among them all the 
important hill climbs in this country. In a 
Hudson, you soar up the steepest slopes in 
‘“*high.”” Coming down, where a quick shift 
may be necessary, you flip the Electric 
Hand into second or first, but keep on in 
high until the instant you want to shift. 


The Hudson Super Straight Eight Business Coupe. 
Available in both De Luxe and Custom models. 











nat : Left—Here’s proof 
of economy. Recently 
more than 30 Hud- 
son Eight Sedans 
averaged 20.1 miles 
to the gallon of gaso- 
line in nation-wide 
economy runs. 





























Upper Right — 
Smoothest clutch 
action known! That’s 
because Hudson uses 
the exclusive oil- 
cushioned, triple- 
sealed clutch with 
cork inserts. 


Lower Right --The 
Hudson camshaft is 
of chrome-molybde 
num-iron alloy, the 
toughest camshaft 


material in any car. 












Left—‘‘20.5 miles to the gallon.’’ ‘“‘Most economical car I ever 
drove.”’ ‘‘Never add oil between changes.” ‘‘No expense for service in 
30,000 miles."” Thousands of owners, in sworn statements, have 
similar things to say about their Hudsons. 
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Above—Valve grinding expense is 
infrequent when you own a Hud- 
son. That is because the whole 
cylinder block is of extra hard high 
chrome alloy. This makes special 
valve seats unnecessary. 
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i, Above —“I don’t see you so often since you got your new Hudson,” says Mike, the gas station 


ig attendant. Service station men everywhere can tell you of Hudson’s amazing economy. 
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Above —Testing Hudson transmis- . , . —s — -—— . > j r 

sion gears. Constant mesh gears are of ; 7 


electric furnace steel— most expensive 
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of all gear matcrials. 
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‘ Above —The Hudson Six Custom Touring Brougham. ~ 
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17 TO 20 MILES TO THE GALLON 


Ve CLC crueer CHANGES” 


Say Hudson Owners 
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Above 


Left—Hudson-built cars have dem- 

onstrated their durability over the 

hardest of rural mail routes in all 

parts of the country. It’s the kind of 

service in which ruggedness and de- 

pendability are the finest qualities 
a car can have. 


Here are some of the 30 oversize anti-friction bearings 


used at points of greatest stress in the Hudson chassis. 


Left — Business executives whose 

work makes necessary hard and fre- 

quent road trips, say that Hudson 

is the ideal car to take the punish- 

ment a business car has to take— 
and come back for more. 


EDNESS 


AS NO OTHER CAR EVER PROVED IT 


Above—For “‘flyer’’ service—the toughest 
of all police car work—police demand cars 
that can GO, and keep on going. That’s 
why more and more police departments 
are choosing Hudsons for this front-line 
service in the war on crime. 


Above—Hudson ruggedness starts with 
this sturdy frame. 

Left—Hudson ring gears and pinions are 
of expensive nickel-molybdenum § steel, 
and tapered roller bearings are used 
throughout the rear axle. 


'S) The Hudson Six Custom Touring Sedan. 
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Above—This conveniently placed, easily 
adjusted visor keeps sun from your eyes 
—makes driving safer. 


Above—Unusually wide doors 
permit easy entrance and exit. 


Front seats of Hudson 
Broughams slide forward 
2 as they fold down. 
An ash receiver is placed within easy 
reach of all rear seat passengers. 


COMFORT and CONVENIENCE 


4d +e THE LAST DETAIL 


Custom-built radio is standard on all Hud- 
son Eight Custom models. Radio built in at 
the factory is available in all other Hudsons. 
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Here’s a cowl ventilator that really ventil- 
ates: Look at the width of it—17 inthes! 
When closed, it is sealed and weather-tight. 


Drivers’ seats are quickly and easily adjust- 
able to fit any driver with this conveniently 
placed adjusting lever. 


Above—Assist cords are hung right where 
they are of most assistance to the passenger 
entering or leaving the rear compartment. 


Below The Hudson Six 
Custom Sedan. 


Above—The baggage compartments of Hudson 
Sedans and Broughams (without trunks), with 
tire inside, have 12!4 cubic feet of storage space— 
with tire side-mounted, 17 cubic feet. 
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THE HUDSON EIGHT SEDAN-—-Touring Sedan (with trunk) also available. 


MAKE YOUR CHOICE FROM li Beccetlful 


HUDSON EIGHTS in DeLuxe and Custom Models 
120 and 127 inch Wheelbase 
113 and 124 Horsepower 
HUDSON SIXES in Custom Models Only © 


120 inch Wheelbase 
93 and 100 Horsepower 


THE HUDSON SIX BROUGHAM~—Touring Brougham (with trunk) also available THE HUDSON EIGHT BROUGHAM. 
Touring Brougham (with trunk) also available. 


THE HUDSON SIX COUPE.--with rumble seat 
Business Coupe (without rumble seat) also available. 


THE HUDSON SIX CONVERTIBLE COUPE. THE HUDSON EIGHT CONVERTIBLE COUPE. 


‘DRIVE A HUDSON... fey’ 
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HE 
GOOD or Sales Chia 


COMES BACK 









































ITH THE UPSWING in business conditions, 

) ( sales executives are reviving the sales quota. 
They are calling their men in off the street, off the 
road, setting up new sales marks for them to shoot 


at. And the marks are going to be pretty high 


from now on, especially in the automobile business. 


This year the public literally snapped up all the cars 
the factories were able to produce. Next year will be 
a different story. Heavily increased quotas are going 


to call for some fast, hard work and real selling. 


That’s where newspapers come in, and the Chicago 


Tribune in particular, when you begin your drive in 





the second richest automobile market in the world. 


The Tribune reaches 800,000 families daily and 
over 1,000,000 on Sunday—not only the cream 
of the automotive market, but the entire automo- 
tive market. That’s why advertisers fighting for 


increased sales use the Tribune. 


It has the density of coverage and the selling im- 
pact that can help you make your new sales quotas. 
It is the first choice of readers as a newspaper, 
and the first choice of manufacturers and retailers 
as an advertising medium. The rates per line per 


100,000 readers are among the lowest in the country. 


WITH THE RETURN OF N.A.D.A. THE CHICAGO SHOW RANKS SECOND TO NONE IN SALES IMPORTANCE TO AUTOMOBILE MANUFACTURERS 





Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 


NEWSPAPER ADVERTISING 


IS POINT-OF-SHOPPING ADVERTISING 
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Suggests } More Care i in Selecting Car Outlets 


Industry 


Would Im prove, 


Atlanta Dealer Believes 


Atlanta, Ga., Nov. 5 (UTPS). 
That there is far too high a turn- 
over in automobile dealerships is 
pointed out by .B. V. Stodghill, 
general manager of the John 
Smith Co., Atlanta Chevrolet 
dealer, who contends that the in- 
dustry could be materially im- 
proved if manufacturers would 
set up some standard of minimum 
requirements for dealerships. 

During the past 12 years, says 
Stodghill, who has recently com- 
pleted a careful study of dealer 
turnover in Atlanta and its sur- 
rounding towns, there have been 
no less than 19 dealers in Atlanta 
and its surrounding territory. In 
the same length of time, Stodg- 
hill’s figures show, there have 


been no less than 36 dealerships 
in the Atlanta area. 


FARMERS ARE BUYING 


BUT — were mot 


PRESIDENT: 


“Farmers have money this year; why aren't 


we selling more cars and trucks to farmers?” 


SALES MANAGER: 


“Well, that’s easy to answer—we are not ad- 


vertising infarm papers to reach farm homes.” 


~x~ * * 


ALES in farm areas are up 20% over last 


year. Sales in leading cities are up only 5%. 


Farmers are buying cars and trucks this year 
with a cash income of almost $7,000,000,000 
—a gain of 70% over their low point of 2% 
years ago. Manufacturers who are advertis- 


For the X Motor Co. this repre- 
sents a turnover of one and a 


half dealerships a year in Atlanta; 


for the Y Motor Co. a turnover of 
three dealers a year, a sure indi- 
cation that something is radically 
wrong, Stodghill declares. 

“It must be remembered, 
course, that the depression took 
a rather heavy toll of Atlanta 


automobile dealerships, just as it ||| 


did of dealers in every city. 
Cut in Half 


Did You Lose This? 


Here is a sheet from a notebook, picked up at a dealer 
meeting and reprinted without comment: 


Oct. 3—Advertisement for girl stenog 
Oct. 5—Violets for new stenog 
Oct. 8—Weekly salary for new stenog 


Oct. 11—Roses for new stenog 


Oct. 15—Week’s salary for Miss 
Oct. 15—Candy for wife over week-end 


Oct. 19—Lunch for Miss 
Oct. 22—Lillian’s salary 


Oct. 24—Theatre and supper with Lillian 


Oct. 26—Fur coat for wife 


“At one time there were six ||| 
dealerships operating in Atlanta ||| 


at the same time. 
reduced to four. At the same 
time, there were 11 agencies oper- 
ating in the same territory. This 
has now been more than cut in 
half. 

“In a number of smaller com- 


This has been ||| 


munities throughout the Atlanta 
trade area there are outstanding 
dealers who have been in the 
automobile business for years and 


ing in farm papers are reaping this harvest. 


No other advertising media equal the in- 


fluence of farm papers in farm homes. 


The farm paper is the business paper and 


home magazine of the farm. It is read as an 


essential to earning and living. 


Let these farm papers take your advertising 
into farm homes—then farm families will take 


farm papers. 


your product home from town. 


Personal interviews at 3900 farm homes 
found twelve different general magazines be- 
ing received in only 7.4% of the homes, while 
89.3% of these homes were receiving one or more 


YOU CAN'T SELL THE FARM FAMILY witHOUT av Papers 


who have captured the ‘cream of 
the trade’ in their respective com- 
munities. 

“Against these dealers, no com- 
petition can make much of any 
headway. 

“It chanced that these particu- 
lar dealers were especially fitted 
for their dealerships. 


Deserves No Credit 

“For this the automobile manu- 
facturer deserves no particular 
credit. Under present conditions 
in the industry, if a dealer is an 
outstanding business man it has 
been due to chance entirely, not 
to any selectivity on the part of 
the automobile manufacturer. 

“The automobile manufacturer 
has rarely taken the time to study 
the financial rating and business 
ability of the men it puts in as 
dealers. In the Atlanta area are 
probably half a dozen automobile 
dealers who have made a failure 
independently and as a manufac- 
turer’s outlet for cars, yet some- 
one has still appointed them to 
dealerships.” 

If the automobile manufacturer 
is to stay in business, let alone 
rise to supremacy in his particu- 
lar field, he must, according to 
Stodghill, set up some definite 
standard of requirements for his 
dealers and then adhere strictly 
to them in making his appoint- 
ments. 


Greet Tiffany Head 
On 25th Anniversary 
Hollister, Calif., Nov. 5.—One of 
the most colorful dealer gather- 
ings staged in this state was held 
last Friday night when motor car 
men from all sections of Northern 
California came here to attend 
the silver anniversary celebration 
of E. W. Tiffany, head of the 
Tiffany Motors Co., pioneer auto- 
mobile merchant of this section. 
Preceding the official opening 
of the Tiffany Motor Co.’s new 
building, said to be the most mod- 
ern and best equipped automo- 
tive establishment in San Benito 
County, a testimonial dinner was 
tendered the veteran dealer who 
has been handling the Ford in 
this city continuously since 1910. 
The dinner was sponsored by a 
committee of Ford dealers which 
included: William L. Hughson, 
who is now nearing his 33rd an- 
niversary as a Ford dealer; A. C. 
Shaw of Palo Alto; James E. 
Dunn of Santa Clara; Joe Gaestel 
of Merced; R. M. Cuthbert of San 
Jose, and William W. Bendell of 
Watsonville. 


E Riel H ead 


Omaha, Neb., Nov. 5.—Grant 
McFayden, president of the McFay- 
den-Stewart Motor Co., has been 
elected president of the Omaha Auto 
Trade Assn. He succeeds his busi- 
ness associate, John T. Stewart. 
Other new officers are: Ben F. 
Knuth, vice-president, and Bert 
Murphy, treasurer. New directors 
are: Murphy, Knuth and William 
Russell, for the one year term; and 
G. W. McIninch, C. J. Campbell, T. 
J. O’Brien and McFayden for two 


Important Gain 
Seen for Large 
Cars Next Year 


Detroit, Nov. 5.—The larger, 
more costly and more luxurious 
type of automobiles will make im- 
portant gains in 1936 in the opin- 
ion of R. E. Chamberlain, sales 
manager for the larger cars of 
the Packard Motor Car Co. 
People are going to continue 
wanting this type of car and are 
going to buy them in increasing 
numbers, he predicted, 

“It is true that the smaller cars 
have made much larger gains 
than those registered in the large 
ear field,” said Chamberlain. 
“However, there are many fam- 
ilies the members of which have 
been big car owners for many 
years and they can afford such 
cars now. Many of them are 
driving cars they bought five or 
six years ago. They can be rea- 
sonably expected to be in the 
market for new cars soon. 


57 % Have Old Cars 

“Recently we made a survey 
among the salesmen who were 
selling our cars in 1929. It dis- 
closed that 57 per cent of those 
to whom they sold cars in 1929 
still had their old cars. 

“Results of our survey showed 
conclusively that the big car 
owner has not evacuated the fine 
ear field. It is true that he has 
been holding his automobile 
longer than normal before ob- 
taining a new one. However, the 
fact that he has been able to do 
this has, it is indicated, made him 
more ‘sold’ on the big car than 
ever. 

“The so-called small ear of to- 
day, as distinguished from the 
super-luxurious type, has become 
what used to be designated as a 
fine car. It is equally true though 
that there is a certain luxurious 
comfort that is exclusively pos- 
sessed by the big car. 

Due for Thrill 

“During the time that the 
smaller cars have been making 
such great strides, engineers and 
designers of big cars have not 
by any means been idle. Such 
advances have been made that 
owners of 1929 and 1930 big cars 
are due for new motoring thrills 
and a real surprise when, for the 
first time, they sit behind the 
steering wheel of one of the big 
ears of today. 

“Of no little importance in the 
fine car field are indications that 
luxury buying in America has 
made big gains in the last year. 
More money is being spent for 
fine homes, for yachts, travel, dia- 
monds and other things which 
might be classed as luxuries than 
in the last several years.” 


Sponsor New Show 


Manchester, Conn., Nov. 5.—Plans 
are being made for an automobile 
show to be held in the State Armory 
here, Dec. 4 to 7, under sponsorship 
of the Automotive Division, Man- 
chester Chamber of Commerce, of 
which Alfred A. Schiebel is chair- 


‘Look at all three” 
dimensions of this 
new, easy-riding au- 
tomobile upholstery. 


MISSOURI RURALIST 
KANSAS FARMER (Mail 
& Breeze) 
CALIFORNIA 
CULTIVATOR 
MONTANA FARMER 
UTAH FARMER 


FARM AND RANCH 

THE OHIO FARMER 

PENNSYLVANIA FARMER 

MICHIGAN FARMER 

INDIANA FARMER’S GUIDE 

PACIFIC NORTHWEST 
FARM TRIO 


WALLACES’ FARMER & IOWA 
HOMESTEAD 

THE FARMER 

HOARD’'S DAIRYMAN 

WISCONSIN AGRICULTURIST 
& FARMER 

THE FARMER-STOCKMAN 


SUCCESSFUL FARMING 

FARM JOURNAL 

CAPPER’'S FARMER 

PROGRESSIVE FARMER & 
SOUTHERN RURALIST 

SOUTHERN AGRICULTURIST 

PRAIRIE FARMER 


year terms. 

The committee in charge of the 
association’s annual auto show, Nov. 
11 to 16, inclusive, includes Knuth, 
Stewart, Murphy, Campbell, O. A. 
Wilson and Ned Bailey, association 
secretary. 


COLLINS & AIKMAN 


CORPORATION 
Copr. 1925,Collins & AlkmanCorp. 
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Denver Dealers Look to Better Times in 1936 


Well Balanced Stocks 


Herald New Model 


By IRA M. ALEXANDER 


Denver, Colo., Nov. 5.— The 
automobile industry in so far as 
Denver and the rest of Colorado 
is concerned is in good shape. The 
outlook for 1936 is extremely 
bright and distributors and dealers 
are making their plans accord- 
ingly. The present year has ex- 
ceeded 1934 in the way of sales 
of both new and used cars by a 
big margin, according to Denver 
automobile men—in fact, the per- 
centage of increased sales runs 
from 25 to 30 per cent ahead of 
last year with a majority of the 
dealers reporting that they sold 
more cars during the first six 
months of this year than they did 
for the entire year of 1934. 


Stocks are well balanced at this 
time with dealers in good shape 
from a used car standpoint to 
start 1936 in fine shape. The new 
line of 1936 models are awakening 
a lot of interest and dealers are 
booking orders for future deliv- 
eries. 

Future Looks Good 


“We are very well pleased with 
business and are looking forward 
to a very good year ahead,” re- 
marked C. E. Walker of the 
Walker-Buick Co. “People seem 
to have money to buy and now as 
confidence is returning they are 
putting money into circulation. 
We are experiencing more cash 
transactions at this time than for 
a number of years back. In fact, 
between 45 and 50 per cent of our 
sales of late have been cash sales. 
This certainly speaks well for 
business in the industry. During 
the first 15 days of October we 
booked 61 orders for new cars and 
our business so far this year has 
shown a 25 per cent increase over 
the same period of 1934. It has 
always been my belief that the 
depression was a large per cent 
a state of mind and that as soon 
as people got the thought of it 
out of their heads we would 
again move forward. It seems to 
me that that time has come and 


business from this time forth will | 


move forward.” 


This firm reports 70 used car) 


units in stock and one new car. 


Up 29 Per Cent 
Dan Dunievitz, sales manager 
of Tom Botterill, Inc., Hudson and 
Terraplane distributors, reports 
the outlook for 1936 bright and 
that 1935 showed a business in- 
crease of 29 per cent over 1934. 


“With the new 1936 models of 


Hudson and Terraplane cars we) 


expect to surpass all former sales 


Chrysler N. Y. Agency 


Orders Hit New High | 


New York, Nov. 5.—Orders for 
new cars in the metropolitan 
area are larger than they have 
been at any other time in the 
history of the business, according 
to William D. Stewart, president 
of the Chrysler-New York Co. 


“In my 20 years in the automo- 
bile business, 12 of which have 
been in association with Chrysler 
Corp., I have never before seen 
so many new car orders before 
the New York Automobile Show 
or even during the peak sales 
months of April, May and June,” 
Stewart stated. 


“Orders at this time this year 
correspond to orders in the last 
week in December in previous 
years, owing to the advancement 
of the New York show. Our or- 
ders today are three times what 
they were Dec. 31, 1934, five days 
before the opening of the show 
last year. 


“Total value of these orders 
amounts to more than $2,000,000 
which is probably the largest 
single set of orders which any 
Chrysler distributor has ever sent 
to Detroit at one time.” 





records,” said Dunievitz. “People 
are more in the mood to buy now 
than they have been for a number 
of years back and there is more 
money in circulation. Colorado is 
experiencing better general busi- 
ness conditions at this time. At 
present we have on hand 35 used 
car units and no new cars.” 


Colorado is harvesting good 
crops this fall and they are re- 
ceiving better prices. This is one 
reason advanced by Denver auto- 
mobile men for the reason for the 
bright 1936 outlook. The Colorado 
potato crop is estimated at 14,- 
875,000 bushels as compared to 
5,700,000 bushels last year. The 
sugar beet crop is now estimated 
at 1,918,000 tons compared with 
1,566,000 tons harvested last year. 
There were 12,728,000 bushels of 
corn harvested along with good 
crops of wheat and other grains. 


Record Peach Crop 


Harvest of a record peach crop 
has just been completed and pro- 
duction is estimated at 1,276,000 
bushels. The pear crop is smaller 
than last year. The prediction of 
apples is normal with forecasts 
of a harvest of 1,470,000 bushels, 
compared with 1,354,000 bushels 
produced a year ago. 


Another reason for a good busi- 
ness outlook and one stressed by 
S. M. Marcus, Marcus Motor Co., 
Studebaker distributors, is that 
there is more gold, silver and 
other metal mining being done in 
Colorado at this time than for a 
good many years. 


“What is more,” said Marcus, 
“everything points to a_ real, 
honest-to-goodness mining boom 
in the state. Colorado was founded 
on mining and the return to this 
basic industry will mean _ the 
wheels of prosperity will grind in 
a very worth-while manner. It is 
going to help the automobile in- 
dustry and every other line of 
industry in the state during the 
coming months of 1936.” 


The Marcus Motor Co. has on 
hand 70 used car units and 15 
new car units. 


“Business has been good, is good 
now, and we expect it to continue 


© 








on the up-grade,” said Sam Luby, | 
president of the Luby Motor Co., | 


Chevrolet dealers. 
$50,000 Station 


This firm is so thoroughly sold on | 


the idea that 1936 business will 
show an increase that it has just 
thrown open for business a new 
$50,000 service station in order 
that the better business can be 
handled to better advantage. 


J. G. Fulton, sales manager of 
the Capital Chevrolet Co., is also 
optimistic over the outlook for 
the coming new year. He said: 


“We are planning on taking 
care of an increase in business 
and I see no reason why it should 
not materialize. Business this year 
showed an increase over last year 
and has been growing better since 
July 1. We find less sales resis- 
tance now than for a number of 
years back and people have more 
money to spend. It is surprising 
how the cash sales are _ in- 
creasing.” 


The Capital company has in 
stock 35 used car units and no 
new cars. 


Public Work Up 


The state and the federal gov- 
ernment are to launch a big high- 
way building program in Color- 
ado, which will put thousands of 
dollars into circulation and the 
automobile business will benefit 
thereby. Other public work will 
also benefit. 


Then there is a big jump ahead 
in building and construction work 
in the state. Denver building 
permits are surpassing anything 





along this line since the boom | 

days before the depression. 
“Everything points to as great 

an increase for 1936 over 1935 as 


S$ was scored by this year over 1934,” 


said S. C. Bray, manager of the} 


my prediction for my company | 
and no doubt it will be equally | 
true of the entire motor industry. | 
The automobile industry has been 


the nation’s business 
| the return of good times.” 

Harry Aldrick, 
of George Irvin, Inc., Ford dealers, | 
said that up to July 15 this year | 


Denver Pontiac zone. “That is| is firm had sold more cars than) 
| during all 1934 and that the pros- | 
pects for 1936 are extremely bright | 


for even better business. 
Otis L. Larson, president of the 





in| Larson-Nash Motors Co., says: 


“I find business conditions in 


manager | Colorado excellent. All business 


men in the state are enthusiastic 
and have complete confidence in 
the future. The outlook for the 
automobile industry is brighter 
this year than at any time since 
1929. I believe 1936 will surpass 
this year.” 
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AMERICAS SMALLEST, SIX- 
CYLINDER, HIGH-SPEED DIESEL 





The Hercules Motors Corporation presents to the automotive industry the 


latest additions to its line of heavy-duty engines —two, small, six cylinder, 
high-speed Diesels, developing 79 H.P. and 82.5 H.P., respectively, at 
2600 R.P.M. With the advent of these Series DJX compression ignition 


engines, Diesel economy now enters new and much broader fields. 


Like the larger and more powerful DHXB and DRXB Hercules Diesels, these 


small Diesels are characterized by clean, compact design and remarkably 


complete combustion, which means unusual performance ability. They are 


the smallest, six cylinder, high-speed, heavy-duty Diesel engines built in 


the United States today and are interchangeable in mounting dimensions 


with the extensively used JX Series of Hercules gasoline engines. 


After twenty years of serving the automotive industry, Hercules continues 


to offer the widest choice of finely engineered, precision-built. power plants 


for commercial vehicles. Leading makers of trucks, truck tractors, buses and 


delivery units regularly use Hercules engines —both gasoline and Diesel. 


HERCULES MOTORS CORPORATION 


CANTON, OHIO 


* Miseetea' 's Foremost Engine Manufacturer * Power Plants A 4 to 200 H.P. 


In spaces C3, C4 and C5, Third Floor, at the National Automobile Show, New York, 
Hercules is exhibiting the most complete line of automotive gasoline and Diesel engines sg 


ever presented to the industry by one manufacturer. — 
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Chevrolet Eliminates Errors in Ex 
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port Shipments 


Uniform Work 


New Method Reduces Bulk, 


Protects Parts, Saves Time 


Detroit, Nov. 5—A new method 
of export packing and shipping 
offering a high degree of efficiency 
has been developed by the 
Chevrolet Motor Co. at its Bloom- 
field, N. J., plant. There as many 
as 27,000 completely knocked 
down cars and trucks are boxed 
and sent on their way overseas 
in a single month. 

This export shipping system is 
designed to attain the least 
possible bulk, to protect the parts 
from damage in transit, and to 
eliminate errors in the count and 
identity of parts shipped. 


Quick Handling 


Expeditious handling of ma- 
terial is an important feature of 
the plant. For example, engines 
arriving from Flint are trans- 
ferred from the freight car 
directly to the stripping conveyor 
on which they are made ready 
for boxing. It is said that fre- 
quently it happens that the first 
engine removed from the carload is 
packed, loaded into a gondola, 
and sent on its way to the steam- 
ship before the last of the engines 
are removed from the box car. 


All shipping from Bloomfield is 
by units of 12 passenger cars 
or trucks, all of the same chassis 
and body model. It requires 12 
packing cases to carry 12 pas- 
senger cars, but so compact is 
the stowing of parts that the 12 
eases total only 1,863 cubic feet, 
whereas 12 cars, if shipped as- 


| carrying floor coverings, insul- 
ating mats, rubber channel strips, 
and other body materials. Ma- 
terial for 12 gas tanks is 
shipped in less bulk than is re- 
quired for a single finished tank 
by packing the ends and the body 
of the tank as flat sheet, to be 
formed and welded overseas. 
Twelve seat-cushion springs are 
Squeezed together by a power 
press into one-sixth their natural 
bulk, and securely wired. At their 
destination, they are placed in a 
specially designed device that, 
when the wires are cut, automatic- 
ally opens slowly to permit the 
springs to expand. 


Reduce Errors 


Elimination of human error in 
packing, to prevent the wrong 
count and the inclusion of wrong 
parts, has been sought by the 
adoption of an elaborate system 
of jigs and fixtures. These fix- 
tures stand alongside the con- 
veyor lines on which the boxes 
are packed as they progress 
through the plant. Instead of ac- 
tually counting out the correct 
number of pieces—12 door locks 
or 192 U-bolts or 24 headlamp 
supports—the worker picks the 
parts from their bins and fills up 
the jig or fixture, so designed that 
it can hold neither more nor 
less than the exact number re- 
quired. 


In cases of similar parts that 
are reversed for use on opposite 


ANOTHER LOADING RACK which eliminates mistakes in export 


packing at Chevrolet. 


Each part has its place on the rack and if the 


place is not filled the checker will note it and the rack is sent back 
to the parts department to have the shipment completed. 


sembled, would occupy 5,652 cubic 
feet of cargo space, 

Full utilization is made of 
space in the cases, by fitting parts 
within each other compactly, by 
shipping some units unassembled, 
and even by compressing units 
into less than their normal size. 

Thus, when doors for 12 sedans 
are boxed the window openings 
form tunnels across the case, and 
these spaces are utilized for 


Steel SPRING 


PIONEERS 


sides of the car, the jigs are so| 


designed that a left-hand part 
cannot be placed in the jig in 
place of a right-hand part. The 
same method prevents the inter- 
changing of parts designed ex- 
clusively for right-hand drive 
models with corresponding left- 
hand-drive parts. 

Water proofing of the boxes is 
depended upon almost exclusively 
‘to protect the shipments against 
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Covers 


SPECIALLY DESIGNED JIGS or loading trays make almost 
impossible for a packer to make a mistake in filling an order under 


the new Chevrolet export packing plan. 
Ie accpinaiiiiniaiipeiiaaeciania atk 


will be readily detected. 


rust damage in transit, only 
working parts—such as the cyl- 
inders and bearing surfaces of 
engines, transmission and rear 
axle gears, and other bearings— 
being especially protected by 
coatings of special oil mixtures. 
The bottom and sidewalls of each 
box are protected by a layer of 
heavy waterproof paper. Over 
the top of the packed contents 
a sheet of the same material is 
sealed to the folded down sides 
of the bag. As an extra safe- 
guard, another layer of water- 
proof paper is cemented over the 
top of the box. 


Covered with Oil 


An automatic device injects oil 
into the cylinders of engines be- 
fore they are boxed. As the en- 
gines, with sparks plugs removed, 
travel along a conveyor line, they 
trip a valve, causing six jets of 
oil to spurt through the spark 
plug openings. A moment later, 
another automatic device de- 
presses the switch on the start- 
ing motor and establishes elec- 


| trical contact with the terminal, 
| spinning the motor for several 
| seconds to distribute the oil over 
| all piston and cylinder surfaces. 


Kinite Moves Plant 
To Wisconsin Town | 
Sheboygan Falls, Wis., Nov. 5. | 


~The Kinite Corp., Fairmount, 
W. Va., subsidiary of the Shaler 
Co., Milwaukee, is moving its 
plant to this city and will be op- 
erating here within two weeks. 


The Kinite Corp.’s plant in 
West Virginia has been closed 
for five months because of a 
strike. The labor organization 
there was making a “test case” 
of the Kinite situation and the 
owners decided to quit business. 


The company, manufacturers of 
a special die steel, operated orig- 
inally in Milwaukee, but moved 
to Toledo in 1930, and from there 
to West Virginia. 


~ 


x3 COVERS SINCE 1919 
STANDARD EQUIPMENT SINCE 1930 


ANDERSON MANUFACTURING CO., CAMBRIDGE, MASS. 
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Should a mistake occur it 


Michigan Tool Assigns 
Rights to Dominion Eng. 


Detroit, Nov. 5—Announcement 
has been made here of the as- 
signing to Dominion Engineering 
Works, Ltd., Montreal, of Cana- 
dian manufacturing and distribu- 
tion rights on “Cone” area-con- 
tact worm gearing, recently put 
on a production basis by Michi- 
gan Tool Co. 

Cone area contact worm gear- 
ing not only will be used by Do- 
minion in its own products, but 
will also be engineered and pro- 
duced to meet general demand in 
Canada for this type of gearing. 

Dominion Engineering, since its 
organization in 1918, has become 
an important producer of indus- 
trial equipment in Canada. 





Seen as Aid 
To Prosperity 


By B. E. HUTCHINSON 
Chairman of the Board, Plymouth 
Motor Corp. 

New York, Nov. 5. — The pre- 
sentation of new model automo. 
biles in November this year, in- 

stead of Janu- 
ary, represents 
the sincere de- 
sire of the na- 
tion’s largest 
industry to help 
stabilize em- 

ployment. 
While it is too 
soon to deter- 
mine the full ef- 
fect of the early 
ee model change 
B.E. Hutchinson the industry's 
plans to provide 
more uniform work throughout 
the year appear to be working 
out as scheduled. And the in- 
dustry as a whole feels that it 
has taken a definite step in the 

right direction. 


Jobs for Winter 

The usual employment “valley” 
between models this year oc- 
curred in late August and Sep- 
tember, a seasonal time for va- 
cations. Workers who took brief 
vacations during the warm 
weather returned to their jobs 
when the production of the new 
models started last month. 


Now, with winter coming on 
and fuel and clothing bills to 
meet, the industry is in full pro- 
duction with its regular em- 
ployes back on the payrolls. 

How well the automobile in- 
dustry maintains its projected 
production and employment 
schedules depends on retail de- 
liveries to new car buyers. 

Business conditions at the pres- 


CAREFUL PACKING insures against damage or breakage under 
the newly organized Chevrolet export shipping program. 


“Free Gas” Sale 

Omaha, Neb., Nov. 5.—McFayden- 
Stewart Co. has increased its used 
ear sales during an early fall “Free 
Gas” sale in which coupons redeem- 
able for gasoline at the company’s 
neighborhood service stations are 
given with each purchase of a used 
car. A $5 free gas book is given 
with each car selling for $200 or 
less, and payments as low as $3 
per week are allowed on the car. 
For cars selling for $200 to $300, 
a $10 free gas book is given and a 
minimum $4 per week payment plan 
is allowed, while cars selling for 
$300 or over entitles the customer 
to a $10 free gas book, and a mini- 
mum payment of $5 per week. Free 
gas books ranging from $5 to $10 
also are given with used truck sales. 


ROOM 825 - + Commodore Hotel 


ent time definitely indicate an 
active market for new cars; and 
the indications are that the auto- 
mobile industry, and other in- 
dustries contributing to it, will 
enjoy a better stabilized business 
this winter. 
Business Better 

General business displays a 
better tone; and when general 
business improves this industry 
always benefits. When it is con- 
sidered that automobile workers 
are now receiving wages at an 
all-time high average hourly rate, 
it will be realized what the pros- 
pect for a better stabilized em- 
| ployment this winter means to 
| them. 


CONTINENTAL MOTORS CORPORATION . - 


SPACE C-6-7-8-9 Automobile Show 
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Grand Rapids Should Buy Many Cars, Dealers Say 


s Main v Industry 


Now Automotive Parts 


By L. E. PETERSEN 


Grand Rapids, Mich., Nov. 5.— 
Grand Rapids automotive dealers, 
especially those in the lower price 
field, believe that 1936 will be not 
only a better year than 1935, but 
also the best in the industry in 
five or six years. Employment in 
this locality is improving  be- 
cause of increased automotive 
sales, nationally as well as lo- 
cally. Hayes Body Corp. points 
to the recent acquisition of a con- 
siderable portion of the Graham- 
Paige stampings business. The 
Reo Motor Car Co. gets truck 
body stampings and all passenger 
car bodies from Hayes, and the 
Hupp Motor Car Corp., which 
anticipates a larger output next 
year, also is a Hayes Body cus- 
tomer. McInerney Spring & Wire 
Co. has enlarged its quarters in 
anticipation of better business, 
basing its act on the past year’s 
performance. 


Keeler Brass Co. and The Cor- | 
duroy Rubber Co. report increased | 


business. 
Good Clean-up 

J. C. Oviatt, treasurer of Uni- 
versal Car & Service Co., of which 
A. H. Sarjeant is president, stated 
that Ford sales in their company 
had been one and one-half times 
greater than in 1935. Used cars 
sold well in 1935, with about two 
selling to every new car. In prep- 
aration for the new Ford, Oviatt 
stated that “conditions are most 
favorable. We have had the best 
‘clean-up’ in years, which is due 
in part to the regulations previ- 
ously governing production.” As 


to general business conditions in | 


Grand Rapids, Oviatt believes 
that metal products are using 
more workers than the industry 
Grand Rapids is world-known for 
—furniture. He points to statis- 
tics recently compiled. In 1929, 
when the furniture business was 
at its height, furniture factories 
employed 12,500 workers. 

Even at that time, metal trades 
employed 12,000. In 1933, there 
were more metal product workers 
than furniture employes, and to- 
day, that number has greatly in- 
creased, Therefore, Oviatt con- 


tends, Grand Rapids is directly | 


linked with the automotive in- 
dustry and is greatly affected by 
it. This comparatively new in- 
dustry for Grand Rapids will 
probably increase in importance 
as additional acquisitions are 


granted to local metal product | 


companies. 
Prices Attractive 
A. B. Burkholder of A. B. Burk- 
holder, Inc., Chevrolet dealers, 
stated when interviewed: “Busi- 


Allis-Chalmers Makes 


Best Profit in 3 Years 
West Allis, Wis., Nov. 5.—Aided 
by large government orders and 
improved farm equipment sales, 
Allis-Chalmers Mfg. Co. in the 
three months ended Sept. 30 made 
the best showing in more than 
three years. Results for nine 
months of 1935 also showed 
marked improvement. 

Sales virtually double those of 
a year ago boosted net incomes 
for the third quarter to the best 
level since the company went into 
the red early in 1932. Profit was 


$819,964, or 61 cents a common | 


share, compared with net profit 
of $577,000 the second quarter, 
loss of $22,000 the first quarter, 
and deficit of $84,923 the third 
quarter of 1934. 

Net for the nine months totaled 
$1,374,919, or $1.03 a share, com- 
pared with loss of $907,176 the 
corresponding period last year. 
The figures are after all charges. 

Bookings for the quarter at 
$11,534,807 were almost 100 per 


cent higher than the $5,787,661 | 


reported a year ago. For nine 
months orders totaled $28,560,913, 
compared with $16,367,529 last 
year. 








ness is undoubtedly on the up- 
trend. The year 1936 should be 
the best year in the automotive 
industry in five or six years.” The 
reason for this out-look of in- 
creased business, Burkholder ex- 
plains, is “because cars as a 
whole are very much more im- 
proved from the standpoint of 
looks, stability, and design, than 
cars in the past. Also, prices are 
attractive, appealing to the eco- 
nomic side of people’s judgment.” 
Regarding the merchandising of | 


used cars, Burkholder says: “Used 
cars, especially the light variety, 
promise a stronger market than 
seen in many years.” The used 
car market is much stronger, he 
stated, due to “the values offered 
in cars which are of late models, 
turn-ins from the ‘trade-every- 
year’ plan.” 

Local dealers believe that the 
automotive consumer scale has 
shifted. The man who formerly 
bought in the lower price field, 
now purchases a used car costing 
between $300 and $400. Since the 
average wage in Grand Rapids is 
$22 to $24 per week, this natur- 
ally does not permit the expense 
of a new automobile. The man 
who bought in the higher price 
field is now attracted to the 





cheaper new car because he can 
afford to change every year and 
thus secure the newest in auto- 
motive trends. Then, too, his 
wage-earning has been cut and 
he must live accordingly. In the 
extremely high price field, sales 
are at a minimum. 








Evans Company Reports 
Third Quarter Gains 


Detroit, Nov. 5.—A report 
Evans Products Co. for the| 
quarter ended Sept. 30, 1935, 


shows a net profit of $37,584 after 
depreciation, federal taxes, 


234,196 shares (par $5) of capital 
stock. This compares with a net 


of | 


etc., | 
equivalent to 16 cents a share on | 





profit of $6,461 or three cents a 
share on 234,196 shares in the 
preceding quarter and a net loss 
of $4,028 in the September quarter 
of the previous year. 

For the nine months ended 
Sept. 30, last, net profit was $294- 


| 337 after charges and taxes, equal 
| to $1.25 a share on 234,196 shares 


comparing with a net profit of 
$1,256,134, or $5.14 a share on 
244,196 shares in the first nine 
months of 1934. The Evans Co. 
manufactures patented devices 
for loading and shipping automo- 
biles, wood products, ete. 

Current assets as of Sept. 30 
1935, including $1,740,721 cash and 
certificates of deposit, amounted 
to $2,666,544 and current liabilities 
were $741,307. 


While the Entire Truck Industry Gains 317 
International Trucks 


Register Remarkable Gain of 


Harry Phelps 


to Double His Volume Next Year 


The experience of Harry 
B. Phelps selling Interna- 
tionals is an example of 
what new International 
dealers are doing. 

On February 1, 1935, he 
signed a contract to sell 
International Trucks in 
Cambridge, Md., a town of 
8,500 population. Up to 
October 1 he sold 22 trucks 
of various sizes. His business 





69% 


Truck registration data for the first eight months 


in 1935 against the same period in 1934 have been re- 
leased by R. L. Polk & Company, official statisticians of 


the automotive industry. 


International advances 69.4%—all trucks together 


advance 30.3%. No other leading truck, regardless of size 


or price, equals the gain made by International. 


Expects 


increased so rapidly 


that he has moved into larger quarters. 
He forecasts doing twice as much business next 


year as in his first year as an 


International dealer. 


Trucks are bought for practical reasons—the ris- 


ing tide of demand is for INTERNATIONAL. Fix that em- 
phatic preference in your mind. Get into the truck busi- 
ness with International. Profitable territory is still open. 
Establish yourself now with the franchise that is a sure- 
fire money-maker. 


You are cordially invited to visit our New York 


City branch in the Chanin Building, 122 East 42nd 
Street (Telephone—CAledonia 5-8780) for complete in- 
formation on the International Truck franchise. Nearest 
branch or Chicago office will also be glad to advise you. 


INTERNATIONAL HARVESTER COMPANY 


of America 
(Incorporated) 


606 So. Michigan Ave. 


Chicago, Illinois 


NTERNATIONAL TRUCK 
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Entire Union Benefits by 2 ederal Road Work 


28,000 Miles of Highways 
Built in Past Two Years 


Washington, Nov. 5. 
state in the Union is benefiting | 
through road building funds fur- | 
nished by the Federal government 
in its far-flung recovery efforts, 
each to the degree dictated by its 
needs for the creation of employ- 
ment and better and safer high- | 

ways. Under the  $600,000,000 | 
Public Works Administration pro- 
gram almost 28,000 miles of high- 
way have been built or improved 
in the last two years. 

The largest sum advanced was 
to Texas, geographically the| 
largest state, $28,156,257. Next in 
order came New York, largest in| 
population, $26,631,292; Pennsyl- 
vania, $22,448,162; California, $21,- 
545,339. Following is the two-| 
year accomplishment in all the 
states: 

Alabama: 
costing $11,630,670; 
under construction, 
773,252. 

Arizona: 492 miles completed, | 
costing $7,095,833; 52 miles under | 
construction, to cost $1,589,137. 

Arkansas: 420 miles completed, 
costing $7,563,768; 167 miles under 
construction, to cost $2,871,447. 

California: 642 miles completed, | 
costing $21,545,339; 123 miles) 
under construction, to cost $8,- 
034,462. 

Colorado: 596 miles completed, 
costing $10,354,789; 49 miles under 
construction, to cost $864,165. 

Connecticut: 56 miles completed, 
costing $3,128,771; 13 miles under 
construction, to cost $1,087,516, 


Delaware: 122 miles completed, | 


608 miles completed, 
133 +=miles 
to cost $2,- 





| costing $7,411,112; 


| under construction, 


costing $2,403,909; 7 miles under 


Every 


construction, to cost $257,738. 
Florida: 250 miles completed, 
51 miles under 
construction, to cost $1,117,992. 
Georgia: 585 miles completed, 
costing $10,006,216; 136 miles 
under construction, to cost $2,- 
885,379. 
Idaho: 449 miles completed, 
costing $5,734,715; 44 miles under 
construction, to cost $779,340. 
Illinois: 355 miles completed, 
costing $13,778209; 325 miles 
to cost $11,- 
002,882. 
Indiana: 253 miles completed, 
costing $8,868,938; 230 miles under 


| construction, to cost $5,630,517. 


Iowa: 958 miles completed, cost- 
ing $12,360,109; 262 miles under 
construction, to cost $3,335,308. 

Kansas: 956 miles completed, 
costing $11,843,733; 178 miles under 
construction, to cost $3,643,512. 

Kentucky: 613 miles completed, 
costing $8,166,698; 189 miles under 
construction, to cost $3,167,747. 

Louisiana: 160 miles completed, 


| costing $5,074,680; 87 miles under 


construction, to cost $3,595,666. 


Maine: 182 miles completed, 
costing $4,541,201; 12 miles under 


| construction, to cost $671,146. 


Maryland: 95 miles completed, 


| costing $2,171,546; 35 miles under 


construction, to cost $2,561,662. 
Massachusetts: 71 miles com- 

pleted, costing $4,891,577; 42 miles 

under construction, to cost $4,- 


| 331,320. 


Michigan: 525 miles completed, 





CHALK THIS UP 


ae 


ee ce el 


TO REMEMBER 


@ Motor temperature control and hot 
water heater efficiency achieved by 
the Dole Poppet Type Thermostat 
— free from water pressure inftuence. 


Uniform performance under all road, 


load and weather conditions. Non- 
adjustable and adjustable types. 
Also Butterfly Types in various models. 


DOLE 
DOLE 
DOLE 


DOLE Ball Sleeve 


Double Compression COUPLINGS 
Universal All-Tube COUPLINGS 
Flared Tubing COUPLINGS 


COUPLINGS 


and Small Brass FITTINGS 


DOLE 
DOLE 


DRAFT DEFLECTORS 
PRIMERS—Also Special Brass Parts 


from blue prints 


Te Tea eh 


1901-1933 Carroll Avenue, Chicago, Illinois 





eo 


SNAPPED AT LANSING just before their departure for the New | 
C. A. Triphagen, general sales manager; 


York show are, left to right: 


R. A. DeVlieg, vice-president and works manager; G. E, Smith, vice- 
president and purchasing manager; R. J. Fitness, chief engineer, and 
Charles E. Boutelle, assistant domestic sales manager, all of Reo, and 


the first Flying Cloud off the line. 





costing $13,406,776; 235 miles under 
construction, to cost $6,150,594. 

Minnesota, 1,510 miles com- 
pleted, costing $13,580,163; 131 
miles under construction, to cost 
$2,396,224, 

Mississippi: 497 miles com- 
pleted, costing $8,523,210; 205 
miles under construction, to cost 
$3,852,353. 

Missouri: 
costing $11,977,662; 
under construction, 
155,213. 

Montana: 948 miles completed, 
costing $10,514,145; 76 miles under 
construction, to cost $1,112,700. 

Nebraska: 907 miles completed, 
costing $10,802,460; 116 miles 
under construction, to cost $2,- 
156,462. 

Nevada: 611 miles completed, 
costing $6,006,692; 113 miles under 
construction, to cost $890,943. 

New Hampshire: 69 miles com- 
pleted, costing $2,536,695; 7 miles 
under construction, to cost $322,- 
830. 

New 
pleted, 
under 
598,562. 

New Mexico: 733 miles com- 
pleted, costing $7,826,924; 37 miles 


1,014 miles completed, 
410 miles 
to cost $6,- 


Jersey: 66 miles com- 


construction, to cost $2,- 


305. 

New York: 464 miles completed, 
costing $26,631,292; 358 miles 
under construction, to cost $12,- 
776,387. 

North Carolina: 1,116 
miles under construction, to cost 
$2,981,834. 

North Dakota: 1,779 miles com- 
pleted, costing $6,617,353; 120 
miles under construction, to cost 
$518,354. 

Ohio: 637 miles completed, cost- 
ing $17,946,600; 129 miles under 
construction, to cost $5,558,150. 

Oklahoma: 684 miles completed, 
costing $10,376,013; 110 miles under 
construction, to cost $3,561,248. 

Oregon: 408 miles completed, 
costing $8,125,503; 58 miles under 
construction, to cost $1,643,033. 

Pennsylvania: 852 miles com- 
pleted, costing $22,448,162; 205 
miles under construction, to cost 
$6,032,899. 

Rhode Island: 73 miles com- 
pleted, costing $2,415,367; 12 miles 
under construction, to cost $473,- 
399. 

South Carolina: 430 miles com- 
pleted, costing $5,519,131; 193 
miles under construction, to cost 
$2,055,771. 

South Dakota: 
pleted, costing 
miles under construction, 
$1,950,754. 


1,190 miles com- 
$6,667,034; 299 
to cost 


Tennessee: 402 miles completed, | 


costing $10,082,379; 76 miles under 
construction, to cost $2,547,204. 
Texas: 2,262 miles completed, 
costing $28,156,257; 481 miles under 
construction, to cost $8,484,297. 


Utah: 520 miles completed, cost- | 


| costing $1,504,948; 
| construction, to cost $1,091,432. 





costing $5,892,469; 18 miles | 





ing $5,612,562; 78 miles 
construction, to cost $1,386,222. 

Vermont: 128 miles completed, 
costing $2,739,062; 12 miles under 
construction, to cost $359,978. 

Virginia: 467 miles completed, 
costing $9,010,808; 126 miles under 
construction, to cost $2,462,565. 

Washington: 276 miles com- 
pleted, costing $7,480,682; 27 miles 
under construction, to cost $1,- 
890,273. 

West Virginia: 156 miles com- 
pleted, costing $4,558,280; 49 miles 
under construction, to cost $1,- 
487,935. 

Wisconsin: 498 miles completed, 
costing $11,485,930; 120 miles under 
construction, to cost $3,623,391. 


Wyoming: 821 miles completed, | 


costing $5,511,139; 215 miles under 
construction, to cost $1,391,171. 
District of Columbia: 18 miles 
completed, costing $2,417,548; 
miles under construction, to cost 
$263,975. 
Hawaii: 


32 miles completed, 


17 miles under 


On Sept. 1, a total of 6,386 miles, 
to cost $149,046,638, were 


under construction, the work 


| financed by PWA funds, and 559 


additional miles had been ap- 


under construction, to cost $690,- proved for attention. In the mean- 


| time 


the new works relief pro- 
gram made possible by Works 


Progress Administration funds for | 
and grade} 
just | 


road 
crossing 


improvement 


elimination was 


. | getting under way. 
miles | 
completed, costing $11,444,798; 213 | 

'North Contaal canis 


Good Sales Prospects 


Washington, Nov. 5.—Farm 
families in the North Central 
states will be the most advan- 
tageously situated for the pur- 
chase of automotive products and 
other necessities in the coming 
year, the Federal Bureau of Agri- 
cultural Economics estimates. 


Its figures show that cash in- 
come available to farmers gener- 
ally, after meeting production ex- 
penses, probably will be higher 
for the current year than at any 
time since 1929. But not all sec- 
tions of the country are sharing 
equally in this increased rural 
prosperity. 

“Apparently,” the bureau says, 
“many families have used a large 
portion of their income increases 
for family living, replenishing de- 
pleted household inventories. 
However, farmers now seem to be 
making replacements of capital 
goods, as indicated by increased 


| expenditures for automobiles, 


farm machinery and other capital | 
equipment.” 


ROOM 825 


under | 


1.6 | 


still | 


| Fisher Adopts 


Safety Glass In 
All Body Types 


New York, Nov. 5.—Knowing 
the added protection that safety 
glass affords, its installation in 
the windows and windshield no 
longer can be considered a lux- 
ury. That, at least, is the feeling 
in Fisher Body, said W. A. 
Fisher, president. 

“As a result, every solid steel 
‘turret top’ body by Fisher we 
produce for the 1936 master 
de luxe Chevrolet, the Pontiac 
| de luxe sixes and eights, Oldsmo- 
bile, the four new lines of Buicks, 
| LaSalle and Cadillac will be fitted 
with clear vision safety glass as 
standard equipment,” Fisher said. 
“It will be optional only on the 
Standard Chevrolet and Pontiac 
thrift models. 

“This is in keeping with the 
policy of General Motors in at- 
tempting to make its products 
safe, not only for the motor car 
buyer, but all others who must 
use the streets and highways as 
well.” 


Hayes Hecwmnndeuaties 


Under Way in Canada 


Montreal, Nov. 5.—Bondholders 
of Hayes Wheels & Forgings, 
Ltd., will shortly be advised of a 
plan of reorganization for the 
company which will include a 
cash payment of 6 per cent on 
the $436,500 of first mortgage 
bonds now outstanding. 


This cash payment is the only 
payment that will be made on 
interest arrears now totaling 18 
per cent. It is proposed that pres- 
ent bondholders will accept $218,- 
250 of new 6 per cent first mort- 
gage bonds which will be dated 
October, 1935, and mature in 
1950. Interest on the new bonds 
will be payable Apr. 1 in Cana- 
dian currency. In addition, 
| bondholders will also receive 
$218,250 in new preferred stock. 


The new preferred stock will 
be of $10 par value and entitled 
to non-cumulative dividends at 
the rate of 6 per cent, after 
which preferred and common 
shareholders will participate 
equally in any further distribu- 
tion. 

Present preferred shareholders 
will receive three new shares of 
|}common stock for each share of 
preferred now held and present 
common shareholders will receive 
one share of new common for 
each 10 shares now held. There 
| will be 24,230 shares of new com- 
mon stock outstanding. 








New Auto Program 


Aid to Cleveland 


Cleveland, O., Nov. 5. — Earlier 
introduction of new automobile 
models this year is definitely 
stabilizing employment here, E. J. 
Kulas, president of Otis Steel Co. 
and Midland Steel Products Co., 
said today, commenting upon the 
automobile industry’s plan of ad- 
vancing introduction of new mod- 
els in an effort to eliminate peaks 
and valleys in employment. 

Kulas bases his statement on 
the employment picture at his 
own plant, where the number of 
hours worked in the third quarter 
of this year rose to 67 per cent 
above the same period last year, 
with indications that the rate of 
operations will continue at a cor- 
respondingly improved level 
through the balance of this year 
| and into 1936. 
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Ohio Steel Center is Approaching Boom Mark 


Pottery 


District Plans 


Much Heavier Production 


Canton, O., Nov. 5. 
ployment 
area nearly approaching the boom 


period of 1929, steel mill opera- 


tions, the best in five years, and | 


several thousands workers em- 
ployed on PWA and other Fed- 
eral works projects, automobile 
dealers are more optimistic over 
the future than at any time in 
recent years. 


Survey of the major agencies 


in this district disclosed that 
without exception, dealers. re- 
ported best sales for several 


years, with the peak for the year 
reached in April and May. After 
an unusually slow winter season, 
sales started mounting in Febru- 
ary and continued active through 
July. While dealers of popular 
priced makes reported record 
sales for 1935, they anticipate an 
even greater gain in 1936. They 
base this prediction on general 
improvement in business and in- 
dustry in this area and the easing 
of the banking situation. Used 
car inventories are lower than in 
several months. 


Dealer Status Normal 


There is a noticeable improve- 
ment also in the dealer set-up 
locally. During the past five years 
many of the older agencies ex- 
perienced financial difficulties and 
quite a few dropped out of the 
picture. There were many vacant 
salesrooms and garages, but in 
recent months these have been 
taken over by new concerns. To- 
day the dealer status here is 
again normal. For the first time 
in five years garages are again 
buying new equipment and agen- 
cies are making improvements 
and modernizing their sales and 
service buildings. 


Automobile dealers are in high 
spirits over the retail situation, 
which has shown great improve- 
ment during the past 12 months. 
On the city’s main street there is 
at the present time no available 
space for retail stores. A seven- 
story department store building 
which has stood idle for more 
than four years has been taken 
over by a nationally known de- 
partment store chain which will 
occupy the entire building. 

Canton, known as the city of 
“diversified industries,” continues 
to live up to this slogan. In re- 
cent months several small indus- 
trial plants have sprung into ex- 
istence. Old factories which have 
been idle for many years have 
been acquired by new concerns, 
modernized, and are again in op- 
eration. A number of the old, 
established, manufacturing plants 
have added new machinery and 
equipment and for the first time 
in years factories are expanding. 

Building Up 

Apathy to home building is fast 

disappearing and in the better 


residential suburbs there is ac- 
tivity again, with many homes 





The new automobile uphol- 
stery ‘that has everything’ 
style, beauty; durabi 
es and, especially, new 
easy-riding —_ 
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in the $40,000 class now under} 
Modernizing with} 
assistance has | 
| done much to return the building | 
industry to normal and there has | 
in | 
municipal street and park con- | 


With em- 


construction. 
federal financial 


been a decided improvement 


struction in this area. 


The nearness to the Musk- 
ingum conservancy district, where | 


| millions are being spent by the 
government for flood control pro- | P 
of | 
men, most of whom have been on | 
relief for the past two or three | 


jects, employing thousands 


years, also has contributed much 
to the improvement of conditions 
locally. These men, now employed 
regularly, are again buying cars 
and used car sales have spurted 


as the result of this newly created | 


source of buying. 
80 Per Cent New Models 

A glance outside the major steel 
mills in this area disclosed that 
fully 80 per cent of the cars used 
by workers, are new models. Two 
years ago less than 20 per cent 
were new and hundreds of work- 
ers were without automobiles. 
This, dealers say is one of the 
best indications that business gen- 
erally is on the upswing. 


The pottery industry at East 
Liverpool is now operating at 
about 70 per cent of capacity, it 
is estimated. Sharing in the gen- 
eral upturn in industrial activity 
in the upper Ohio valley has been 
the automobile business, which 
for several months up until early 
this year had slumped to the low- 
est level in almost five years. 


Some of the 


plants swung into production 


during the past month. Septem- | 


ber and October usually account 
for peak activity at the potteries, 
executives said, but the question 
of how much longer this pace will 


continue depends largely on the! 
demand of the immediate future. | 
Aside from a few steel mill oper- | 
east of | 


ations at Midland, Pa., 
here, the entire East Liverpool 


district is dependent on the pot- 


tery industry for a livelihood. 


Used Cars Better 

Upturn in automobile sales 
started last February and con- 
tinued unabated until early in 
August, when new car sales| 
slowed up, due largely to the 
early appearance of the 1936 mod- 
els. Used car sales, however, 
have been better the past six 
months than any like period in 
more than three years, a survey 
of major dealers revealed. The 
return to work of hundreds of 
pottery workers, and other hun- 
dreds who have been absorbed 
on PWA and WPA projects now 
in progress throughout the valley 
has been a contributing factor in 
mounting automobile sales in re- 
cent months. 


class of buyers that dealers have 





Youngstown Steel, Tube 


Has Net of $574,799 


Youngstown, O., Nov. 5.—With 
favorable outlook for the rest of 
the fourth quarter, Youngstown 
Steel and Tube Co. directors this 
week authorized the expenditure 
of about $1,000,000 for additional 
equipment at the Campbell strip 
mills, while the company reported 
a net profit of $574,799 for the 
third quarter. 

Frank Parnell, president, in an- 
nouncing the improvements, said 
that they will include additional 
cold rolling, pickling and anneal- 
ing equipment. 

The third quarter results com- 
pared with a net profit of $124,758 
for the second quarter of this 
year, and a net loss of $1,257,371 
in the third quarter of last year. 

For the first nine months of 
the year, the company shows a 
net profit of $103,787 compared 
with a net loss of $1,668,633 in the 
first nine months of 1934. 


Many have been | 
buying used cars and it is this | 


larger pottery | 


& —_ 


Friday night at 8 p.m., E. 8S. T. 
held responsible for low inven- 
tories despite heavy trade-ins. 

In Columbiana County truck 
sales have mounted to a new 
high this year. This was due 
to many firms replacing their 
fleets with new commercial cars. 
Construction firms in recent 
weeks have been buying new 
trucks, with the letting of many 
Federal works contracts in the 
district. 

There is still an extensive Fed- 
eral works program of street, 
parks and sewers allotted for this 
area, which is to get under way 





FLYING RED HORSE TAVERN cast in action. 
The mixed choir of 26 voices, novelty quartet, Freddie Rich and his 
orchestra, Ernest Chappell, announcer; actors and Eleanor Powell, 
famous dancer of the stage and screen. 





The program is heard every 


shortly, and which will give em- 
ployment to several hundred men 
now on relief rolls. 

For the first time in recent 
years there has been activity in 
new commercial garages and 
sales rooms. The Turk Nash Co. 
is completing a new two-story 
garage and sales building near 
the downtown section. A _ half- 
dozen of the major oil companies 
have had erected super-service 
stations here and smaller ga- 
rages are again buying equip- 
ment which has long been needed, 
the survey shows. 





Left to right: | 





83,018 Increase 
In Carloadings 
Shown in Week 


Washington, Nov. 5.—Revenue 
freight carloadings last week to- 
taled 707,826, an increase of 83,018, 
or 13.3 per cent, above the cor- 
responding week last year, the 
Assn. of American Railroads an- 
nounced today. 

A decrease of 25,121 cars, or 3.4 
per cent, from the preceding week 
was attributed to the normal sea- 
sonal decline in business. Total 
carloadings this year are still well 
above those of 1934, 26,020,342 
against 25,897,392. 


Auburn Quarter Loss 
Listed at $933,923 

Chicago, Nov. 5.—Auburn Auto- 
mobile Co. and its subsidiaries to- 
day had reported a consolidated 
net loss of $933,923 after deprecia- 
tion, taxes, minority interests and 
other deductions. 

The statement, which covered a 
nine-month period ending Aug. 31, 
showed that the company had a 
net loss of $1,796,410 after charges 
and taxes comparing with a new 
loss of $2,324,532 for the same 
period in 1934. 

The net loss included “extra- 
ordinary” charges representing a 
write-down of patterns, dies, tools 
and fixtures amounting to $123,218 
and bad debt charged off totaling 


$71,289. 





STEWART ACKNOWLEDGES NO PEER 


“BUDDY” FEATURES 
*%& 100% Truck Chassis 


%& Economical 4 Cylinder Truck Motor 
*& 20% to 40% Saving in Gasoline, Oils, Tires 


% Full Floating Rear Axle 


¥%& 13 Inch Hydraulic Brakes, 10 Inch Clutch 


%& Truck Frame and Truck Springs 
%& Oversized Electrical Equipment 


| and only 


‘495 


CHASSIS F. O. B. BUFFALO 
15 MODELS 


MOTOR TRUCKS 


76 WHEELBASES 
RANGING FROM 1/2 TO 10 TON CAPACITY 


IN ALL TRUCKDOM 


Honestly Built... Honestly Rated... Honestly Priced... 


From the Buddy Stewart to the largest model every Stewart truck is 
honestly built—honestly rated—honestly priced. Stewarts bring to 
truckdom a new conception of value—longer life— greater gasoline 
cconemy— greater freedom from repair bills —infinitely greater de- 
pendability. Built by an exclusive truck maker with a twenty-three 
year record of success. 


‘Built To Last Many Years 


Stewart owners do not figure depreciation on a 2 or 3 year basis. 
They know by experience that the average life of a Stewart is many 
years—often having given 8, 10 and 12 years of constant service 
with minimum re ~ ills. Check through the new Stewart features 
before you buy. Nothing is so convincing of Stewart quality as a 
side by side comparison with any competing truck. Stewart perfor- 


mance will speak for itself. Catalog gladly sent on request. 


MOTOR CORPORATION 
BUFFALO, N. Y. 


STEWART 






STEWART MOTOR CORPORATION, Luffalo, W. Y. 
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Die-Cast Grilles Prominent New Car Feature 


One-Piece Construction 


Eliminates Rattling' 


(Continued from 


the complexity and size of the 
castings. 

Grille frames, including outer 
moldings and center bar, have 
been die cast in one piece for 
several years and several such 
frames, including those for Stude- 
baker, Cadillac and Pierce-Arrow | 
models are still produced in this 
form. They are used, as a rule, 
in combination with sheet metal | 
parts which are shaped to form | 
a mesh or grid-like center. In| 


other cases the die cast frame} 


ill 
et 
Me 
ey 
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Ma 


sa 
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LaSalle 


has a series of recesses for sep- 
arate solid or pressed ribs which 
are plated or otherwise finished 
before being assembled into the 
die-cast frame. 


All One Casting 


This method was followed last 
year on LaSalle cars, but the 
horizontal bars joining the center 
bar and side bars of the frame 
were a part of the grille die cast- 
ing. This year the heavier parts 
of the grille are similar to those 
used last year but the narrow 
vertical bars (which are only 1-16 
inch wide), instead of being sep- 
arate, as formerly, are now a 
part of the casting. They are 
not polished on the front edge as 
before, but the remainder of the 
frame is plated and polished and 
the recessed portion of the hori- 
zontal bars has a black enamel 
finish. These contrasting finishes 
make a very handsome one-piece 
grille. 

Nash has a somewhat similar 
die-cast grille, but one which is 
curved backward more at top 
and bottom. There are also fewer 
vertical bars and all of these ex- 
cept the center and two outer 
ones, which are quite heavy in 
appearance, are one-eighth inch 
wide. The center bar has a boss 
for a medalion about one-third 
of the height from the top. Al- 
though there are five horizontal 
bars between top and bottom, 
they are not accented, as in La- 
Salle’s grille design, but are set 
well back as if to serve chiefly 
as supports to position the ver- 
tical bars, as, indeed, they do. 





Novel Casting 

One of the most original grilles 
is that for the new Reo. Although 
it is a one-piece casting having 
both vertical and horizontal bars, 
the vertical bars are nearly all 
one-eighth inch wide and are 
grouped in a novel fashion. The 
central group of five bars are 
so closely spaced as to give al- 
most the appearance of a solid 
band. Each side of the central 
group there are three bars on 
wider spacing and then groups 


| grilles, 
| finish. 

|}and some 
| smartly to set off other chromium | 


| have a somewhat 
| form in keeping with body lines. | 


30% of Vehicles 


page 10) 
of four close together forming 
secondary bands. Then come three 


more on the wider spacing and 


| three closely spaced forming nar- 


rower bands. Between the outer 


bands and the outer light frame | 


are two bars on the wide spacing. 
Each of the closely spaced bands 
is carried upward over the sheet 
metal backing at the top which 
is embossed to continue the lines 


backward onto the hood. All the! 


vertical bars are tied together by 
seven light intermediate horizon- 
tals which, being curved in section ' 
and bowed forward, stand out 


| quite prominently. 


Louver castings are made to 
harmonize with corresponding 
both as to motif and 
Some are all chromium 
have parts enameled | 


Practically all 
“streamlined” 


plated surfaces. 


In Connecticut 
Get Inspection 


Nov. 5.—Near- | 
passenger and 


Hartford, Conn., 
ly half of the 
commercial cars and trucks in| 
Connecticut have been inspected | 
under the state’s new law requir- | 
ing a semi-annual check-up of all | 
motor vehicles, and practically all 
motorists have been notified to 
bring the cars to the nearest in-| 
spection station, according to} 
Michael A. Connor, motor vehicle 
commissioner. 

More than 50 per cent of the 
cars inspected to date have been 
rejected on the first test, usually 
for faulty brakes or headlamps 
out of adjustment. While the in- 
spections are made by state em- 
ployes, Connecticut dealers, serv- 
ice stations and garages have 
profited greatly from increased 
volume of service and repair 
work. Police have been instructed 
to ask motorists for their inspec- 
tion cards. 


Appoint Dealers 

Chicago, Nov. 5.—Announcement 
of the appointment of new 
dealers was made today by H. A. 
Wehmeier, vice-president and gen- 
eral manager of Community Motors, 
Inc., Pontiac distributor. They are 
the West Auto Sales, 5010 Irving 
Park Blvd.; Fred Hall Motor Sales, 
Inc., 6617 S. Western Ave., and Niles 
Center Motors, 8008 Lincoln Ave. 


three 


Studebaker 


E, J. SNOW, manager of the new Travel and Industrial Exposition 
opened recently at Radio City, New York, by the Socony-Vacuum Oil 
Co., is shown demonstrating a robot made of automobile parts which 
is one of a large array of mechanical exhibits showing the history of 


| petroleum since 1866, 


Socony- -Vacuum ¢ Conducts 


Unique Travel Bureau 


New York, Nov. 5.—Keeping the 
giant Normandie and a half dozen 
other vessels of the major steam- 
ship lines in running order, super- 
vising a travel bureau which pro- 
vides information for motorists 
and seeing that the latest news 
from all parts of the world comes 
in properly, are all in a day’s 
work for E. J. Snow, manager of 
the new transportation and travel 
exposition, opened recently in the 
RCA Building at Rockefeller Cen- 
ter by the Socony-Vacuum Oil 
Co. 

The exposition, the only one of 
its kind in America, includes two 
large animated maps of the world 
and an array of mechanical de- 
vices. Upon one of these maps, 
miniature models of boats of the 
major steamship lines sail across 
oceans and through canals at the 
press of a button. On the other, 
the latest news is flashed from 
all parts of the world on a trans- 
lucent screen, white lights indi- 
cating the location of the city or 
locality where the news originates. 
The news is received by direct 
wire from United Press and is 
projected by Trans-Lux. 

A feature of the exhibit is a 
travel bureau which renders a 
complete road and touring infor- 
mation service to 


Pierce-Arrow 


motorists. | 


'Los Angeles ..... 


| Newark, N. J 


| Toronto, Can. . 





Trained attendants mark maps 
showing routes to all parts of the 
United States and suggest trips 
of historic or scenic interest. 
They also have complete lists of 
sporting events, historic pageants 
and similar happenings with dates 
and locations. 

Other mechanized features in- 
clude a robot made of automobile 
parts, a cast-away engine show- 
ing vital parts of an automobile 
motor where high quality lubri- 
cants may save the owner money; 
three engines running under their 
own power in glass compart- 
ments with temperature, humid- 
ity and air pressure changed 
every two minutes; two travel 
movies and an historical pageant 
in miniature. 


Emark Battery 
Offers New Service 


New York, Nov. 5.—Batteries 
will now be sold to car owners 
along with a guarantee certificate 
based on service coupons cover- 
ing each month of the adjustment 
period. 

Each coupon, brought in at the 


... SHOW 


New York .. 2-9 
2- 9 
2- 9 
2- 9 
9-11 
9-15 
9-15 
9-16 
9-16 
9-16 
9-16 
9.16 
9-16 
Cincinnati, O. ..... Nov. 10-16 
St. Louis, Mo Nov. 10-16 
New Haven, Conn. . Nov. 11-16 
Philadelphia . .» Nov. 11-16 
Pittsburgh, Pa. .... Nov. 11-16 
Omaha, Neb. ...... Nov. 11-16 
Philadelphia ....... Nov. 11-16 
Brooklyn, N. Y....Nov. 11-16 
Asbury Park, N. J.. Nov. 11-17 
South Bend, Ind. ... Nov. 13-17 
I OE occas . Nov. 15-21 
Bridgeport, Conn. . . Nov. 16-23 
Hartford, Conn. ... Nov. 16-23 
Boston, Mass. ..... Nov. 16-23 
Chicago .......... Nov. 16-23 
Hartford, Conn, ... Nov. 16-23 


ps cea ete 
- Nov. 
Baltimore . 

Washington, D. C.. Nov. 
Dallas, Texas ...... Nov. 
ene Oe oss 5600 POM 
Columbus, O, ..... Nov. 
Buffalo, N. Y...... Nov. 


Detroit ... 


‘ Nov. 
Portland, Me. ..... Nov. 


Indianapolis 





‘Breathing Back’ 
Mohair Velvet 
Fisher Choice 


New York, Nov. 5.—Mohair vel- 
vet of a new construction that 
affords maximum coolness in 
warm weather, yet possesses all 
the advantages associated with 
the family of materials to which 
it belongs, is now available in the 
solid steel “turret top” body by 
Fisher of the 1936 master de luxe 
Chevrolet, it was announced to- 
day. 

Laboratory tests conducted by 
a group of disinterested experts 


| have shown that this new fabric, 


featured by what is termed a 
“breathing back,” is considerably 
cooler than the mohair velvets 
used last year, according to Paul 
J. Torchiana, vice-president of 
the Collins & Aikman Corp., 
manufacturer of the new mate- 
rial. 

“Six types of upholstery fabric 
in all were tested by the inde- 
pendent laboratory engaged for 
the purpose,” Torchiana declares. 
“The results proved that the new 
mohair loses heat much faster 
than its 1935 forerunner of com- 
parable quality.” 

Explanation of the fact lies in 
the development of a new process 
by means of which the back of 
the mohair is given special treat- 
ment that firmly anchors the 
thousands of tiny fibres forming 
the soft velvety surface, and 
makes it possible to shear them 
closer to their base. 

The short surface fibres of the 
new “three dimension” fabric, 
coupled with the porous backing, 
which allows air to circulate 
through the tufts and automati- 
cally adjusts the air pressure in 
the cushion, results in both a 
cooler and easier ride, Torchiana 
states. Being softer and smoother, 
the new mohair also is easier to 
tailor, allowing the body builder 
greater latitude in his choice of 
interior designs. 


proper interval by the purchaser, 
entitles him to free battery in- 
spection and servicing. Thus the 
customer buys not only a battery 
but real trouble preventive serv- 
ice for its entire normal life at 
no extra cost. This new policy 
is one of the most important fea- 
tures of Edison-Emark battery 
merchandising for the current 
season. 


DATES... 


Norfolk, Va. . » Nov. 16-23 
Des Moines, Ia..... Nov. 18-23 
Elmira, N. Y....... Nov. 18-23 
Rochester, N. Y.... Nov. 18-23 
Syracuse, N. Y..... Nov. 18-23 
Nashville .. , 
Grand Rapids, Mich. Nov. 19-23 
Cleveland ......... Nov. 23-30 
Minneapolis ....... Nov. 23-30 
Montreal, Can. .... Nov. 23-30 
Memphis, Tenn. 

(Tri-State) ...... Nov. 25-30 
Springfield, Mass. . . Nov. 25-30 
Peoria, Ill. ..... Nov. 27-Dec. 1 
Minneapolis, Minn. . Nov. 28-30 
Kas. City, Mo. .. Nov. 30-Dec. 6 
Milwaukee Nov. 30-Dec. 7 
Miami, Fla. .... Nov. 30-Dec. 7 
New Orleans . 1- 3 
Birmingham, Ala. .. 1- 
Denver, Colo 
Globe, Ariz. ....... 
Oneida, N. Y.... 
Red Bank, N. J.....D 
Seattle, Wash. ..... Dec. 
Atlantic City, N 

(ASI Show) Dec. 


Atlantic City, N. J. . Dec. 


eeer 
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Baby Boom Sweeps | New England Parts Plants 


Wages Rise as as Demand 
Forces Output Step-up 


By CHARLES B. BARR 


Hartford, Conn, Nov. 5.—With 
the entire automotive industry 
poised on the verge of what is 
expected to be its greatest sea- 
son since 1929, southern New Eng- 
land manufacturers’ producing 
parts, accessories and machine 
tools for the industry are main- 
taining a heavy production sched- 
ule to meet demands from the 
various car manufacturing cen- 
ters. 

Automotive supply plants in 
this area not only are operating 
at a high level, with notable in- 
creases in corporate profits, but 
the greatly increased number of 
persons employed is contributing 
heavily to a return of prosperity 
for all types of business. A huge 
market for new and used cars is 
being created through the extra 
purchasing power of thousands 
of automotive factory employes 
in Connecticut and Massachusetts 
cities. 

Frederick G. Hughes, vice- 
president of General Motors Corp. 
in charge of its New Departure 
division at Bristol and Meriden, 
Conn., recently pointed out that 
Bristol is farther advanced to- 
ward recovery than most of the 
nation, with 356 more persons on 
local payrolls than there were at 
the peak of the 1929 boom. Of 
the 550 adults now on relief in 
Bristol, only 150 are rated as 
capable of doing factory work. 
New Departure is by far the 
largest industry in Bristol. 


Employes’ Bonus 


Business of the Fafnir Bearing 
Co., New Britain, has kept up so 
well that the company recently 
paid its third quarterly bonus to 
employes, amounting to 6 per cent 
of their wages for the period. 
About 1,200 received the bonus. 

Officers of the Scovill Manu- 
facturing Co., Waterbury, recent- 
ly announced that time and one- 
half would be paid all hourly em- 
ployes after completion of 45 
hours of work weekly. Workers 
in the casting shops and rolling 
mills will be the chief beneficiar- 
ies, it is understood. 

An increase in wages of three 
cents an hour has been promised 
employes of the Aluminum Co. 
of America, Fairfield, Conn., “if 
by Dec. 15 business continues to 
show improvement.” Wiser Brown, 
Fairfield plant manager, made 
public the announcement, which 
came from the main offices at 
Pittsburgh. 

Operations of the Bassick Co., 
Bridgeport, a unit of Stewart- 
Warner Co., which produces hood- 
catches and other automotive 
items, are reported as continuing 
at a high level. Stewart-Warner, 
Chicago, recently reported an in- 
crease in net profit of 135 per 
cent for the nine months ended 
Sept. 30, as compared with the 
same period a year ago. 


New Building 

Casco Products Co., Bridgeport, 
manufacturing a general line of 
automotive accessories such as 
cigar-lighters, reflectors, fender- 
guides, etc., has let contracts for 
erection of a new building at its 
Railroad Ave. plant. The struc- 
ture will be two stories, 36x77 
feet. 

Net profit of $99,315 for the last 
quarter has been reported by the 
Bridgeport Brass Co., Bridgeport, 
compared with $77,365 for the cor- 
responding period last year. The 
net profit for the first nine months 
of 1935 totaled $474,157, also a 
substantial increase. 

Packer Machine Co., Meriden, 
which recently outgrew its quar- 
ters and was forced to rent addi- 
tional factory space, has shipped 
to the Ford Motor Co. an auto- 
matic machine to be used for pol- 
ishing rustless steel hubcaps. The 
base section of the polisher and 
buffer is 42x7 feet in dimensions 
and weighs more than 15 tons. 
It is the invention of Clifford I. 


Packer, head of the Meriden 
plant. 

Cornelius F. Kelley, president 
of Anaconda Copper Co., recently 


stated that “the brass industry in 





the Naugatuck Valley is here to 
stay” and that reports it would be 
transferred to the middle west 
are without foundation. He vis- 
ited plants of the American Brass 
Co. in Waterbury, Ansonia and 
Torrington, Anaconda subsidiar- 
ies. 

Dividend Up 

Directors of the Acme Wire Co., 

New Haven, recently voted to in- 
crease the dividend from 25 cents | 
to 50 cents, payable Nov. 15 to 
stockholders of record Oct. 31. The 
company is building a new var- 


nish house at its Hamden plant. 

Gilbert & Barker Manufactur- 
ing Co., West Springfield, Mass., 
is building up stocks of its stand- 
ard line of gasoline pumps to be 
prepared for the demand which is 
expected to arrive next year. The 
plant, including its non-automo- 
tive divisions, now employs more 
than 1,200 persons. 

Production Machine Co., Green- 
field, Mass., reports a steady de- 
mand for its two leading types 
of polishing machines and is mak- 
ing ready to broaden its produc- 
tion soon to meet a demand for 
units of greater capacity. Several 
substantial orders have been ob- 
tained lately from England and 
France. 


71,000 Men at Fords 


Detroit, Nov. 5.— Ford Motor Co. 
today is paying a daily total of 
$500,000 to 71,000 men at its River 
Rouge plant. The payroll has in- 
creased by 5,000 in the past four 
weeks. 











MEBBE HE THOUGHT it a phoney, but the gink looking in 
through the radiator learned the De Soto Airstream has a real engine. 
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Bauersfeld’s 
Balderdash 


(Continued from Page 6) 


the little jobs....I wonder why an 
American manufacturer doesn’t build 
a little car with class....The trucks 
are getting as nice looking as the 
passenger jobs.. 

“Omigawd, Jane, I’ve been all over 
this place and I can’t find the Ford 
exhibit....What’s that mister?... 
they’re not here this year?...Oh 
ain’t it a shame...they had ‘such 
nice guys last year. .remember the 
red-headed guy, Jane?...Oh! where 
did she go now?” 

Ah! here is the Press Room.... 
Eddie Korbel holds sway as usual... 
surrounded by all the Annie Oakley 
grabbers....Hello Eddie, how are 
ya?...I know...some 
gantic . . . stupendous... 
sal... the same gab... 
ace of publicity men...the beer in 
the press room is going fast.... 
Charlie Shattuck talking to Worth 
Colwell....No copy here...let’s keep 
moving. 

The Police Department still cam- 
paigning for safety...instructions 
how to signal when turning corners 

..graphic pictures of ghastly acci- 
dents...a worth while drive....(Are 
the cowboys listenin’?) 

I’ve been asked so many questions 
today...now I’m going to turn the 
tables....I’ll ask a few myself.... 
Here comes a bright-looking guy. 
...“Pardon me, what do you think 
of the show?”...“Pretty darn good.” 
...““What car interested you most?” 

..“They’re all swell.”...“Do you 
own a car?”...“Yeh, I own a 
Chevy.”... Would you consider trad- 
ing it in for a new car and what 
car would you buy?”...“I might 
trade it in...if I do I’ll get another 
Chevy.”.. “Would you mind giving 
me your name and address?’... 
“Nix on that Buddy, I don’ t want no 
salesman pestering me.’ 

I’m one of a helluva inquiring re- 
porter....I’ll say....I could stand 
here all day and ask questions.... 
In the end I'd still know nothing.... 
(Oh well....So what?) 

A fine show....A fine lot of cars 
...the nation should be proud of its 
largest industry....A 5,000,000 car 
year ahead...whoopee...let’s go.... 
Motordom on Parade. 


Sparks-Withington Co. 
Has $167,773 Net Loss 


Jackson, Mich., Nov. 5.—Sparks- 
Withington Co. reports for the 
year ended June 30, 1935, a net 
loss of $167,773 against net loss 
of $344,381 for the previous year. 
For the six months ended June 
30 last, a net loss of $18,761 
against a net profit of $179,925 for 
the first half of 1006 we was shown. 


Drury in R.1 i 

Providence, R. I., Nov. 5.—W. B. 
Drury, formerly district manager of 
Cadillac Motor Car Co. in the New 
York office, has recently become 
Cadillac-LaSalle distributor for 
Rhode Island. 

He is incorporated under the name 
of Capitol Cadillac Co. and also 
holds an Oldsmobile franchise. Gen- 
eral Motors Holding Corp. has an 
investment with Drury in the new 
operation. 


Community Show 


Green Bay, Wis., Nov. 5.—What is 
declared to be the first automobile 
show in the state will be held at the 
Columbus Community Club audi- 
torium here, Nov. 15, 16 and 17. The 
committee in charge of the show, 
to be participated in by nine or ten 
local dealers, includes Rhode Stathas, 
Ed Van Drisse and George W. 
Doherty. 


MODERN MOHAIR 
ea cae ea 


A new automobile uphol- 
stery with a flexible, porous 
back that automatically 
adjusts the air-pressure in 
seat cushions and gives an 
easier ride. 


COLLINS & AIKMAN 


CORPORATION 
Copr. 1935,Collins & AlkmanCorp. 
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STATES 


Alabama 
Arizona 
Arkansas 
California "35 
"84 
"35 
"34 
"35 
"84 
"35 
34 
"35 
84 
"35 
"84 
35 
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°35 
"34 
35 
"84 
"35 
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Colorado 
Connecticut 
Delaware 
Florida 
Georgia 
Idaho 
Illinois 
Indiana 
lowa 
Kansas 
Kentucky 
Louisiana 
Maine 
Maryland 
Massachusetts 
Michigan 
Minnesota 


Mississippi 


Montana 
"84 
"35 
"834 
"35 
"84 
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"35 
"84 
"35 
"34 
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"84 
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341 
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341 
"35 | 
34 | 
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Nebraska 
Nevada 

New Hampshire 
New Jersey 
New Mexico 
New York 
North Carolina 
North Dakota 
Ohio 
Oklahoma 
Oregon 
Pennsylvania 
Rhode Island 
South Carolina 
South Dakota 
Tennessee 
Texas 

Utah 

Vermont 
Virginia 
Washington 
West Virginia 
Wisconsin 
Wyoming 
District of Columbia 


Total, 49 States 
for September 
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TIONS ALL STATES FOR SEPT., 1935-1934 Blood Tests 


HUDSON GROUP NASH GROUP Proposed For 


Drunk Drivers 
STATES 


LaFayette 


3 Chicago, Nov. 5.—Believing that 
z blood will tell the degree of in- 
? toxication, a number of local 
Alabama Kg 7 7 2 ki : ' ~, | Physicians today had endorsed a 
Ari ; = 7 °“| police proposal to test the cor- 
rizona "35 | 16| 251 7 7 a9 | | 12 6 puscles of suspected drunken 
341 18 31] ; 1 drivers. 
Arkansas "35 13 "a i q 7 | | Not the number of cocktails 
34 7| 11 1132/taken by the driver, but the 


i ee 
California "35 61 47; 108] 276; 223) 499 245 27| 395) 257 12289 | amount of alcohol in the blood, 
34 120 137 257 | 89 98 187 sal 67 is 20 263| 275 6 10811 | will determine whether he is in- 
Colorado "35 27 8) 35 10, -20)'—Ss 30 "7 9 7 17 5) 28) 1166 | toxicated. 
"34 25| 39 15) 24 3 3 1 27) 1241 Although the medicos endorsed 


Connecticut "35 | -10)—té«é@SB 34 19) 53] 18 38] 18) 70, 2| 12) #«2938) 3 2142|the proposal medically, they ex- 
B4 23 63 23 25 48] 22 16 19 i 11 a s\ 3 1887| Pressed doubt about its legality. 

Delaware "35 7| 8 3 2 . 2 17 7 1 347 Dr. Clarence Muehlberger, cor- 
"34 8 1] | za | | "\ | 346 | Oner’s toxicologist, said: 


4 
Florida 35 13 74] 11 , 8 2 27 1 26 25 4 1919 “If there’s one sixty-fifth of a 
84 14 52] 12 9 3 4 2 1 25| 29 2033| drop of alcohol to twenty drops 
Georgia 735 27 ry 39 9 19 3 Ba 1| 3 x i | 64 12| i 2402 = re conclusive proof 
34 18 79 12 1] 7 7 40 17 1 3486 7 : 


i » 4 
; Dr. Karl Meyer, head of the 
Idaho al yp: Z af "i sg sl 2| 3| 1 " 4 a = fl County Hospital, declared: 
—————— a rs oO — — a a a a a “One drink and you're drunk. 
Illinois 351 170 63} 233] 154) 106 203 = 27| 236) a 7 174 i You may not think so, and you 
34 | 147 65| 212] 85 58 148 40 31| 58) 18 187 s 13 mrt may not show it, but it isn’t safe 
Indiana 35 128) 43} 171 88 31; 119 53| 20; 41! 129 5592/to drive a car.” 
341 112 44| 156] 31 17} 48] 42 2 5| 10] a | 162 2] 5078 
lowa 35 | 73 26 99 | 72 35| 107] i 14) a | 73 79 6 3979 i taal 
34 | 64 82! 96] 18 14 = ° 11| 2| 59 2 3072 H les Exhibits 
Kansas "351 110) 39) 149 36 16) 12 i HH | 2 52 | 3451 | Hercules Exhibits 
_ 34 71|__—-22| ~—_—sagaf 22 | 10 1 2629 At London Show 
Kentucky 35 | 32! 11) 431 11 9) 201 24 2 * 2! 17 4| | 1826| New York, Nov. 5. — Hercules 
"34 | 21] 2| 23] 8} 5| 13] ‘ 17 x 12 6| 2038 | Motors Corp., which is exhibiting 
Louisiana °35 | 17) 9) 26] 17 21 38] 2 3 a 1 1748 | at the New York show the most 
34] 22/ 7| oof 18] 25 43] 3 13} 8 2974 complete line of automotive gaso- 
Maine . 7 35] 25) 12! 37] 17) 7| 24] 1| 14 2| a 1! 16! 1018 line an lesel engines ever pre- 
34] 34] 19! 58) 10 is} 28] 1 44 3} 0 4} 5 38| " 941 ee icaesan tie oe ee oan 
Maryland - = = = = = i . ‘| 7 7 " H 28 tii tis dS 1956| exhibit at the Motor Transport 
: 34 21 _10 31 12 12} 4] 1825} snow at Olympia, London, Eng- 
Massachusetts 35 | 86! 61! 147] 52 75| 1271 + #«2+11{ 446) 27) 160| 9) 24 + #«+71/ +~ &«+21' +~« #32) 4649 27| 160! 9 3 71 4649 | land, this week. 
341 139| 64) 203] 46) 66| 112] 12 a 31; 24 2 78 | 4437! Charles P. Weekes, vice-presi- 
Michigan "35 197 58} 255] 63 42; 105 4 a 139 | 2 55 7 8236 dent of Hercules, is in London to 
2} 23 


"34 131 53 184] 18 26 44 10 a 52 4 5310] attend the Motor Transport show, 


Minnesota 59) 16 75 26 15 41 18 7 is 2) a 1 where the Hercules exhibition 
341 45) 19/ 64] 27 16 43 14 21! 5| | 8 will be under the auspices of 


Mississippi ’35 | 20) 5) 25 7 7 " 3} | Brock House, Langham, London 
34] 15| 1| 16] 12 1) : W1, which firm represents Hercu- 


16 
Missouri 9°35 44) 13, ‘57 31 20 51 3} 17) 11/69) 39 ro 261 | les in the British Isles. 
34 23; 15' 38] 22] 16 | sa 71 10/ 6 14) 2} a} a7 aadiad, snanninasmenias al 


| 
Montana  =—_ 35 | 67 17; 84] 21 = @ 48 4 7 15) i} 7 39 truck operators are expected to 





























58 
Automotive Products Co., Ltd., of 





34 | 20 13] 33] 15 24 18 take particular interest in the 
7| 19' 22) | 3) 40) exhibition for the first time 
3) 3) | | | 34) ! abroad of a small, high-speed, full 





Nebraska __ : 35 1 35) 9) 441 24 21 451 


1 
341 19) 11 30] 11} 10 21] 4 


Nevada —=SOS — gs7 gf #42 51 8/ 6] 141 3) 2! 10) 1] — =. Diesel Hercules engine — Series 
1 | 








341 3) 4 71 2| 1| 3] 8| DJX—of 260 cubic inches dis- 

New Hampshire © 351 23:17 6 231 s| an 18? 2 10) a 6 y 3 9 ——. developing 79 h.p. at 
a "341 80 14 4] 7} 0}, Saf 20 ’ 

New Jersey 35 | 68) 28) 47) 37) 84] 12 34! 8) ot 5 7| 75) 

34 | 63 50! 22/ 45| 67] 14) ”—s«17! 18 39 B.&O. Shows Gain 


ico % | j 1 1 | “1490 
New Mexico 4 S| : o| a 4 o| 2| ¢ 3) a A 1 New York, Nov. 5.—Baltimore and 
‘ ie : ia 7 °°) Ohio Railroad today had reported 
New York 35 | 250 137| 151 112; 263 42) 133! 37| 483; 10 32) = 186) 13} 3 car loadings for the week ending 
341 254| 122| 102! 146, 248] 40| 79! 61] 102) 16 44] 240) 17| 8 11602 | Oct. 26 totaling 46,288, a slight de- 
North Carolina 35 1 47 7 a 10] 3 7 2) = 35 5 crease from the previous weeks 
1 


’ aggregate of 47,148. The loadings, 
34 | 113) 26 uf 2 2 22 12 however, were an increase for the 


North Dakota 35 | 8 2 101 , 7 | 2| ! | same period last year when the 
341 7| 2/ 9 3 13 total was 40,021. 


Ohio "35 192) 83) 275] iii 76 a 1 3 156) 36 - 
84 187, 77/ 2649 68 40| 108] 127 12 = * 


re ‘ 

Oklahoma 35 1 39 18 57] 83 . 91] 2} 4 5 % i : 1a a 3686 
34 | 38 24 62] 15 9 24] 70| 4138} 76 8486 

Oregon "35 1 61 24 851 7 = 581 7 3 i _ 7 _ 55 i ! 1679 


34] 29 18] 47] 8 ir aT 34 1223 stop 
Pennsylvania 35 218 61| 279 153, 126) 279 27| 122) 52) 285 19 38 ie 16) +10 11155 


341 “ 94 at 94 69 at 33 94 48 57 26 177 15] 10194 : 
Rhode Island "35 | : 7 mi] _. 7 15) j 4 11 742 seeing black spots 
341 asi a | i 5 5 4 6 f 
- 
| in front of your eyes: 
~s™ 














# 








South Carolina "35 27) 28 1 
341 30) ‘J 41] 7 


South Dakota "35 28) | 34 2) 2) 
841 11/ 10! 21] 9 ial ] 


3 7 


Tennessee 


Vermont 


Viraini 
irginia stop looking at coach dogs 


y ¢ ! ; ; 
Washington 3! 7 36] 21 a 5) “30 33 and polka-dotted neckties. 
3 7 st ’ 4 - "3 Le 2152 # 
West Virginia | 1450 

33 1544 oR To stop your cars, 
Wisconsin 30! 103] 730 a ail : a 9 a i is | a | 3 4125 trucks or buses, let 
: 61|__28/__—89f_—64|_—SC—i«40 o_o _8,_aet_@ ue Tt 15 14) | 45 2984| *Marshall Asbestos Corpora- 
Wyoming 12) 4, «161 # YT a Ff Baik wm 1 4) | 7s —t 6) 1 : 431| tion of Troy, New York, fur- 
$I 5|__144 ‘ a ! 1 8 338 nish you with good ECLIPSE 


District of Columbia 16 15 311 i a [ 10f-24t a 7 7 a 3 i 28 2 1522 

cc i i i Ni iil 1} 2 6 a 1954| DRAKE LINING. 
Total, 49 States "351 2782| 1061) 3843] 1920| 1374 3294] 524) 1234| 492) 2827| 78! 370| 2726| 5941271157098 | <sebuidieryo/ Bendix Aviation 
for September 34] 2642| 1247| 3889] 1038 907| 1945] 641| 865) 572{ 555{ 108{ 289{ 25541 S562} 621 146931) nome bonis oo 
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Industry Leads in Social Justice, Says Stout 


Urges Pioneering; Tetor 


To Head SAE for 1936 


(Continued from Page 1) 


“Quantity production 
field of manufacture has brought 
to light economic principles which 
prove the necessity of mass pro- 
duction. It has demonstrated 
that every man must make his 
own way if he is to exist in to- 
day’s civilization. Not only are 
5,000,000 people employed directly 
in manufacturing motor vehicles, 
but this huge employment has 
shown that higher wages, shorter 
hours, a more even distribution 
of wealth and care for the aged 
are industrial and economic prin- 
ciples. 

“As long as politics interfere, 
or the sweat-shop, government 
projects or other hang-overs of 
the old system prevail, we shall 
always have labor troubles, unless 
the principles of economics win 
over the wild-eyed theories of 
economics we will always be 
ashamed of our civilization. 


Must Be on Same Basis 


“This means, of course, that all 
the other industrial groups must 
get on the same basis as the auto- 
motive industry. One industry 
alone, or even a few major in- 
dustries, cannot handle the para- 
sites. 

“The automotive industry is not 
by any means perfect. As it did 
at the turn of the century, it 
must and will continue to pioneer. 
Try to run the world the way the 
textile and mining industries are 
run, and we will never have any- 
thing but chaos economically and 
politically. As a matter of proven 
fact, the only benefactors of man- 
kind today are the employers. 
One large automotive employer 
takes out of every three dollars 
of his operations one cent. This 
cent represents plant equipment 
and other items of this sort—and 
his profit. If that’s not benefac- 
tion, I don’t know the, meaning of 
the word.” 

In accordance with a resolution 
passed at a recent meeting of the 


in every 


council of the society, there was 
presented to Miss “Judy” Mc- 
Cormick a token of appreciation 
for faithful service rendered on 
the office staff over a period of 
25 years, just completed. 

B. B. Bachman reported for 
the nominating committee a slate 
for officers to serve in 1936. This 
slate, which is headed by Ralph 
Tetor, nominee for president, is 
now being voted upon by the 
membership in mail ballots and 
was previously reported in these 
columns. As there is only one 
nominee for each office, the 
nominations are tantamount to 
election. Upon completion of this 
business the meeting proper was 
adjourned to Detroit, Jan. 13, 
where business will be completed 
and the annual technical sessions 
will be held. 


Tetor Promises Aid 

Tetor was present at the din- 
ner and expressed appreciation 
for the honor conferred upon him. 
He said that he proposed to put 
his best efforts into the work of 
the society and that he knows 
he will receive the generous co- 
operation of the members. 

The dinner program was con- 
cluded by a presentation of “The 
March of Time” in which the 
news of the day was graphically 
portrayed by the Columbia Broad- 
casting Co. troupe exactly as it is 
presented in radio broadcasts, but 
from a stage in the ballroom 
where the dinner was held. This 
is said to be the first time this 
feature has been given outside 
the CBS studios. 


Little Rock Elects 

Little Rock, Ark., Nov. 5.—Little 
Rock Automobile Dealers’ Assn. re- 
cently elected officers at a session 
held at Frederica Hotel. O. A. Cook 
was elected president; Leo Griffin, 
vice-president; Hardin Bale, secre- 
tary-treasurer. Ten firms in the 
city were represented. Meetings 
will be held each Monday. 
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Converted Ford V-8 Engine 


Ford V-8 Motor Approved 
By U.S. for Aircraft Use 


Lincoln, Neb., Nov. 5.- 
Ford V-8 engine converted for 
aviation by the Arrow Aircraft & 
Motors Corp., this city, has been 
issued approved type certificate 
No. 151 by the U. S. bureau of air 
commerce. This climaxes two 
years of intensive research and 
experimentation by the Nebraska 
company, and marks the begin- 
ning of an era in the manufac- 
ture of small airplanes. 

The aviation industry has been 
striving for many years to de- 
velop a small plane with low ini- 
tial, operating and maintenance 
costs, but giving standard per- 
formance. Excessive initial cost 
of aviation power plants and the 
prohibitive maintenance aspect 
have heretofore defeated this aim. 

First to Get O.K. 

Aircraft manufacturers have 
looked to the automobile engine 
also for many years as the logical 
means of providing economical 
power for small planes, along 
with giving the airplane maker 
the benefits of mass production 
and extensive service facilities on 
that most essential unit of the 
airplane—the power plant. The 
Arrow converted Ford V-8 motor 
is the first such power plant, de- 
veloping 80 or more horsepower 
(so as to insure standard per- 
formance of the plane), to receive 
the Federal A. T. C., however. 

The advantages to be obtained 
in using a motor so easily avail- 
able and handily serviced as the 
V-8 in an airplane are obvious. 
Heretofore the power plant in the 
average small plane has consti- 
tuted more than 60 per cent of 
the total plane cost. In the 
Arrow Ford V-8, it accounts for 
less than 20 per cent of the total. 

The V-8 engine as converted for 
aviation by the Arrow company 
differs from the standard automo- 
bile power plant in only a few 
simple but vital phases. Reduc- 
tion gears have replaced the fly- 
wheel so as to turn the propeller 
at a cruising speed of 1,500 revo- 
lutions per minute. This gives 
the plane a cruising speed of ap- 
proximately 100 miles per hour 
with the motor turning over at 
the rate of a ground speed of 
about 60 miles per hour in the 
automobile. 

Weight Reduced 

The radiator is redesigned to 
concur with the streamline cowl- 
ing of the ship, and one large 
pump replaces the two regulation 
To reduce weight, an 
aluminum crankcase and smaller 
generator are used. Incidentally, 
the oil lines are all cast within 
the cylinder block, thus doing 
away with one of aviation’s most 
troublesome and dangerous prob- 
blems—the broken oil line. 

As an indication of how this 
new aviation power plant will af- 
fect the fields of private flying 
valves 
which cost from $3 to $5 for the 
average small plane motor will 
cost the Arrow Ford V-8 owner 


The 


only 25 cents, and so on down the 
line. In place of a $55 magneto, 
an $8 battery is used. In fact, a 
new motor may be obtained for 
$47 plus the old one, plus replace- 
ment of any conversion parts that 
may be the worse for wear. 

In 250 hours of testing, the V-8 
converted motor consumed six 
gallons of gasoline per hour at 
full throttle, and one pint of oil 
for every five hours. Standard 
type automobile gasoline and oil 
are used. 

On a basis of 1,000 hours of 
flight (approximately 100,000 air 
miles), and including insurance 
coverage, fuel and oil, mainten- 
ance and repair, and full depre- 
ciation on the airplane, the oper- 
ating cost of the Arrow Ford V-8 
is only $1.62 per passenger air 
hour, or about one cent per pas- 
senger air mile. This compares 
with approximately $6 per air 
hour for the most economically 
operated plane using the conven- 
tional aviation power plant. 

Top Speed Is 110 

The Arrow Ford V-8 is a two- 
place low-wing monoplane of the 
companion cockpit type. Its top 
speed is tentatively announced as 
110 miles per hour. 

Equipment includes the stand- 
ard required aviation instruments, 
hand starter, navigation lights, 
dual brakes affording individual 
wheel control, wing flaps, and tail 
wheel. 

The gasoline tank holds 20 gal- 
lons, and there is a small auxil- 
iary tank. It carries two gallons 
of oil. 

Overall length is 21 feet and 
four inches, wing span 32 feet, 
and height from tip of propeller 
to the ground is eight feet and 10 
inches. 

The price is in the $1,500 field, 
with a promise of reduction as 
quantity production permits. 


Hudson Will 
Concentrate Ads 
In Newspapers 


Chicago, Nov. 5.—Hudson Motor 
Car Co. is committed to a policy 
for the coming year of expending 
the major portion of its advertis- 
ing appropriation in newspapers, 
it was made known here by 
Ed Schipper, who represented W. 
A. James, advertising director, at 
a luncheon meeting for the Chi- 
cago press tendered by W. E. 
Butler, Chicago distributor. 

Schipper also declared that 
separate campaigns will be con- 
ducted for Hudson and Terra- 
plane, with the latter line featur- 
ing the fact that it is in the 
lowest price class range. 

Safety and the industry’s con- 
tribution in helping to curtail ac- 
cidents through better car design 
were also stressed by both Butler 
and Schipper. 


Mich. Business 
Is Much Better 
State Reports 


Lansing, Mich., Nov. 5.—Reports 
from the secretary of state’s of- 
fice indicate that business in 1935 
is much better than it was in 
1934. 


More cars are on the highways 
today than at any time during 
the last three years, the report 
reveals. Gas tax collections from 
Jan. 1 to Oct. 15 of this year 
show a total of $17,516,529, which 
is more than $2,000,000 greater 
than for the same period in 1933, 
and more than $1,000,000 more 
than for the same period last 
year. 

The collections were: 


$15,169,189.51 
$16,292,137.96 
$17,516,529.96 


Registrations of passenger and 
commercial vehicles and motor- 
cycles and trailers have exceeded 
the 1,000,000 mark each year for 
1933, 1934 and 1935, up to and in- 
cluding Oct. 15. There has also 
been an increase in the number 
of dealers engaged in business. 
In 1933 there were 1,356, compared 
with 1,622. 


Three years ago there were 
947,630 passenger cars as com- 
pared with 1,110,894 for the pres- 
ent year. 


Business Failures Show 


Drop in Past Week 


New York, Nov. 5.— Business 
failures throughout the country 
last week totaled 239 as compared 
with 242 the week before and 233 
for the corresponding period last 
year. 

Insolvencies involving liabilities 
of $5,000 or more numbered 148, 
as compared with 145 in the previ- 
ous week and 141 in the same 
period in 1934. Both the East and 
the South reported reductions in 
the number of defaults. 


Canadian failures last week 
totaled 25 as against 19 in the 
preceding week and 35 in the 
corresponding week last year. 


Carlton Aids Charity 


Lansing, Mich., Nov. 5.—Clarence 
C. Carlton, secretary of the Motor 
Wheel Corp., has accepted the post 
as colonel of the industrial division 
of the soliciting groups working for 
the Lansing Community Welfare 
fund campaign to be conducted here 
from Nov. 14-21, according to an 
announcement made by C. L. Me- 
Cuen, general chairman of the 
campaign. 


to stop 
insomnia: 
Ay 


ae 


when you get your sheep all counted, 
have them bold a sales convention. 


* 
R To stop a motor car, 
specify ECLIPSE BRAKE 
LINING. *Marshall Asbestos 
Corporation makes it, in Troy, 
New York. 


*Subsidiary of Bendix Aviation Corporation 





(Continued from Page 1) 
stantially smaller that in 1935. As 


a whole, the supply of available | 


eredit for farmers will be larger 


relative to the needs than has| 


been the case for several years. 


“In most areas farmers them- 
selves are in an easier financial 
position. Increased incomes 
1935 has enabled more farmers to 
pay off their current debts and 
even to make some reduction of 
old obligations. It has probably 
also enabled more farmers to ac- 
cumulate a little surplus to take 
care of expenses of the follow- 
ing season than had been possible 


during the few preceding years. | 


“The farmers’ need for work- 
ing capital funds, however, may 


Clocks to E. S. Time 


Chicago, Nov. 5.—Discard- 
ing Central Standard Time, 
the City Council today had 
voted to put Chicago on 
Eastern Standard Time, be- 
ginning Mar. 1, next year. 

Daylight Savings Time had 
been used during summer 
months and the action of 
the Council ended an ex- 
cited battle between advo- 
cates of Central and East- 
ern time. 


be somewhat greater than in 1935. 
digher wages for farm labor and 

ssible increases in the price of 

me of the things farmers buy 
May necessitate a greater outlay 
for expenses. Expenditures in 
1936 for long-delayed replacement 
and repairs 
buildings will probably be_ in- 
creased. On the other hand, less 
credit will be needed for feed, 
as supplies are more plentiful and 
prices are lower. 


“The principal sources of short- 


term farm credit—country banks, | 


country merchants, and Federally- 
sponsored credit institutions—will 


probably supply an increased vol- | 
Country | 
banks, the loan activities of which | 
were drastically curtailed during | 


ume of credit in 1936. 


several recent years, have an 


ample supply of loanable funds.” | 


Midget Cars Attract 


Chicago, Nov. 5.—Three prominent 
figures in the automotive world have 
interested themselves in midget car 
racing here. They are E. L. Cord 
of Auburn and Cord; Vincent Ben- 
dix, president of Bendix Aviation 
Corp., and Sheldon Clark, Chicago 
chief of Sinclair Refining Co. Along 
with other local sportsmen, they 
have been elected directors of the 
Chicago Auto Racing Assn., which is 
promoting regular Sunday night 
programs of small car speed events 
in the 124th Field Artillery Armory. 


in | 


of equipment and} 
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Rich 1936 Market for Autos is Federal Prediction 


Agricultural Bureau Cites |, 
Good Farm Credit as F actor 


o—————_ 


'Leveling Jobs 
To Be Helpful 
To Industry 


By M. E. COYLE 
| President and General Manager 
Chevrolet Motor Co. 

New York, Nov. 5.—There is a 
very definite objective behind the 
early announcement of 1936 mod- 
els by the automotive 
It is for the purpose of spread- 
ing employment more evenly 


than to have it concentrated, as 
in the past, in the early spring 
months. 

The particular advantage will 
be the increase in employment 
during the winter months when 
work is slack and expenses are 
high. 

There is reason to believe this 
change in announcement date 
may accomplish the desired re- 
sult. Since the advent of the 
| closed body with easily controlled 
| ventilation, efficient heaters, pow- 
|erful electric starters, permanent 





| anti-freeze, special winter lubri- | 


|cants and the road clearing op- 
|erations maintained on_ state 


| highways and city streets, most 


|of the inconveniences of winter 
|driving have been eliminated. 
The fact that new car buying 
has always lagged in the closing 
months of each year has not been 
because the public did not want 
to drive a new car during the 
winter, but has been caused by 
an entirely normal desire on their 
part to wait for the new models. 
|This change overcomes the nec- 
essity for delayed buying. 


Not only will purchasers of 


1936 models find them a paying | 
investment in added winter com-| 


fort and economy of operation, 
but they will avoid the delay 
they have experienced in secur- 
ing delivery of cars during the 
spring selling season. 

The change in 
date should be beneficial to the 
industry and its employes, and 
enable us to give a better prod- 
uct and better service to the buy- 
ing public. 

There has not been much 
change in the quoted list price of 
automobiles for the year 1936 as 
compared with 1935, but, as in the 
past, the industry has made many 
important improvements 


in cost and even in many cases 
made a nominal downward re- 
vision in the list prices. 

This is the history of progress 
within the industry, and a prac- 
tice that has been followed for 
many years. 

The outlook for 1936 
| gratifying. 


is very 


SPRAY-GUN PORTRAITS while you wait are an attraction at 
the Pontiac exhibit at the Waldorf-Astoria. Frederick w. Lawrence, at Oakland, Calif. 
car painter for the Chieftain Motors, Inc., Oklahoma City Pontiac 


dealer, has developed the art of painting landscapes and portraits | 
with a spray gun so he was brought to 


New York to show his skill. 


throughout the entire year rather | 


announcement | 


in the} 


products, absorbed the difference | 
| not attempt to add company af- content. 


o> 
| 


industry. | 


the Lexington luncheon. 


| 


METROPOLITAN MEN at the dinner also included E. A. Wilder- 
| muth, Automobile Specialized Service, Brooklyn, N. Y., and F. E. 
Ruff and H. C. Kraemer, both of Tire Trading Co., Newark, N. J., at 


| Sparks » 


39 
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| event of the sort that I have been 
| to. Here, too, I found enthusiasm 
| over the outlook. Gilman pointed 
| out to me the sales response he 
has_ had, 
| other reports that I have heard 
concerning the comeback of the 
high-priced cars. It seems to 


nation has brought back into the 
market the man with money to 
buy into the third and fourth 
brackets. 


- * * 


| FLOYD NOE, automobile ad- 
| vertising manager of the New 
York Daily News, was host at a 
party of his own at the New York 
| Athletic Club. A _ buffet supper 
was served after which the guests 
were taken to the club’s boxing 
bouts. Not the least interesting 
feature was the inclusion of clam 
broth along with the cocktails. 
This writer can testify that this 
clam broth certainly picks you up 
after a battle with cocktails. 


The Noe party brought together 


vertising agency men, advertising 
managers and also some of the 
brass hat gentry, as, for instance, 
John Chick, Cadillac sales man- 
| ager, and Joe Burke, head of 
Dodge truck sales. And among 
the others we noted were Henry 
T. Ewald, Pete Willis, 





| F. H. McKinney, Frank Denney, 
Frank Kane, Joe Hartigan, Clyde 
Benham and sundry others. I do 


G.M. to Hire 1, 
In $2,500,000 L. A. Plant 


checking nicely with | 


filiations, but the names given are | 
so well known in this business of | 
ours that I think further identi- | 
fication unnecessary. 


& * * 


IT WAS AT THIS NOE supper 


| that I talked with John Chick, | 


| prove that the recovery of the | who is proud of the fact that his | 


last 10-day report shows deliv- 
eries of 11,000 units as against | 
6,000 in the same period last year. | 
He has more orders on hand now | 
for Cadillacs and LaSalles for im- | 
mediate delivery than in all of 
34 and for eight months in ’35. As | 
significant as the pickup in the | 
quality group is, Chick cites the 
fact that he has on hand, for 
immediate shipment, orders for 
more 12-cylinder models than he 
sold all of last year. 


* 


AND JOE BURKE gave us a | 


* * 


line on truck activities, going on | 
record by predicting that '36 will 
be the greatest truck year ever 





| of course, production and sales. 


a most representative lot of ad- | 
present high of 529,000 domestic | 


Lucien | mestic 
King, Eddie Rothman, Bill Lewis, | truck year. 


experienced, by which is meant, | 
The Dodge brass hat expects the 


sales for the truck industry made 
in '29 to be beaten, for already in 
the first nine months this year 
the count has reached 400,000. 
Burke thinks Dodge will reach a 
sales total of at least 60,000 do- | 
sales for the calendar 
Mebbe it will go to | 
70,000. If it does and combined 
with an export market of from 
12,000 to 15,000, Burke will feel 





500 Workers | 


Los Angeles, Nov. 5.-—Ground 
| will be broken for a_ $2,500,000 
General Motors Corp. assembly 
| plant Dec. 1 on a 46-acre tract 
|} near South Gate. The plant will 
employ more than 1,500 workers. 


| With a production planned at 
| from 40,000 to 50,000 automobiles 
|a year, it is expected that the 
| first automobile will roll off the 
|} assembly line about April 1, 1936. 
| The plant will be used to assemble 
| Pontiac, Oldsmobile and Buick 
| automobiles. 


According to an official fac- 
tory statement, the plant is be- 
ing erected to meet a rapidly 
growing demand for automotive 
products on the Pacific Coast. It 
will be an important addition to 
GM interests in the west, includ- 
ing the Fisher woodworking 
plant at Seattle and the Chevrolet 
assembly and Fisher Body plants 


This will be the first assembly 


|plant, other than the Oakland 


factory, to be established away 
'from its home plants producing 
| Oldsmobile, Pontiac, Buick and 
Cadillac automobiles. 

Though the initial investment 
is $2,500,000, local GM officials 
intimated that the final figure 
would exceed that amount by a/| 
considerable sum. Land, build- 
ings and equipment are included 
in the original estimate. 

This acquisition to the local 
automotive industry places Los | 
Angeles definitely second only to | 
Detroit in America’s sectional 
automobile production. It is 
pointed out that with the new 
plant Los Angeles county will 
produce more than 60 per cent of 
all automobiles of all makes sold 
in the three Pacific Coast states. 

Estimates now made indicate 
that upward of 200,000 automo- 
biles will be turned out in local 
assembly plants and that these 
plants will employ about 4,500 
|men, with a payroll of $550,000 
monthly. 


| necessary. 


Fisher Pouring 
Millions Into 
Trade Channels 


New York, Nov. §5.—Citing ex- 


| penditures of his firm as an ex- 


ample of the part industry has 


| played in speeding recovery, E. F. 


Fisher, general manager of Fisher 
Body, today revealed the fact that 


| the body-building division of Gen- 


eral Motors has poured more than 
$185,000,000 into the channels of 
trade and commerce in the last 
12 months. 

A large proportion of this sum 


| has gone into wages and salaries, 
| the Detroit executive, here for the 
opening of the National Automo- 


bile Show and the special Gen- 
eral Motors exhibit at the Wal- 
dorf-Astoria, disclosed. 

With employment showing a 
gain of 31 per cent over the aver- 
age for the previous 12-month 
period, the Fisher Body payroll 
for the year is considerably higher 
than it was in 1934, he says, and 
is increasing as the demand for 
new models causes an upward re- 
vision of production schedules by 


| the passenger car divisions. 


Some $13,500,000 has been spent 
in plant expansion and the pur- 
chase of new equipment necessi- 
tated by the introduction of the 
solid steel “turret top” body by 
Fisher that is found on all Gen- 
eral Motors cars. The _ invest- 
ment in dies, presses, welding 
tools and other new machinery 
has been -particularly heavy, 
Fisher states. 

“Besides the investment in capi- 
tal goods, we have spent a con- 
siderable sum in modernizing 
plant facilities to improve work- 
ing conditions for our employes,” 
he explains. “Air-conditioned 


| spray booths, for example, have 


been installed at our Pontiac, 
Mich., plant. With 15,000 cubic 
feet of warmed and filtered air per 


|minute passing through for each 


man, a mask to protect the lungs 
from lacquer fumes no longer is 
Similar equipment is 
rapidly being installed at other 
plants throughout the country. 
“At Pontiac, also, we have con- 
structed a cafeteria above the new 
press shop. It contains 17,000 
square feet of floor space and 
can feed 1,700 workers during 


|} the noon hour.” 


Purchases of materials, notably 
steel, safety plate glass, upholst- 
ery fabrics, wool and cotton pad- 
ding, account for the remainder 


|of the $185,000,000, Fisher says. 


As might be expected, develop- 
ment of the “turret top” body has 
resulted in a sharp rise in steel 
commitments. Consumption thus 


| far this year is 34 per cent ahead 


of the 1934 total. 


to stop 


the daring young man 
on the Flying trapeze: 
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To stop cars, trucks 
and buses with the 
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greatest of ease, consult 
*Marshall Asbestos Corpora- 
tion of Troy, New York, about 
ECLIPSE BRAKE LINING. 


* (Subsidiary of Bendix Aviation Corporation) 
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to be a first consideration, and where full co-operation is 
the order of the day. 


EN in “the trade” know that not only is it pleasant 

to own and drive Chevrolet products, but it also is 

pleasant to sell and service them. For when you have the 
Chevrolet franchise, you have friends. 


This friendship, linking Chevrolet and its dealers and 
the public, manifests itself in many pleasing ways: 


In the good will of millions of owners and prospective 
owners who purchase Chevrolet passenger cars and 
trucks and make the profits of Chevrolet dealers steady 
and substantial and secure. 


In the cordial relations which exist between the dealer 
and the factory, where the dealer’s interests are held 


And in the many services which Chevrolet gladly renders 
its dealers along the lines of advertising, retail sales 
training, used car merchandising and business manage- 
ment, all of which smooth the way to bigger sales and 
bigger profits. 

Talk to a Chevrolet dealer and he will tell you that he 
has the finest franchise of all. Talk to the Chevrolet 
company and it will tell you the same thing about its 
dealer organization. 


CHEVROLET MOTOR COMPANY, DETROIT, MICH. 
Division of General Motors 
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